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Informatie over categorie-niveau en volledige verticale

De licentie van de HHs geeft toegang tot categorie-niveau en voor een aantal onderdelen volledige
verticale toegang. In dit document vind je de details over wat categorie-niveau en volledige
verticale toegang inhoudt.

De onderdelen waartoe de HHs volledige verticale toegang heeft:
e Consumer Electronics, alleen:
o Computers and Peripherals
o Portable Consumer Electronics
e Consumer Health: alles
e Health & Nutrition Survey: alles
Industrial, alleen:
o Hi-tech Goods
o Transport and Storage
o Hotels and Restaurants
o Food, Beverages and Tobacco
o Machinery
Travel, alleen:
o Travel Modes
o Lodging

Tip: gebruik de navigatie-functie van het document.

Category level and full vertical information

The THUAS's license provides category level access and for a number of components full
vertical access. In this document you will find the details about what category level and full
vertical access entails.

The components to which THUAS has full vertical access:
e Consumer Electronics, only:
o Computers and Peripherals
o Portable Consumer Electronics
e Consumer Health: everything
Health & Nutrition Survey: everything
Industrial, only:
o Hi-tech Goods
o Transport and Storage
o Hotels and Restaurants
o Food, Beverages and Tobacco
o Machinery
Travel, only:
o Travel Modes
o Lodging

Tip: Use the document's navigation feature.
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Industries: Appliances and Electronics

1. CONSUMER APPLIANCES CATEGORY LEVEL DETAIL
1.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Denmark; France; Germany; Greece; Italy; Netherlands; Norway;
Portugal; Spain; Sweden; Turkey; United Kingdom

Eastern Europe: Czech Republic; Hungary; Poland; Russia; Ukraine; Romania
North America: Canada; USA
Latin America: Argentina; Brazil; Colombia; Chile; Mexico

Asia Pacific: Australia; China; Hong Kong; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietnam;

Africa and Middle East: Egypt; Morocco; Nigeria; Israel; Saudi Arabia; South Africa; United
Arab Emirates

1.2 CATEGORIES

Major Appliances
Dishwashers

Home Laundry Appliances
Large Cooking Appliances
Microwaves

Refrigeration Appliances

Small Appliances

Air Treatment Products
Food Preparation Appliances
Heating Appliances

Irons

Personal Care Appliances
Small Cooking Appliances
Vacuum Cleaners

1.3 STATISTICS
Consumer Appliances Retail Sales Data
Retail value sales trends

e 2008-2027

e retail selling price (rsp)

Retail volume sales trends (‘000 units)
e 2008-2027

Company shares
e 2013-2022
e volume % share and actual
e by global brand owner and local brand owner
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Brand shares
e 2013-2022
e volume % share and actual
e Dby global brand name and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

Household penetration rate by sector
o 9 analysis 2018-2023

Replacement cycle by sector
e 9% analysis 2018-2023

Consumer Appliances Trade Statistics
Production volume (‘000 units)
e 2008-2022

Production shares
o 2013-2022
e volume % share and actual
e by global brand owner and local brand owner

1.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Country Sector Reports: Major appliances; Refrigeration appliances; Home laundry
appliances; Dishwashers; Large cooking appliances; Microwaves; Small appliances; Food
preparation appliances; Small cooking appliances; Vacuum cleaners; Personal care
appliances; Air treatment products

Global Company Profiles: Groupe SEB; Newell Brands Inc; Haier Group; Hon Hai Precision
Industry Co Ltd; Whirlpool Corp; Midea Group Co Ltd; BSH Hausgerdate GmbH

Media: Videos; Podcasts; Webinars

2. CONSUMER ELECTRONICS CATEGORY LEVEL DETAIL
2.1 GEOGRAPHIC COVERAGE

Western Europe: Austria, France, Denmark, Germany, Greece, Italy, Netherlands, Norway,
Portugal, Spain, Sweden, Turkey, United Kingdom

Eastern Europe: Czech Republic, Hungary, Poland, Romania
North America: Canada, USA
Latin America: Argentina, Brazil, Chile, Colombia, Mexico

Asia Pacific: China, India, Indonesia, Hong Kong, Japan, Malaysia, Philippines, Singapore, South
Korea, Taiwan, Thailand, Vietnam
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Australasia: Australia

Africa and Middle East: Egypt, Israel, Morocco, Nigeria, Saudi Arabia, South Africa, UAE

2.2 CATEGORIES

Computers and Peripherals
Computers
Desktops
Portable Computers
Laptops
Tablets
Peripherals
Monitors
Printers

In-Car Entertainment

In-Home Consumer Electronics
Home Audio and Cinema
Home Video

Televisions

Video Players

Portable Consumer Electronics
Headphones
Wireless Earphones
Wireless Headbands
TWS Earbuds
Imaging Devices
Digital Cameras
Digital Camcorders
Mobile Phones
Feature Phones
Smartphones
Portable Players
E-Readers
Portable Media Players

Wireless Speakers
Wearable Electronics
Activity Wearables
Activity Bands
Activity Watch (Analogue)
Activity Watch (Digital)
Smart Wearables

2.3 STATISTICS
Retail value sales
e 2008-2027
o Retail selling price (rsp)
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Retail volume sales
2008-2027
Business volume sales (Computers)
2008-2027
Business value sales (Computers)
e 2008-2027 Manufacturer selling price (msp)
Company and brand shares
e by global brand owner and local brand owner
e 2013-2022 retail volume
Retail distribution
e 2008-2022 retail volume

2.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion
Includes: World Market for Consumer Electronics, Can Chinese Brands Shed its Poor Brand
Image, Free TVs and Smartphones - New Business Model,

Country Category Reports: Consumer Electronics, Computers and Peripherals, Headphones,
Home Audio and Cinema, Home Video, In-Car Entertainment, Imaging Devices, Portable
Players, Mobile Phones, Wearable Electronics

Global Company Profiles: Apple Inc, Samsung Corp, Sony Corp

Media: Videos; Podcasts; Webinars

3. TOYS AND GAMES CATEGORY LEVEL DETAIL
3.1 GEOGRAPHIC COVERAGE

Western Europe: France; Germany; Italy; Netherlands; Spain; Switzerland; Sweden; Turkey;
United Kingdom

Eastern Europe: Poland; Russia; Romania; Ukraine
North America: Canada; USA
Latin America: Argentina; Brazil; Mexico

Asia Pacific: China; Hong Kong; India; Indonesia; Japan; Malaysia; Philippines; Singapore;
South Korea; Taiwan; Thailand

Australasia: Australia

Africa and Middle East: South Africa; UAE

3.2 CATEGORIES

Traditional Toys and Games
Action Figures and Accessories
Arts and Crafts

Baby and Infant

Construction

Dolls and Accessories
Dress-Up and Role Play
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Games and Puzzles

Model Vehicles

Outdoor and Sports

Plush

Pre-School

Remote Control Toys

Ride-On Vehicles
Scientific/Educational

Other Traditional Toys and Games

Video Games
Video Games Hardware
Video Games Software

3.3 STATISTICS
Retail value sales trends
e 2008-2027
e Retail selling price (rsp)
o Retail volume (for Static Consoles, Hand-Held Consoles, AR/VR Headsets)

Company and brand shares
e 2013-2022
o O retail value share, actuals and rankings
o 9 retail volume share, actuals and rankings (for Static Consoles, Hand-Held Consoles,
AR/VR Headsets)
e by global brand owner and local brand owner
e Video Games Software % value share on company level

Retail channel distribution
e 2008-2022
e 0pretail value share and actuals

Analysis by Licensing
e 2008-2027
e Traditional Toys and Games categories by licencing
e Opretail value share and actuals

Video Games Software by Format
e 2011-2027
e Game Sales vs. In-Game Purchases for video games software
e 0pretail value share and actuals

Traditional Toys and Games Blind Collectables
e 2013-2027
e Blind vs Non-Blind Collectables by categories
e % retail value share and actuals

3.4 ANALYSIS
Global Briefings

Country Sector Briefings for 30 markets: Traditional Toys and Games; Video Games
(excluding Russia and Ukraine)
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Regional Reports

Global Company Profiles

Industries: Drinks

4. ALCOHOLIC DRINKS CATEGORY LEVEL DETAIL
4.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia; Serbia;
Slovakia; Slovenia; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador*; Guatemala; Honduras*; Mexico; Panama*; Paraguay®*; Peru;
Uruguay

Asia Pacific: Azerbaijan; Bangladesh*; Cambodia*; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos*; Malaysia; Myanmar*; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka*; Taiwan; Thailand; Uzbekistan; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola*; Cameroon; Cote d'Ivoire*; Egypt; Ethiopia*; Ghana*;
Iraq*; Israel; Jordan*; Kenya; Kuwait*; Lebanon*; Morocco; Nigeria; Oman*; Qatar*; Saudi

Arabia; South Africa; Tanzania*; Tunisia; Uganda*, United Arab Emirates

*Researched data available only at top line category level (beer, spirits, wine, etc.)

4.2 CATEGORIES

Beer

Cider / Perry
RTDs

Spirits

Wine

4.3 STATISTICS

Off-trade, on-trade and total value sales trends
e 2008-2027
e MSP and RSP
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Off-trade, on-trade and total volume sales trends
e 2008-2027
e litres, hectolitres, cases, UK and US barrels

Company shares

2013-2022 for beer, RTDs, spirits and cider / perry markets
2013-2022 wine***

% and actual

Total volume terms

Total value terms (modelled) ****

by global brand owner and local brand owner

Brand shares
e 2013-2022 beer, RTDs, spirits and cider / perry
2013-2022 for wine***
% and actual
Total volume terms
Total value terms (modelled) ****
by global brand name and local brand name

Retail distribution patterns
e 2008-2022
e on-trade vs. off-trade
e off-trade broken out by distribution channel
e 9% and actual

Pricing
e price ranges of premium, standard and economy beer

***Data available for 54 markets only
***¥Data available for 78 markets and regional and global level

4.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Voice of the Industry

Examples Include: Alcoholic Drinks World Overview; Where Consumers Shop for Alcoholic

Drinks; Corporate Strategies; New Product Launches and Innovation.

Country Category Reports: Beer, Wine, Spirits, RTDs and Cider / Perry

Global Company Profiles: Examples include AB InBev in Beer, Diageo in Spirits, and Carlsberg

in Beer

4.5 EXTRA DETAIL

National market analysis reports, which analyse the drivers underpinning data findings, also

contain information on the following:

o Typical wholesaler and retailer off-trade mark-ups by sector 2022

e Alcoholic drinks legislation (advertising, opening hours, drink driving, legal drinking

age)

e Number of on-trade establishments by type (restaurants, hotels, bars etc) (where

available)
e Number of breweries (where available)
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Contraband / parallel trade (where available)

Duty free sales analysis (where available)

Competitive environment (key local players plus emerging and niche operators)
Distribution analysis, including on-trade vs. off-trade sales, off-trade split by format
National new product launches

5. HOT DRINKS CATEGORY LEVEL DETAIL
5.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
[taly; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Serbia; Slovakia;
Slovenia;

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Cote d'Ivoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

5.2 CATEGORIES
Coffee

Tea

Other Hot Drinks

5.3 STATISTICS
Off-trade value historic sales trends
e 2008-2027
e Manufacturer selling price (msp) and retail selling price (rsp)

Off-trade value forecast sales trends
o 2022-2027
e Manufacturer selling price (msp) and retail selling price (rsp)

Volume historic sales trends
e 2008-2022
e Off-trade, on-trade and total volume
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Volume forecast sales trends
e 2022-2027
e Off-trade, on-trade and total volume

Company shares

2013-2022

% and actual

value terms share analysis for all sectors
additional volume terms share analysis for coffee
global brand owner and local brand owner

Brand shares

e 2013-2022
% and actual
value terms share analysis for all sectors
additional volume terms share analysis for coffee
by global brand name and local brand name

Off-trade distribution patterns
e 2008-2022
e off-trade volume % breakdown and actual

Measures
e 2013-2022
e Hard vs. soft coffee pods

5.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Quarterly Updates;

Includes: Hot Drinks Global Industry Overview; Tea in Western Europe; Coffee in Latin
America; The Caffeine Paradox: Energy, Anxiety, and the Future of Caffeinated Beverages;
Towards a More Sustainable Coffee and Tea Industry; Where Consumers Shop for Hot
Drinks; Competitor Strategies in Hot Drinks; Understanding the Fourth Wave

Country Category Reports: Market-level analysis and data visualizations for Coffee, Tea, and
Other Hot Drinks
Examples: “Coffee in the US,

” o

Tea in Japan,” Coffee in the Dominican Republic”

Global Company Profiles: Detailed analysis of the most important global hot drinks players
Examples: Jacobs Douwe Egberts, Lavazza, Nestlé, Tata Global Beverages, Tchibo, Unilever

Media: Videos; Podcasts; Webinars

6. SOFT DRINKS CATEGORY LEVEL DETAIL
6.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
[taly; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Serbia; Slovakia;
Slovenia
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North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Cote d'lvoire; Egypt; Ethiopia; Ghana;

Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

6.2 CATEGORIES

Carbonates
Juice

Bottled Water
Sports Drinks
Energy Drinks
Concentrates
RTD Tea

RTD Coffee

Asian Speciality Drinks

6.3 STATISTICS
Off-trade, on-trade and total historic volume sales trends
e 2008-2022

Off-trade, on-trade and total forecast volume sales trends
e 2022-2027

Off-trade, on-trade and total historic value sales trends
e 2008-2022
e off-trade, on-trade, manufacturer selling prices (msp) and retail selling price (rsp)

Off-trade, on-trade and total forecast value sales trends
o 2022-2027
e off-trade, on-trade, manufacturer selling prices (msp) and retail selling price (rsp)

Fountain sales performance within on-trade channels
e 2008-2022
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Company shares
e 2013-2022
e 9 off-trade (volume and value) for 80 markets
e 9% on-trade (volume) at category level for France, Germany, Italy, Spain, UK, Russia,
USA, Brazil, Mexico, China, India, Japan
e global brand owner and local brand owner

6.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Quarterly Statements and Opinion

Country Category Reports: Ex: Bottled Water in Kenya, Soft Drinks in the United States, Juice
in France

Global Company Profiles: Ex: Coca-Cola Co; Monster Beverage Corp, Nestlé SA; PepsiCo Inc;
Local Company Profiles

Media: Videos; Podcasts; Webinars

Industries: Food and Nutrition

7. COOKING INGREDIENTS AND MEALS CATEGORY LEVEL

DETAIL
7.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus**; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia**; Serbia;
Slovakia; Slovenia; Ukraine**

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand
Africa and Middle East: Algeria; Angola; Cameroon; Céte d'Ivoire; Egypt; Ethiopia; Ghana;

Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates
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**Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or till business resumes as
normal.

7.2 CATEGORIES
Cooking Ingredients and Meals
Edible Oils
Meals and Soups

Ready Meals

Soups
Sauces, Dips and Condiments
Sweet Spreads

7.3 STATISTICS
Retail value sales trends
e 2008-2027
e manufacturer selling price (msp) and retail selling price (rsp)

Retail and foodservice volume sales trends
e 2008-2027

Company shares
e 2012-2022
e 9% share and actual
e by global brand owner and local brand owner

Brand shares*
e 2013-2022
e % share and actual
e by global brand name and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

Market size data covering all cooking ingredients and meals categories, including edible oils,
sauces, dips and condiments, meals and soups, and sweet spreads.

*Retail share and actual only for 79 markets on higher hierarchy level.

7.4 ANALYSIS

Briefings: Global and Regional Trends; Half-Year Update; Strategic Themes; Opinion

Includes: World Market for Cooking Ingredients and Meals; Where Consumers Shop for
Cooking Ingredients and Meals; Competitor Strategies in Cooking Ingredients and
Meals

Global Company Profiles (i.e. Nestlé SA in Cooking Ingredients and Meals, Kraft Heinz Co
in Cooking Ingredients and Meals)

© Euromonitor International Page 13



Country Category Reports: Edible Oils; Sauces, Dips and Condiments; Meals and Soups; Sweet
Spreads.

Media: Videos; Podcasts; Webinars
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8. DAIRY PRODUCTS AND ALTERNATIVES CATEGORY LEVEL

DETAIL
8.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus*; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia*; Serbia;
Slovakia; Slovenia; Ukraine*

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Céte d'lvoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

* Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or till business resumes as
normal.

8.2 CATEGORIES
Dairy Products and Alternatives
Baby Food
Dairy
Butter and Spreads
Cheese
Drinking Milk Products
Yoghurt and Sour Milk Products
Other Dairy
Plant-based dairy
Plant-based Milk
Plant-based Yoghurt
Plant-based Cheese

8.3 STATISTICS
Retail value sales trends
e 2008-2027
o manufacturer selling price (msp) and retail selling price (rsp)

Retail and foodservice volume sales trends
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e 2008-2027

Company shares
e 2013-2022
e 9 share and actual
e Dby global brand owner and local brand owner

Brand shares*
e 2013-2022
e 9 share and actual
e by global brand name and local brand name

Retail distribution patterns
e 2008-2022
e % share and actual

*Retail share and actual only for 79 markets on higher hierarchy level.

8.4 ANALYSIS

Briefings: Global and Regional Trends; Half-Year Update; Strategic Themes; Opinion

Includes: World Market for Dairy Products and Alternatives; Where Consumers Shop for
Dairy Products and Alternatives; Competitor Strategies in Dairy Products and
Alternatives

Global Company Profiles: Danone, Groupe in Dairy Products and Alternatives; Nestlé SA
in Dairy Products and Alternatives; Kraft-Heinz Co in Dairy Products and
Alternatives; China Mengniu Dairy Co Ltd in Dairy Products and Alternatives.

Country Category Reports: Baby Food; Cheese; Drinking Milk Products; Yoghurt and Sour
Milk Products; Other Dairy; Plant-based Dairy.

Media: Videos; Podcasts; Webinars

9. SNACKS CATEGORY LEVEL DETAIL
9.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus*; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia*; Serbia;
Slovakia; Slovenia; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham
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Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Cote d'lvoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

*Research paused, data modelled internally

9.2 CATEGORIES
Snacks
Confectionery
Chocolate Confectionery
Gum
Sugar Confectionery
Ice Cream
Savoury Snacks
Sweet Biscuits, Snack Bars and Fruit Snacks

9.3 STATISTICS
Retail value sales trends
e 2009-2028
e manufacturer selling price (msp) and retail selling price (rsp)

Retail and foodservice volume sales trends
e 2009-2028

Company shares
e 2013-2023
e 9 share and actual
e Dby global brand owner and local brand owner

Brand shares*
e 2013-2023
e 9 share and actual
e Dby global brand name and local brand name

Retail distribution patterns
e 2009-2023
e % share and actual

*Retail share and actual only for 79 markets on higher hierarchy level.

9.4 ANALYSIS

Briefings: Global and Regional Trends; Half Year Reviews; Strategic Themes; Opinion

Includes: World Market for Snacks; Where Consumers Shop for Snacks; Competitor
Strategies in Snacks

Global Company Profiles: Mondelez International Inc in Snacks, PepsiCo Inc in Snacks,
Nestlé SA in Snacks, Kellogg Co in Snacks
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Country Category Reports: Chocolate Confectionery; Sugar Confectionery; Gum; Ice Cream
and Frozen Desserts; Sweet Biscuits, Snack Bars and Fruit Snacks

Media: Videos; Podcasts; Webinars

9.5 EXTRA DETAIL

The following breakdowns in selected sectors are also available in the database:

Confectionery
e Chocolate tablets broken down by milk vs. dark vs. white vs. filled*
e Pastilles broken out of pastilles—vs. gummies, jellies and chews*

Ice Cream
e Impulse ice cream by format**

Flavours Analysis
e Gum by leading flavours**
e Ice cream by leading flavours**

Others
e China and India: Puffed snacks by type

*Data provided for 79 countries
**Data provided for 55 markets
***Data provided for 13 core markets

10. STAPLE FOODS CATEGORY LEVEL DETAIL
10.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus**; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia**; Serbia;
Slovakia; Slovenia; Ukraine**

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand
Africa and Middle East: Algeria; Angola; Cameroon; Cote d'lvoire; Egypt; Ethiopia; Ghana;

Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates
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*Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or till business resumes as
normal.

10.2 CATEGORIES

Staple Foods

Baked Goods

Breakfast Cereals

Processed Fruit and Vegetables
Processed Meat, Seafood and Alternatives
Rice, Pasta and Noodles

10.3 STATISTICS
Retail value sales trends
o 2008-2027
e manufacturer selling price (msp) and retail selling price (rsp)

Retail and foodservice volume sales trends
e 2008-2027

Company shares
e 2012-2022
e 9% share and actual
e by global brand owner and local brand owner

Brand shares*
o 2012-2022
e 9 share and actual
e by global brand name and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

10.4 ANALYSIS

Briefings: Global and Regional Trends; Half-Year Reviews; Strategic Themes; Opinion
Includes: World Market for Staple Foods; Where Consumers Shop for Staple Foods;
Competitor Strategies in Staple Foods

Global Company Profiles: Kraft Heinz in Staple Foods, Tyson Foods in Staple Foods, Nissin
Foods in Staple Foods, Grupo Bimbo SAB de CV in Staple Foods, Indofood Sukses Makmur
Tbk PT in Staple Foods

City Reports (i.e. Ahmedabad, Cochin, Hangzhou, Hyderabad, Indore, Jaipur, Mumbai, Xiamen)

Country Category Reports: Baked Goods; Breakfast Cereals; Processed Fruit and Vegetables;
Processed Meat, Seafood and Alternatives; Rice, Pasta and Noodles.

Media: Videos; Podcasts; Webinars; Insight Articles
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*Retail share and actual only for 79 markets on higher hierarchy level.

11. FRESH FOOD CATEGORY LEVEL DETAIL
11.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Bulgaria; Czech Republic; Hungary; Poland; Romania; Russia**; Slovakia;
Ukraine**

North America: Canada; USA
Latin America: Argentina; Brazil; Chile; Colombia; Mexico; Peru

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietham

Australasia: Australia; New Zealand

Africa and Middle East: Egypt; Israel; Morocco; Saudi Arabia; South Africa; United Arab
Emirates

*Note: Only 18 key markets are researched with a full individual country research programme,

with national-level desk research, trade interviews with statistical sources, associations and

national players, and market analysis. These 18 are: Australia, Brazil, China, France,

Germany, India, Italy, Japan, Mexico, Morocco, Russia, South Africa, Spain, Thailand, UK, UAE,

US and Vietnam.

For the additional 35 countries, market sizes are built centrally using secondary source
information: estimates are calculated from apparent consumption and derived from

production and trade statistics published by the UN Food and Agriculture Organisation
(FAO) and local statistical and trade sources. These 35 countries are: Argentina; Austria;

Belgium; Bulgaria; Canada; Chile; Colombia; Czech Republic; Denmark; Egypt; Finland;
Greece; Hong Kong, China; Hungary; Indonesia; Ireland; Israel; Malaysia; Netherlands;
New Zealand; Norway; Peru; Philippines; Poland; Portugal; Romania; Saudi Arabia;
Singapore; Slovakia; South Korea; Sweden; Switzerland; Taiwan; Turkey; Ukraine**.

In addition, we model market data for 156 countries. These are marked on Passport as
“modelled”.

11.2 CATEGORIES
Eggs

Fish and Seafood
Fruits
Meat

Nuts
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Pulses
Starchy Roots
Sugar and Sweeteners

Vegetables

11.3 STATISTICS
Total volume sales
e 2008-2027

Total volume sales through retail, foodservice and institutional channels*
e 2008-2027

Retail value sales*
e 2008-2027

Analysis by type (standard vs. organic / Fairtrade) for Eggs, Fish and seafood, Fruits, Meat,
Nuts, Pulses, Starchy roots and Vegetables (total volume level)*
e 2013-2027

Retail volume sales breakdown: packaged vs. unpackaged fresh food
e 2014-2022

Retail distribution patterns for Fresh Food*
e 2010-2022

11.4 ANALYSIS
Country Category Reports

*Note: Data provided for 18 key markets only: Australia, Brazil, China, France, Germany, India,
Italy, Japan, Mexico, Morocco, Russia**, South Africa, Spain, Thailand, UK, UAE, US and
Vietnam

**Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or till business resumes as
normal.

12. CATEGORY LEVEL: HEALTH AND WELLNESS
12.1 GEOGRAPHIC COVERAGE

Western Europe: Austria, Belgium, Denmark, Finland, France, Germany, Greece, Ireland, Italy,
Netherlands, Norway, Spain, Sweden, Switzerland, United Kingdom, Turkey

Eastern Europe: Czech Republic, Poland, Russia
North America: Canada, USA

Latin America: Argentina, Brazil, Chile, Mexico
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Asia Pacific: China, Hong Kong (China), India, Indonesia, Japan, Singapore, South Korea,

Taiwan, Thailand

Australasia: Australia, New Zealand

Middle East and Africa: Israel, Saudi Arabia, South Africa, UAE

Health and Wellness draws on in-depth packaged food and beverages industry research and

analysis in 40 national markets.

12.2 CATEGORIES

Health and Wellness by Category

Better For You Hot Drinks

Dietary and Free From Hot Drinks
Fortified/Functional Hot Drinks

Health Benefit Hot Drinks

Natural Hot Drinks

Organic Hot Drinks

Better For You Soft Drinks

Dietary and Free From Soft Drinks
Fortified/Functional Soft Drinks

Health Benefit Soft Drinks

Natural Soft Drinks

Organic Soft Drinks

Better For You Snacks

Dietary and Free From Snacks

Fortified /Functional Snacks

Health Benefit Snacks

Natural Snacks

Organic Snacks

Better For You Dairy Products and Alternatives
Dietary and Free From Dairy Products and Alternatives
Fortified/Functional Dairy Products and Alternatives
Health Benefit Dairy Products and Alternatives
Natural Dairy Products and Alternatives

Organic Dairy Products and Alternatives

Better For You Cooking Ingredients and Meals
Dietary and Free From Cooking Ingredients and Meals
Fortified /Functional Cooking Ingredients and Meals
Health Benefit Cooking Ingredients and Meals
Natural Cooking Ingredients and Meals

Organic Cooking Ingredients and Meals

Better For You Staple Foods

Dietary and Free From Staple Foods
Fortified/Functional Staple Foods

Health Benefit Staple Foods

Natural Staple Foods

Organic Staple Foods
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12.3 STATISTICS
Retail value sales (rsp)
o 2019-2027

Retail volume sales
e 2019-2027

Brand and company shares
e 2019-2022

*Health and wellness distribution patterns include packaged food and beverages organic,
fortified / functional, better for you, naturally healthy and free from products.

12.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion
Country Category Reports covering 53 national markets
Global Company Profiles

Media: Videos; Podcasts; Webinars

13. VOICE OF THE CONSUMER: HEALTH AND NUTRITION

SURVEY
13.1 GEOGRAPHIC COVERAGE

Africa and the Middle East: South Africa; United Arab Emirates*

Asia Pacific: Australia; China; India; Indonesia; Japan; South Korea; Thailand
Eastern Europe: Poland; Russia

Latin America: Brazil; Colombia; Mexico

North America: USA; Canada*®

Western Europe: France; Germany; Italy; Turkey; United Kingdom

*Data for Canada and United Arab Emirates is available from 2020 onwards.

13.2 OVERVIEW

In 2019, Euromonitor began conducting an online tracking survey of consumer health and
nutrition attitudes and behaviours to explore key consumer areas such as: eating and
drinking, exercise and sports nutrition, general health, health issues and concerns,
vitamins and supplements and children’s health and nutrition.

13.2.1 QUESTION TOPICS

The Voice of the Consumer: Health & Nutrition Survey contains unique sub-questions, relating
to the following themes:

Children’s Health & Nutrition

Eating & Drinking

Exercise & Sports Nutrition

General Health

Health Issues & Concerns

Personal Traits and Values
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Pet Health and Nutrition
Smoking

Technology

Treatment of Health Issues
Vitamins & Supplements

13.2.2 SAMPLE AND STATISTICAL DATA DETAIL
All surveyed samples have 1000 respondents per country and are representative of online
consumers aged 15 to 70+.

Online panellists participating in the Voice of the Consumer: Health & Nutrition Survey
were pre-screened to ensure the sample was representative of each country under
review for a) age and b) gender.

Data was reviewed to ensure that only unique, complete responses to the
questionnaires were used in analysis, that response times were appropriate for the
number of questions provided and that repeat or illegible open responses were
removed.

13.2.3 DEMOGRAPHIC DETAIL
All topics in the Voice of the Consumer: Health & Nutrition Survey can be segmented by the
following demographic indicators:

Country

Region

Market Development
Age Group

Age Group (Adults 18+ only)
Age by Decile

Age by Generation
Age in Detail

Gender

Income

Household Members
Parent Status

Ages of Children
Race and Ethnicity
Size of City

Home Ownership
Employment Status
Education Level

13.3 STATISTICS

Data from the Voice of the Consumer: Health & Nutrition Survey is accessible via visualisations
via an online dashboard as well as Excel exports.

Survey responses are displayed in a variety of ways, from overall to country
comparisons to demographic and other consumer type segmentations. Users may
customise the dashboard view to showcase the segments of their choice.

Respondent counts as well as percent responding to each answer option are shown for
each sub-question.

On request, subscribers are also entitled to copies of the survey data in its original
form: untabulated datasets in csv or SPSS format, with accompanying codebook.

© Euromonitor International Page 24



The Voice of the Consumer: Health and Nutrition Survey has been launched in 2019

and is expected to have annual updates going forward.

The Voice of the Consumer: Health and Nutrition Survey data in the dashboard is organized

according to the following themes and sub-themes:

CHILDREN’S HEALTH AND NUTRITION
CHILDREN’S PRODUCTS

Disposable Diapers — Features
Disposable Diapers — Willingness to Pay

DIETARY PREFERENCES

Ingredient Preferences

Preferred Sources of Protein

Reasons for Seeking Natural

Reasons for Seeking Organic

Reasons for Seeking Protein

Reasons to Avoid Artificial Sweeteners
Reasons to Avoid Fat

Reasons to Avoid Gluten

Reasons to Avoid GMO

Reasons to Avoid High-fructose Corn Syrup
Reasons to Avoid Salt

Reasons to Avoid Sugar

Reasons to Avoid Trans-fat

EATING HABITS

Attitudes towards Children’s Eating
Habits

Barriers to Healthy Eating

Rating of Child’s Eating Habits

VITAMINS & SUPPLEMENTS

Frequency of Vitamin or Supplement Consumption

Reasons for Taking - Calcium

Reasons for Taking - Eye Health Supplement
Reasons for Taking - Fish Oil

Reasons for Taking - Ginkgo Biloba
Reasons for Taking - Ginseng

Reasons for Taking - Glucosamine
Reasons for Taking - Green Tea Extract
Reasons for Taking - Iron

Reasons for Taking - Multivitamin
Reasons for Taking - Omegas

Reasons for Taking - Probiotics
Reasons for Taking - Protein

Reasons for Taking - Royal Jelly
Reasons for Taking - Vitamin B
Reasons for Taking - Vitamin C
Reasons for Taking - Vitamin D
Reasons for Taking - Vitamin E
Vitamin or Supplement Consumption
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EATING AND DRINKING
ALCOHOL CONSUMPTION

Desire to Reduce Alcohol Consumption
Frequency of Alcohol Consumption
Reasons to Reduce Alcohol

CAFFEINE CONSUMPTION

Desire to Reduce Caffeine Consumption
Frequency of Caffeine Consumption
Reasons to Reduce Caffeine Consumption

DIETARY PREFERENCES

Diet Information Sources
Dietary Restrictions
Meat-eating Restrictions

EATING HABITS

Actions to Improve Diet
Attitudes toward Eating Habits
Barriers to Improving Diet
Rating of Eating Habits

INGREDIENTS & LABELS

Avoidance of Types of Sugars
Ingredient Preferences

Preferred Sources of Protein

Reasons for Seeking Natural

Reasons for Seeking Organic

Reasons for Seeking Protein

Reasons for Seeking Fibre

Reasons to Avoid Artificial Sweeteners
Reasons to Avoid Fat

Reasons to Avoid Gluten

Reasons to Avoid GMO

Reasons to Avoid High-fructose Corn Syrup
Reasons to Avoid Salt

Reasons to Avoid Sugar

Reasons to Avoid Trans-fat

PLANT-BASED MEAT ALTERNATIVES

Frequency of Consumption
Reasons for Consuming
Reasons for Not Consuming

REASONS FOR DIET

Calorie-restricted
Dairy-free
Flexitarian/mostly plant-based
Gluten-free

Grain-free

Halal

High Fat

High-protein
Intermittent Fasting
Kosher

Low Sugar

Low/No Carbohydrates
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e Pescatarian

e Raw Foods

e Vegan

e Vegetarian
WEIGHT LOSS HABITS

e Current Weight Loss Approach
e Weight Loss

EXERCISE & SPORTS NUTRITION
ATTITUDES TOWARD EXERCISE

e Factors Preventing Exercise
EXERCISE HABITS

o Frequency of Exercise

e Type of Exercise
SPORTS NUTRITION

e Desired Sports Nutrition

e Reasons for Sports Nutrition

e Sports Nutrition Consumption

e Sports Nutrition Information Source

GENERAL HEALTH
CURRENT HEALTH STATUS
Impact of Menstruation
Menstrual Cycle
Menstruation Products
Presence of Serious Health Conditions
Reason for Missed Period
EYEWEAR
e Eyewear Habits
MEDICAL BEHAVIOUR & PERCEPTIONS
e Approaches to Medical Care
e Factors Preventing Medical Visits
e Medical Behaviours
e Trust in Health Information Sources
PERCEPTIONS OF HEALTH
o Definition of Health
e Impact on Immunity
e Self-rating of Health
SLEEP BEHAVIOUR
e Average Hours of Sleep
e Duration of Sleep
e Ideal Hours of Sleep
e Typical Sleep Habits
STRESS HABITS & BEHAVIOUR
e Stress Reduction Habits
e Typical Stress Level

HEALTH ISSUES & CONCERNS
COLD
e Treatment Approach
e Treatment Information Source
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DEPRESSION & MENTAL HEALTH
e Impact on Current Health
e Level of Concern
e Treatment Approach
DIABETES
e Impact on Current Health
e Level of Concern

e Treatment Approach
EYE/VISION ISSUES

e Eye/Vision Issues - In Detail

e Impact on Current Health

e Level of Concern

e Treatment Approach
HEADACHES

e Impact on Current Health

e Level of Concern

e Treatment Approach
HEALTH & WELLNESS CONCERNS

e Current Health Concerns

e Long-term Future Health Concerns
e Short-term Future Health Concerns

HEART ISSUES & HEART DISEASE

e Impact on Current Health

e Level of Concern

e Treatment Approach
INCONTINENCE

o Impact on Current Health

e Level of Concern

e Product Usage

e Treatment Approach
JOINT & MUSCLE PAIN

e Impact on Current Health

e Level of Concern

e Treatment Approach
LOWER DIGESTIVE ISSUES

e Impact on Current Health

e Level of Concern

o Treatment Approach
MEMORY ISSUES

e Impact on Current Health

e Level of Concern

e Treatment Approach
MEN’S HEALTH

e Impact on Current Health

e Level of Concern

e Treatment Approach
MOBILITY PROBLEMS

e Impact on Current Health

e Level of Concern

e Treatment Approach
OBESITY/WEIGHT MANAGEMENT
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e Impact on Current Health

e Level of Concern

e Treatment Approach
SEASONAL ALLERGIES

e Impact on Current Health

e Level of Concern

e Treatment Approach
SKIN HEALTH

e Impact on Current Health

Level of Concern

e Treatment Approach
SLEEPING PROBLEMS

e Impact on Current Health

e Level of Concern

e Treatment Approach
STOMACH ACHE

e Treatment Approach

e Treatment Information Source
STRESS & ANXIETY

e Impact on Current Health

e Level of Concern

e Treatment Approach
UPPER DIGESTIVE ISSUES

o Impact on Current Health

o Level of Concern

e Treatment Approach
WOMEN'S HEALTH

e Impact on Current Health

e Level of Concern

e Treatment Approach

PERSONAL TRAITS & VALUES
ATTITUDES TOWARD LIFE
e Personal Attitudes

PET HEALTH AND NUTRITION
PET NUTRITION
e Pet Eating Habits
PET OWNERSHIP AND ATTITUDES
e Number of Pets
e Pet Ownership

SMOKING
SMOKING CESSATION

e Current Smoking Status

e Smoking Cessation Approaches
SMOKING HABITS

e Smoking Frequency

TECHNOLOGY
USE OF HEALTH-RELATED TECHNOLOGY
e Comfort Level
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Health Device and App Usage
Health-related Tech Services

TREATMENT OF HEALTH ISSUES

ATTITUDES TOWARD TREATMENT

New Prevention Solutions
New Treatment Solutions
Satisfaction with Treatment

PURCHASE LOCATION

REASONS FOR SEEKING NEW PREVENTION/TREATMENT METHODS

Purchase Location - Herbal /Traditional Remedies
Purchase Location - Over-the-counter Medicine
Purchase Location - Vitamins and Supplements

Depression and Mental Health
Diabetes

Eye/Vision Issues

Headaches

Heart Issues and Heart Disease
Incontinence

Joint and Muscle Pain

Lower Digestive Issues
Memory Issues

Men’s Health

Mobility Problems
Obesity/Weight Management
Seasonal Allergies

Skin Health

Sleeping Problems

Stress and Anxiety

Upper Digestive Issues
Women'’s Health

TREATMENT APPROACH

Active Treatment or Prevention
Approaches to Prevention
Information Source Level of Impact
Treatment at First Sign of Issue
Treatment during Issue

Treatment Information Source

VITAMINS & SUPPLEMENTS

ATTITUDES & HABITS

Attitudes toward Vitamins and Supplements
Consumption Frequency

Duration of Vitamin and Supplement Consumption
Frequency of Consumption in Detail

Vitamins and Supplement Consumption

Vitamin and Supplement Format

Vitamin Information Sources

REASONS FOR TAKING

Calcium
Eye Health Supplement
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Fish Oil
Ginkgo Biloba
Ginseng
Glucosamine
Green Tea Extract
Iron
Multivitamin
Omegas
Probiotics
Protein

Royal Jelly
Vitamin B
Vitamin C
Vitamin D
Vitamin E

Industries: Health and Beauty

14. BEAUTY AND PERSONAL CARE CATEGORY LEVEL

DETAIL
14.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
[taly; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus*; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; North Macedonia; Poland; Romania; Russia*; Serbia
and Montenegro; Slovakia; Slovenia; Ukraine*

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Céte d'Ivoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

Since Russia’s invasion of Ukraine, Euromonitor has paused in-country research in Ukraine,
Russia and Belarus. Data for these countries have been built in-house using mixed methods.

1.1 CATEGORIES
Baby and Child-specific Products

Bath and Shower
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Colour Cosmetics

Deodorants

Depilatories

Fragrances

Hair Care

Men's Grooming

Oral Care

Oral Care excl. Power Toothbrushes
Skin Care

Sun Care

Premium Beauty and Personal Care
Mass Beauty and Personal Care
Prestige Beauty and Personal Care*

Dermocosmetics Beauty and Personal Care**

*Prestige Beauty and Personal Care is an alternative view of Premium Beauty and Personal Care,

which excludes premium dermocosmetics brands based on a pre-defined central list.

**Dermocosmetics Beauty and Personal Care is an alternative view of Beauty and Personal Care

based on a pre-defined central list of dermocosmetics brands

1.2 STATISTICS
Retail value sales
e 2008-2027

o retail selling price (rsp) and manufacturer selling price (msp)

Retail volume sales
e 2008-2027

o Volume data (litres, kilograms, units) and volume alternative data (units)

Company shares
e 2013-2022
e 9 share and actual

¢ by global brand owner and local brand owner

Brand shares
e 2013-2022
e 9% share and actual

¢ by global brand name, local brand name and by

e umbrella brand

Distribution
e 2008-2022
e 95 and actual

Premium vs. mass
e 2008-2022

e Men'’s skin care by type
¢ 2018-2022
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Toothpaste by Type
e 2018-2022

Razors and Blades by Type
e 2018-2022

ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Quarterly Statements; Opinion

Country Category Reports: Baby and child-specific products; Bath and shower; Deodorants;
Hair care; Colour cosmetics; Men'’s grooming; Oral care; Fragrances; Skin care;
Depilatories; Sun care

Global Company Profiles: including but not limited to; Beiersdorf AG; Coty Inc; Estée Lauder
Cos Inc; Johnson & Johnson Inc; L'Oréal SA; Procter & Gamble Co; Unilever Group

Media: Videos; Podcasts; Webinars

15. CONSUMER HEALTH
15.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; North Macedonia; Poland; Romania; Russia; Serbia;
Slovakia; Slovenia; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Céte d'Ivoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

*Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or until business resumes as
normal.
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15.2 CATEGORIES
0TC

Adult mouth care
Analgesics

Systemic Analgesics
Adult Analgesics

Adult Acetaminophen

Adult Aspirin

Adult Combination Products: Analgesics
Adult Diclofenac

Adult Dipyrone

Adult Ibuprofen

Adult Ketoprofen

Adult Naproxen

Adult OTC Triptans

Paediatric Analgesics

Paediatric Acetaminophen

Paediatric Aspirin

Paediatric Combination Products: Analgesics
Paediatric Dipyrone

Paediatric Ibuprofen

Paediatric Naproxen

Adult and Paediatric Systemic Analgesics

Acetaminophen

Aspirin

Combination Products: Analgesics
Diclofenac

Dipyrone

Ibuprofen

Ketoprofen

Naproxen

OTC Triptans

Topical Analgesics / Anaesthetic

Sleep Aids

Cough, Cold and Allergy (Hay Fever) Remedies

Antihistamines / Allergy Remedies (Systemic)
Paediatric Cough, Cold and Allergy Remedies

Paediatric Allergy Remedies

Paediatric Cough / Cold Remedies

Combination Products: Cough, Cold and Allergy (Hay Fever) Remedies

Cough Remedies
Decongestants

Nasal Sprays

Oral Decongestants Inhalant Decongestants Decongestant Rubs Nasal

Decongestant Drops Nasal Decongestant Plasters

Medicated Confectionery
Pharyngeal Preparations
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Dermatologicals
Medicated Shampoos
Topical Antifungals
Vaginal Antifungals
Hair Loss Treatments
Nappy (Diaper) Rash Treatments

Antiparasitics / Lice (Head and Body) Treatments

Antipruritics

Cold Sore Treatments

Haemorrhoid Treatments

Paediatric Dermatologicals

Topical Allergy Remedies / Antihistamines

Topical Germacidals / Antiseptics
Digestive Remedies

Paediatric Digestive Remedies

Paediatric Diarrhoeal Remedies

Paediatric Indigestion and Heartburn Remedies

Paediatric Laxatives

Paediatric Motion Sickness Remedies

Diarrhoeal Remedies
IBS Treatments
Indigestion and Heartburn Remedies
Antacids
Antiflatulents
Digestive Enzymes
H2 Blockers
Proton Pump Inhibitors
Laxatives
Motion Sickness Remedies
Emergency Contraception
Eye Care
Allergy Eye Care
Standard Eye Care
NRT Smoking Cessation Aids
NRT Gum
NRT Inhalers
NRT Lozenges
NRT Patches
Other NRT
Wound Care
First Aid Kits
Gauze, Tape and Other Wound Care
Sticking Plasters / Adhesive Bandages

Sports Nutrition
Sports Protein Products
Protein/Energy Bars
Sports Protein Powder
Sports Protein RTD
Sports Non-Protein Products
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Vitamins and Dietary Supplements
Dietary Supplements
Analysis by Positioning (Beauty, Bone, Digestive, Energy, Eye Health, General
Health, Heart Health, Inmune System, Joint, Liver Health, Memory Health,
Men’s Health, Mood / Relaxing, Sexual Health, Women's Health, Others)
Combination Dietary Supplements
Herbal / Traditional Dietary Supplements
Aloe
Combination Herbal / Traditional Dietary Supplements
Cranberry
Echinacea
Evening Primrose Oil
Garlic
Ginkgo Biloba
Ginseng
St John’s Wort
Other Herbal / Traditional Dietary Supplements
Non-Herbal / Traditional Dietary Supplements
Co-Enzyme Q10
Combination Non-Herbal / Traditional Dietary Supplements
Eye Health Supplements
Fish Oils / Omega Fatty Acids
Glucosamine
Minerals
Calcium Supplements
Mineral Supplements
Probiotic Supplements
Protein Supplements
Other Non-Herbal / Traditional Dietary Supplements
Paediatric Vitamins and Dietary Supplements
Analysis by Type (Paediatric Dietary Supplements, Paediatric Vitamins)
Tonics
Analysis by Positioning (Energy, Beauty, General Health, Combination, Others)
Vitamins
Multivitamins
Analysis by Positioning (Teenagers, Men, Women, Elderly, Pregnancy,
Others)
Single Vitamins
Vitamin A
Vitamin B
Vitamin C
Vitamin D
Vitamin E
Other Single Vitamins

Weight Management and Wellbeing
Meal Replacement
OTC Obesity
Slimming Teas
Supplement Nutrition Drinks
Weight Loss Supplements
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Herbal / Traditional Products
Herbal / Traditional Topical Analgesics
Herbal / Traditional Sleep Aids
Herbal / Traditional Cough, Cold and Allergy (Hay Fever) Remedies
Herbal / Traditional Digestive Remedies
Herbal / Traditional Dermatologicals
Herbal / Traditional Paediatric Dietary Supplements
Herbal / Traditional Dietary Supplements
Herbal / Traditional Tonics

Allergy Care
Allergy Eye Care
Antihistamines / Allergy Remedies (Systemic)
Paediatric Allergy Remedies
Topical Allergy Remedies / Antihistamines

Paediatric Consumer Health
Paediatric Analgesics
Paediatric Acetaminophen
Paediatric Aspirin
Paediatric Combination Products: Analgesics
Paediatric Dipyrone
Paediatric Ibuprofen
Paediatric Naproxen
Paediatric Cough, Cold and Allergy Remedies
Paediatric Allergy Remedies
Paediatric Cough / Cold Remedies
Paediatric Digestive Remedies
Paediatric Diarrhoeal Remedies
Paediatric Indigestion and Heartburn Remedies
Paediatric Laxatives
Paediatric Motion Sickness Remedies
Paediatric Dermatologicals
Nappy (Diaper) Rash Treatments
Paediatric Vitamins and Dietary Supplements

15.3 STATISTICS
Retail value sales trends
e 2008-2027
e manufacturer selling price (msp) and retail selling price (rsp)

Retail volume sales trends (modelled)
e 2008-2027

Company shares
e 2013-2022
% share and actual
by global brand owner and national brand owner
by latest owner
manufacturer selling price (msp) and retail selling price (rsp)
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Brand shares
e 2013-2022
% share and actual
by global brand name and local brand name
by latest owner
manufacturer selling price (msp) and retail selling price (rsp)

Retail distribution patterns
e 2008-2022
e % share and actual
e manufacturer selling price (msp) and retail selling price (rsp)

15.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Includes: World Market for Consumer Health Products; Where Consumers Shop for Consumer
Health; Competitive Strategies for Consumer Health; Democratising Personalisation in
Health and Beauty

Country Category Reports: Analgesics; Cough, Cold and Allergy Remedies; Digestive
Remedies; Eye Care; Dermatologicals; NRT Smoking Cessation Aids; Sleep Aids; Wound
Care; Vitamins; Dietary Supplements; Sports Nutrition; Weight Management; Herbal /
Traditional Products; Paediatric Consumer Health

Global Company Profiles: Amway; Bayer AG; GlaxoSmithKline Plc; Herbalife Nutrition Ltd;
Johnson & Johnson Inc; Procter & Gamble; Reckitt Benckiser Group Plc (RB); Sanofi

Media: Videos; Podcasts; Webinars

16. EYEWEAR CATEGORY LEVEL DETAIL

16.1 GEOGRAPHIC COVERAGE
Africa and Middle East: South Africa; United Arab Emirates

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines:
Singapore; South Korea; Taiwan; Thailand

Australasia: Australia

Eastern Europe: Poland; Romania; Russia; Ukraine
Latin America: Argentina; Brazil; Mexico

North America: Canada; USA

Western Europe: France; Germany; Italy; Netherlands; Spain; Sweden; Switzerland; Turkey;
UK

16.2 CATEGORIES

Contact Lenses and Solutions

Spectacles
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Sunglasses

16.3 STATISTICS

Market size retail value sales
e 2009-2023 (current RSP terms)
e 2024-2028 (constant RSP terms)

Market size retail volume sales
e 2009-2028 (‘000 units)

Company and brand share
e 2013-2022 (current RSP terms)

Retail channel distribution
e 2009-2023 percentage value

16.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

World Market for Eyewear

Where Consumers Shop for Eyewear

Competitor Strategies in Eyewear

Top 5 Global Consumer Trends in 2024 in Eyewear
The Digital Consumer in Eyewear

Global Company Profiles

Country Category Reports

17. TISSUE AND HYGIENE CATEGORY LEVEL DETAIL
17.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; North Macedonia; Poland; Romania; Russia; Serbia;
Slovakia; Slovenia; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South

Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietnam

Australasia: Australia; New Zealand
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Africa and Middle East: Algeria; Angola; Cameroon; Cote d'lvoire; Egypt; Ethiopia; Ghana;

Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Qatar; Oman; Saudi
Arabia; South Africa; Tanzania; Tunisia; Uganda; United Arab Emirates

17.2 CATEGORIES
Away-from-Home Tissue and Hygiene
AFH Hygiene

AFH Adult Incontinence
AFH Tissue

AFH Boxed Facial Tissues

AFH Paper Tableware

AFH Paper Towels

AFH Toilet Paper

AFH Wipers

Rx/Reimbursement Adult Incontinence

Retail Tissue and Hygiene

Retail Hygiene
Retail Adult Incontinence
Nappies / Diapers / Pants
Sanitary Protection
Wipes

Retail Tissue
Paper Towels
Paper Tableware
Facial Tissues
Toilet Paper

17.3 STATISTICS
Retail value sales
e 2007-2026
e Manufacturer selling price (msp) and retail selling price (rsp)

Retail volume sales
e 2008-2027
e Volume in units or tonnes

Rx/reimbursement adult incontinence
e 2008-2027
e Value at manufacturer selling price (msp)
e Volume in units

Away-from-home value sales
e 2008-2027
e Manufacturer selling price (msp)

Away-from-home volume sales:
e 2008-2027
e Volume in units or tonnes
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Retail company shares
e 2012-2022
e Rspvalue % share, actuals and rankings
e Volume share for select product categories by global brand owner and local brand
owner

Retail brand shares

2012-2022

Rsp value % share, actuals and rankings
Volume share for select product categories
By global brand name and local brand name

Retail distribution
o 2008-2022
e 9% and actual value
e Value sales per retail channel (store and non-store retail)

Away-from-home distribution
e 2008-2022
¢ 9% and actuals
e Value sales per away-from-home channel (hospitals / healthcare; public sector;
business / industry; horeca)

17.4 ANALYSIS

Briefings: Global and Regional Trends and Insights; Quarterly Statements
Country Category Briefings: Sanitary Protection; Nappies / Diapers / Pants; Adult
Incontinence Products; Wipes; Rx/reimbursement Adult Incontinence; Retail Tissue

(aggregation of Toilet Paper, Facial Tissues, Paper Towels and Paper Tableware), Away-
from-Home Tissue and Hygiene

Industries: Home Products

18. HOME AND GARDEN CATEGORY LEVEL DETAIL
18.1 GEOGRAPHIC COVERAGE

Western Europe: France; Germany; Italy; Netherlands; Spain; Sweden; Switzerland; Turkey;
United Kingdom

Eastern Europe: Poland; Romania; Russia (research currently paused and under review);
Ukraine (research currently paused and under review)

North America: Canada; USA
Latin America: Argentina; Brazil; Mexico

Asia Pacific: China; India; Indonesia; Hong Kong; Japan; Malaysia; Philippines; Singapore;
South Korea; Taiwan; Thailand

Australasia: Australia
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Africa and Middle East: South Africa; UAE

18.2 CATEGORIES

Gardening
Home Furnishings
Home Improvement

Homewares

18.3 STATISTICS
Retail value sales trends
e 2008-2027
o Retail selling price (rsp)

Retail volume sales
e 2008-2027
e Retail volume (litres) for Decorative Paint
e Retail volume (units) for Mattresses

Company shares
e 2013-2022
e % share, actuals and rankings
e by global brand owner and local brand owner

Brand shares
e 2013-2022
e % share, actuals and rankings
e Dby global brand name and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

Homewares by material

2013 - 2022 % rsp value for the seven Homewares product categories:
Dining - Beverageware

Dining - Cutlery

Dining - Dinnerware

Cookware - Ovenware

Cookware - Stove Top Cookware

Kitchenware - Food Storage

Kitchenware - Kitchen Utensils

18.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Country Category Reports for 32 Markets: Gardening; Home Furnishings; Home
Improvement; Homewares
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Global Company Profiles: including but not limited to: Inter Ikea Systems BV, Kingfisher Plc,
Mohawk Industries Inc, Sherwin-Williams Co, Serta Simmons Bedding LLC, Nitori Co Ltd,
Stanley Black and Decker Inc

19. HOME CARE CATEGORY LEVEL DETAIL
19.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus*; Bosnia-Herzegovina*; Bulgaria; Croatia*; Czech Republic; Estonia*;
Georgia*; Hungary; Latvia*; Lithuania*; North Macedonia*; Poland; Romania; Russia;
Serbia*; Slovakia; Slovenia*; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia*; Brazil; Chile; Colombia; Costa Rica*; Dominican Republic*;
Ecuador*; El Salvador**; Guatemala*; Honduras**; Mexico; Panama**; Paraguay**; Peru;
Uruguay*

Asia Pacific: Azerbaijan*; Bangladesh**; Cambodia**; China; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan*; Laos**; Malaysia; Myanmar**; Pakistan*; Philippines;
Singapore; South Korea; Sri Lanka**; Taiwan; Thailand; Uzbekistan*; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Algeria*; Angola**; Cameroon*; Cote d'Ivoire**; Egypt; Ethiopia**;
Ghana**; Iraq**; Israel; Jordan**; Kenya*; Kuwait**; Lebanon**; Morocco; Nigeria;
Oman**; Qatar**; Saudi Arabia; South Africa; Tanzania**; Tunisia*; United Arab Emirates;
Uganda**

*market share data not available at lowest sub-category level (in those markets, company and
brand shares are only available for Air Care, Bleach, Automatic Dishwashing, Hand
Dishwashing, Home Insecticides, Carpet Cleaners, Fabric Softeners, Laundry Aids, Laundry
Detergents, Polishes, Home Care Wipes And Floor Cleaning Systems, Surface Care
Excluding Wipes and Toilet Care)

**market share data only available at top line category level (Air Care, Bleach, Dishwashing,
Home Insecticides, Laundry Care, Polishes, Toilet Care. The only exception is Surface Care,
for which Home Care Wipes And Floor Cleaning Systems and Surface Care Excluding
Wipes are also researched).

19.2 CATEGORIES
Air Care

Bleach
Dishwashing

Home Insecticides
Laundry Care
Polishes

Surface Care

Toilet Care
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19.3 STATISTICS
Retail value sales trends
e 2008-2027
e Manufacturer selling price (msp) and retail selling price (rsp)

Retail volume sales trends
e 2008-2027

Company shares

e 2013-2022

e 9% share, actuals and rankings

o volume shares for 10 key laundry care categories, including: powder detergents
(concentrated / standard format), liquid detergents(concentrated / standard format),
compact powder tablet detergents, liquid tablet detergents, hand wash detergents, bar
detergents and fabric softeners

e by global brand owner and local brand owner

e Private label share split by retailer

Brand shares

e 2013-2022

e 9 share, actuals and rankings

o volume shares for 10 key laundry care categories, including: powder detergents
(concentrated / standard format), liquid detergents (concentrated / standard format),
compact powder tablet detergents, liquid tablet detergents, hand wash detergents, bar
detergents and fabric softeners by global brand name and local brand name

e Private label share split by retailer brand

o Average recommended dosage by brand across 10 key laundry care categories over 55
markets (2019-2022)

Retail distribution patterns

e 2008-2022
Pricing
o 2022

19.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Country Category Reports: Laundry care; Dishwashing products; Surface care; Bleach; Toilet
care; Polishes; Air care; Home insecticides

Global Company Profiles

Media: Videos; Podcasts; Webinars

20. PET CARE CATEGORY LEVEL DETAIL
GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
[taly; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Bulgaria; Czech Republic; Hungary; Poland; Romania; Russia; Slovakia;
Ukraine

North America: Canada; USA
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Latin America: Argentina; Brazil; Chile; Colombia; Mexico; Peru

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Egypt; Israel; Morocco; Saudi Arabia; South Africa; UAE

CATEGORIES

Pet Food

Dog and Cat Food
Cat Food
Dog Food

Other Pet Food

Pet Products

STATISTICS

Pet population
e 2009-2028
« broken down by dogs, cats, birds, fish, small mammals and reptiles
¢ dog population broken down by size (large, medium and small)

Prepared food as % of total consumption for dogs and cats
« 2009-2023

Retail value sales trends
e 2009-2028
o manufacturer selling price (msp) and retail selling price (rsp)

Retail volume sales trends (excluding pet products)
» 2009-2028

Per pet expenditure and consumption trends
« 2009-2023

Number of vets
e 2009-2023

Number of vet clinics for pets
« 2009-2023

Proportion of households owning a dog/cat
» 2009-2023

Company shares for dog food, cat food, cat litter
e 2013-2022
e % value share and actual
« by global brand owner and local brand owner
« shares for other pet food and pet products provided on an as available basis

Brand shares for dog food, cat food, cat litter
e 2013-2022
» % value share and actual
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« by global brand name and local brand name
« shares for other pet food and pet products provided on an as available basis

Retail distribution patterns
e 2009-2023
¢ % value share and actual
« includes breakdown for dog food, cat food, and pet products

Healthcare products by type
« 2009-2023
¢ % value share and actual
e Includes breakdown for flea/tick treatments, pet dietary supplements, worming
treatments, and other products

Dog and cat food by life-cycle
« 2010-2023
¢ % value share and actual
o Broken down by wet versus dry food

Other pet products by type
e 2013-2023
* % value share and actual
« Broken down by beauty products, accessories and other products

20.1 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Includes: World Market for Pet Care; Where Consumers Shop for Pet Care; Competitor
Strategies in Pet Care

Global Company Profiles: Including Mars Inc in Pet Care (World), Nestlé SA in Pet

Care (World)
Country Sector Reports: Dog Food; Cat Food; Other Pet Food; Pet Products

Industries: Luxury and Fashion

21. APPAREL AND FOOTWEAR CATEGORY LEVEL DETAIL
21.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Denmark; France; Germany; Greece; Italy; Netherlands; Norway;
Portugal; Spain; Sweden; Turkey; United Kingdom

Eastern Europe: Czech Republic; Hungary; Poland; Romania; Russia*; Ukraine*
North America: Canada; USA
Latin America: Argentina; Brazil; Chile; Colombia; Mexico

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietnam

Australasia: Australia
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Africa and Middle East: Egypt; Israel; Morocco; Nigeria, Saudi Arabia; South Africa; United

Arab Emirates

*Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in-country research in

Ukraine, Russia and Belarus. Data for these countries have been built in-house using mixed

methods.

21.2 CATEGORIES

Apparel
Childrenswear
Apparel Accessories
Apparel by Men’s vs. Women'’s
Menswear
Womenswear
Apparel by Category
Nightwear
Outerwear
Jeans
Swimwear
Underwear
Hosiery

Footwear
Children’s Footwear
Men’s Footwear
Women's Footwear

Sportswear

21.3 STATISTICS
Retail value sales trends
o 2008-2027
e Retail selling price (RSP)

Retail volume sales trends
e 2008-2027

Company shares
e 2013-2022
e % share, actuals and rankings
e Dby global brand owner and local brand owner

Brand shares
e 2013-2022
e 9% share, actuals and rankings
e by umbrella, global and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

Value Segments (Mass, Mid and High)

© Euromonitor International

Page 47



e 2017-2022
e actual and % category value sales e.g. the ‘mass segment’ accounts for 10% footwear
sales

21.4 REPORTS

Overviews, Global and Strategy Briefings: Up to 6, including: World Market for Apparel and
Footwear, Where Consumers Shop for Apparel and Footwear, Competitor Strategies in
Apparel and Footwear

Spotlight Reports: Up to 5, including analysis of key industry trends such as Sustainability, or
Digitalisation.

Regional Overviews: Up to 10, including: Apparel in Asia Pacific, Apparel Accessories in
Western Europe, Footwear in Latin America etc

Country Category Briefings: 8 per country, including: Womenswear, Menswear, Jeans,
Childrenswear, Hosiery, Apparel Accessories, Footwear, Sportswear.

Global Company Profiles: Up to 5, including analysis on top market players

22. PERSONAL ACCESSORIES CATEGORY LEVEL DETAIL

22.1 GEOGRAPHIC COVERAGE
Africa and Middle East: South Africa; United Arab Emirates

Asia Pacific: China; India; Japan; Indonesia; Hong Kong; Malaysia; Philippines: Singapore;
South Korea; Taiwan; Thailand

Australasia: Australia

Eastern Europe: Poland; Romania; Russia; Ukraine
Latin America: Brazil; Mexico; Argentina

North America: USA; Canada

Western Europe: France; Germany; Italy; Netherlands; Spain; Sweden; United Kingdom;
Switzerland; Turkey

22.2 CATEGORIES
Bags and Luggage

Jewellery
Traditional and Connected Watches

Writing Instruments

22.3 STATISTICS
Market size retail value sales
e 2008-2022 (current RSP terms)
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e 2023-2027 (constant RSP terms)

Market size retail volume sales
e 2008-2027 (‘000 units)

Company and brand share
e 2013-2022 (current RSP terms)

Retail channel distribution
e 2008-2022 percentage value

22.4 ANALYSIS
Global Briefings

Global Company Profiles

Country Category Reports: Bags and Luggage, Jewellery, Traditional and Connected Watches
and Writing Instruments

Industries: Nicotine and Cannabis

23. TOBACCO CATEGORY LEVEL DETAIL
23.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia; Serbia;
Slovakia; Slovenia; Ukraine

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay;

Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietham

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Céte d'Ivoire; Egypt; Ethiopia; Ghana;

Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Saudi Arabia;
South Africa; Tanzania; Tunisia; United Arab Emirates

23.2 CATEGORIES

Cigarettes

Cigars and Cigarillos
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Smoking Tobacco
Smokeless Tobacco

E- Vapour Products
Heated Tobacco Products

Tobacco Free Oral Nicotine

23.3 STATISTICS

Per capita expenditure and consumption trends
e by total population and number of smokers

Retail volume sales trends
e 2008-2027
e Dbillions of sticks / tonnes as appropriate

Retail value sales trends
e 2008-2027
e retail selling price (rsp)

[llicit trade volume sales trends (cigarettes only)
e 2008-2027

Company shares
e 2013-2022
e 9% share and actual
e by global brand owner and local brand owner

Brand shares
o 2013-2022
e 9 share and actual
e by global brand name and local brand name

Retail distribution patterns
e 2008-2022
e 9 share and actual

Smoking prevalence
e 2008-2027
e 9pshare and actual

Taxation
e 2008-2022

23.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Country Category Briefings: Cigarettes, Cigars, Cigarillos & Smoking Tobacco, Smokeless
Tobacco, E-Vapour Products, Heated Tobacco and Oral Nicotine
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Global Company Profiles: British American Tobacco; Imperial Tobacco; Japan Tobacco
International; Philip Morris International; KT&G

Media: Videos; Podcasts; Webinars

Industries: Services

24. CONSUMER FINANCE CATEGORY LEVEL DETAIL
24.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Denmark; France; Germany; Greece; Italy; Netherlands; Norway;
Portugal; Spain; Sweden; Turkey; United Kingdom

Eastern Europe: Czech Republic; Hungary; Poland; Romania; Russia; Ukraine
North America: Canada; USA
Latin America: Argentina; Brazil; Chile; Colombia; Mexico; Peru

Asia Pacific: China; Hong Kong-China; India; Indonesia; Japan; Malaysia; Philippines; Singapore;
South Korea; Taiwan; Thailand, Vietnam

Australasia: Australia

Africa and Middle East: Egypt; Israel; Morocco; Nigeria; Saudi Arabia; South Africa; UAE

24.2 CATEGORIES

Financial Cards and Payments
Financial Cards in Circulation

ATM Cards

Charge Cards

Credit Cards

Debit Cards

Pre-Paid Cards

Store Cards

Transactions
Total Cards Transactions
ATM Transactions
Card Payment Transactions
Charge Card Transactions
Personal vs Commercial
Credit Card Transactions
Personal vs Commercial
Debit Transactions
Personal vs Commercial
Pre-Paid Transactions
Open-loop
Closed-loop
Store Card Transactions
Consumer Payment Transactions
Card, electronic direct / ACH, paper (Cash and other)
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Commercial Payment Transactions
Card, electronic direct / ACH, paper (Cash and other)

M-Commerce
M-commerce by device
Tablet
Phone
M-Commerce by location
Proximity vs remote
M-Commerce by industry
Proximity vs remote
Digital Wallet Ranking

Consumer Lending
Consumer Credit
Non-performing rate
Other Personal Lending by Type
Mainstream vs alternative financial service provider

Mortgages / Housing

24.3 STATISTICS
Transaction value
e 2008-2027

Number of cards in circulation
e 2008-2027

24.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion

Topics include the shifting consumer payment landscape, regulatory developments in
consumer payments, fintech and innovation in consumer payments, Competitive
landscape in consumer card payments

Country Category Reports
47 National Financial Cards and Payments Market Reports
47 National Consumer Lending Market Reports

Global Company Profiles (may include): American Express; Citigroup Inc.; China UnionPay
Co Ltd.; Discover Financial Services; HSBC Holdings Plc; JCB Co Ltd.; MasterCard Inc;
PayPal; Visa Inc

Media: Videos; Podcasts; Webinars

25. CONSUMER FOODSERVICE CATEGORY LEVEL DETAIL
25.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
[taly; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Bulgaria; Czech Republic; Hungary; Poland; Romania; Slovakia
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North America: Canada; USA

Latin America: Argentina; Brazil; Chile; Colombia; Mexico; Peru

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Egypt; Israel; Morocco; Nigeria; Saudi Arabia; South Africa; United

Arab Emirates

25.2 CATEGORIES

Consumer Foodservice by Type
Chained Consumer Foodservice
Independent Consumer Foodservice
Cafés / Bars

Full-Service Restaurants
Limited-Service Restaurants
Self-Service Cafeterias

Street Stalls / Kiosks

Consumer Foodservice by Location
Consumer Foodservice through Standalone
Consumer Foodservice through Leisure
Consumer Foodservice through Retail
Consumer Foodservice through Lodging
Consumer Foodservice through Travel

25.3 MEASURES

Market size statistics
e Consumer foodservice value sales

o 2008-2027

o Consumer foodservice units (# of outlets)
o 2008-2027

e Consumer foodservice transactions
o 2008-2027

Company shares
e 2013-2022
e value sales, transactions, units

Brand shares
e 2013-2022
e value sales, transactions, units

Chained vs. independent
e 2008-2027

Eat-in vs. takeaway and to-go sales
e 2008-2027

© Euromonitor International

Page 53



Food vs. drink sales
e 2008-2027

Sales by location
e 2008-2027

Online vs. offline ordering
o 2014-2027

Third-party delivery services (rankings)
e 2019-2022

25.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion
Country Category Reports

Company Profiles

Media: Videos; Podcasts; Webinars

26. TRAVEL CATEGORY LEVEL DETAIL
26.1 GEOGRAPHIC COVERAGE

26.1.1 GEOGRAPHIES: MAJOR MARKETS
Africa and Middle East: Egypt; Israel; Kenya; Morocco; Saudi Arabia; South Africa; UAE

Asia Pacific: China; Hong Kong, China; India; Indonesia; Japan; Malaysia; Philippines;
Singapore; South Korea; Taiwan; Thailand; Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Bulgaria; Croatia; Czech Republic; Hungary; Poland; Romania; Slovakia;
Slovenia,

Latin America: Argentina; Brazil; Chile; Colombia; Ecuador; Mexico; Peru

North America: Canada; USA

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

26.1.2 GEOGRAPHIES: MARKET INSIGHTS

Africa and Middle East: Jordan; Kuwait; Lebanon; Mauritius; Mozambique; Nigeria; Oman;
Qatar; Tanzania; Tunisia

Asia Pacific: Cambodia; Fiji; Kazakhstan; Laos; Macau; Maldives; Myanmar; Sri Lanka;

Eastern Europe: Estonia; Georgia; Latvia; Lithuania;

Latin America: Bolivia; Costa Rica; Dominican Republic; Guatemala; Jamaica; Panama,
Uruguay
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Western Europe: Cyprus; Iceland;

84 countries are available for category research including 54 major markets and 30 insight
countries as listed above.

210 countries are available for inbound and outbound tourism flows data, including:
Afghanistan; Albania; Algeria; American Samoa; Andorra, Angola; Anguilla; Antigua;
Armenia; Aruba; Azerbaijan; Bahamas; Bahrain; Bangladesh; Barbados; Belize; Belarus;
Benin; Bermuda; Bhutan; Bosnia-Herzegovina; British Virgin Islands; Brunei; Botswana;
Burkina Faso; Burundi; Cameroon; Cape Verde; Cayman Islands; Chad; Central African
Republic; Comoros; Cote d'Ivoire; Curagao; Democratic Republic Congo; Djibouti;
Dominica; Equatorial Guinea; El Salvador; Eritrea; Ethiopia; French Guiana; French
Polynesia; Gabon; Gambia; Ghana; Gibraltar; Grenada; Guadeloupe; Guam; Guinea; Guinea-
Bissau; Guyana; Haiti; Honduras; Iraq; Kiribati; Kosovo; Lesotho; Liberia; Liechtenstein;
Libya; Luxembourg; Macedonia; Madagascar; Malawi; Mali; Malta; Martinique; Mauritania;
Moldova; Monaco; Mongolia; Montenegro; Namibia; Nauru; New Caledonia; Nepal;
Nicaragua; Niger; North Korea; Papua New Guinea; Paraguay; Pakistan; Puerto Rico;
Réunion; Rwanda Samoa; Sao Tomé e Principe; Senegal; Serbia; Seychelles; Sint Maarten;
Sierra Leone; St Kitts; St Lucia; St Vincent and the Grenadines; Solomon Islands; Somalia;
South Sudan; Sudan; Suriname; Swaziland; Syria; Tajikistan; Togo; Tonga; Trinidad and
Tobago; Turkmenistan; Tuvalu; Uganda; US Virgin Islands; Uzbekistan; Vanuatu;
Venezuela, Yemen; Zambia; Zimbabwe.

26.2 CATEGORIES

Tourism Flows
Domestic Trips
Domestic Spending
Inbound Arrivals
Inbound Tourism Spending
Outbound Departures
Outbound Tourism Spending

Travel Modes
Scheduled Airlines*
Low Cost Carriers*
Full Service Carriers*
Passenger Revenue*
Ancillary Revenue*
Non-Scheduled Carriers*
Domestic Airlines*
International Airlines*
Airlines Online
Airlines Online via Direct*
Airlines Online via Intermediaries*
Airlines Offline
Airlines Offline via Direct*
Airlines Offline via Intermediaries*
Surface Travel Modes
Bus*
Ferry*
Rail*
Other Surface Travel Modes*
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Surface Travel Modes Online
Surface Travel Modes Online via Direct*
Surface Travel Modes Online via Intermediaries*
Surface Travel Modes Offline
Surface Travel Modes Offline via Direct*
Surface Travel Modes Offline via Intermediaries*
Lodging (Destination)
Hotels
Luxury Hotels*
Upscale Hotels*
Mid-Market Hotels*
Budget Hotels*
Unrated Hotels*
Hotels Online
Hotels Online via Direct*
Hotels Online via Intermediaries*
Hotels Offline
Hotels Offline via Direct*
Hotels Offline via Intermediaries*
Short-Term Rentals
Short-Term Rentals Online
Short-Term Rentals Online via Direct*
Short-Term Rentals Online via Intermediaries*
Short-Term Rentals Offline
Short-term Rentals Offline via Direct*
Short-term Rentals Offline via Intermediaries*
Other Lodging
Campsites*
Hostels*
Other Lodging Types*
Other Lodging Online
Other Lodging Online Direct*
Other Lodging Online Intermediaries*
Other Lodging Offline
Other Lodging Offline via Direct*
Other Lodging Offline via Intermediaries*
Lodging (Destination) Online
Lodging (Destination) Online via Direct*
Lodging (Destination) Online via Intermediaries*
Lodging (Destination) Offline
Lodging (Destination) Offline via Direct*
Lodging (Destination) Offline via Intermediaries™

In-Destination Spending
Food and Dining
Attractions
Experiences
Shopping
Mobility
Wellness
Other

Booking
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Booking Offline
Booking Online
Leisure Travel
Air Travel
Car Rental
Cruise
Experiences and Attractions
Lodging (Source)
Packages
Surface Travel
Other Travel Products
Business Travel
Business Air Travel
Business Car Rental
Business Lodging
Business Other
Mobile Travel
Travel Intermediaries
Direct Suppliers

26.3 STATISTICS
Tourism Flows
e 2008-2027

Travel Modes

e 2008-2027
Lodging

e 2008-2027
In-Destination Spending

e 2008-2027
Booking

e 2008-2027

26.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Quarterly Statements; Opinion,
Podcasts
Country Category Reports (54 major market reports and 30 insight reports)

Global Company Profiles: Airbnb Inc; Booking Holdings Inc; Expedia Group; InterContinental
Hotels Group Marriott International Inc; Ryanair Holdings Plc

Industries: B2B

27. INDUSTRIAL
27.1 GEOGRAPHIC COVERAGE

World, Geographic and Economic Regions: World, Asia Pacific, Australasia, Eastern Europe,
Latin America, Middle East and Africa, North America, Western Europe, Europe, Middle
East and North Africa, Sub-Saharan Africa, Americas, APEC, ASEAN, BRIC, EU, EuroZone,
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G8, GCC, Mercosur, NAFTA, OECD, G20, MINT, G7, EMEA, Developed Countries, Emerging
and Developing Countries, Emerging and Developing Asia

Tier 1 Countries: Australia, Brazil, Canada, China, France, Germany, India, Indonesia, Italy,
Japan, Mexico, Russia, Saudi Arabia, South Korea, Spain, Turkey, UK, USA.

Tier 2 Countries: Algeria, Angola, Argentina, Austria, Azerbaijan, Bangladesh, Belarus,
Belgium, Bulgaria, Cambodia, Cameroon, Chile, Colombia, Costa Rica, Croatia, Cuba,
Cyprus, Czech Republic, Denmark, Dominican Republic, Ecuador, Egypt, Estonia, Ethiopia,
Finland, Georgia, Ghana, Greece, Hong Kong, Hungary, Iceland, Iran, Iraq, Ireland, Israel,
Kazakhstan, Kenya, Kuwait, Latvia, Lithuania, Luxembourg, Malaysia, Morocco,
Netherlands, New Zealand, Nigeria, Norway, Pakistan, Panama, Peru, Philippines, Poland,
Portugal, Puerto Rico, Qatar, Romania, Singapore, Slovakia, Slovenia, South Africa, Sri
Lanka, Sweden, Switzerland, Taiwan, Thailand, Tunisia, Ukraine, United Arab Emirates,
Uruguay, Uzbekistan, Vietnam

27.2 TIER 1 COUNTRIES

27.2.1 CATEGORIES: CORE COUNTRIES

Industrial covers over 500 non-overlapping categories for each economy that sum to 100% of
GDP. There might be exceptions for data availability at category level in core country
research, when one of the variables (Production, Imports, Exports or Market size) or all of
them are not available. Such cases are possible if there is no data in any sources for
category available or if data provided in sources is contradictive.

Food, Beverages and Tobacco
Food
Bakery Products
Biscuits, Snacks and Preserved Pastry
Bread, Baked Desserts and Fresh Pastry
Chocolate and Sugar Confectionery
Chocolate Confectionery
Sugar Confectionery
Coffee, Tea, Spices and Ready Meals
Condiments and Seasonings
Soups, Ready Meals and Other Food Products
Tea and Coffee
Dairy Products
Butter
Cheese and Curd
Ice Cream
Milk and Cream
Yoghurt and Other Dairy Produce
Fishing
Fish Farming
Fishing in Ocean, Coastal and Inland Waters
Fish and Fish Products
Processed, Chilled and Frozen Seafood
Salted, Dried or Canned Seafood
Grain Mill Products
Breakfast Cereals
Grain Milling
Meat and Meat Products
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Red and White Meat Products
Red Meat
White Meat

Pasta and Noodles
Cooked and Prepared Pasta
Dried and Frozen Pasta Products
Fresh Pasta

Pet Food and Animal Feeds
Farm Animal Feeds
Pet Food

Starches and Starch Products
Glucose, Fructose Other Syrups
Starches and Maize

Sugar
Maple Sugar and Molasses
Raw Sugar
Refined Sugar

Vegetable and Animal Oils and Fats
Crude Oils and Fats
Margarine and Spreads
Refined Oils and Fats

Vegetable, Potato and Fruit Products
Frozen and Dried Fruit and Vegetables
Fruit and Vegetable Juice
Potato Products
Preserves

Beverages

Beer
Malt
Malt Liquors

Soft Drinks
Other Soft Drinks
Water

Spirits
Distilled Spirits and Liqueurs
Ethyl Alcohol From Fermented Materials

Wines and Cider
Cider and Other Fruit Wines
Vermouth
Wines

Tobacco Products

Cigarettes

Cigars, Small Cigars and Cheroots

Smoking Tobacco

Hi-tech Goods
Domestic Appliances
Dishwashers
Non-electric Domestic Appliances
Other Electric Domestic Appliances
Refrigerators and Freezers
Washers and Dryers
Optical Instruments and Photographic Equipment
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Optical Telescopes
Photographic Cameras
Projectors and Other Photographic Equipment
Spectacles and Goggles
Television and Radio Receivers, Sound and Video Recording Devices
Radio Broadcast Receivers
Sound or Video Recording Devices
Television Receivers
Accumulators, Primary Cells and Primary Batteries
Primary Batteries
Storage Batteries
Electric Lamps and Lighting Equipment
Discharge and Ultraviolet Lamps
Filament Lamps
Lighting Fixtures
Electric Motors, Generators and Transformers
Electric Motors and Generators
Miscellaneous Industrial Electrical Apparatus
Power and Distribution Transformers
Electrical Equipment for Engines and Vehicles
Equipment for Engines and Vehicles
Other Electrical Equipment
Sound and Visual Signalling Products
Electricity Distribution and Control Apparatus
Boards, Consoles, Cabinets and Other Bases
Other Electrical Components
Switching and Circuit Protection Devices
Insulated Wire and Cable
Optical Fibre Cable
Other Insulated Wire and Cable
Computers and Office Machinery
Data Processing Machinery
Office Machinery
Peripheral Equipment
Storage Units
Electronic Components, Valves and Tubes
Diodes and Other Semiconductor Devices
Electronic Tubes
Integrated and Printed Circuits
Resistors and Capacitors
Mobile Phones, Radio Transmitters and Television Cameras
Line Telephony, Telegraphy Devices and Radio Transmitters
Mobile Phones
Television Cameras
Appliances for Measuring, Navigating and Testing
Instruments for Measuring Electrical Quantities
Navigational, Meteorological and Geophysical Instruments
Other Measuring Testing Instruments
Precision Devices
Radar, Radio Navigational Aid Devices
Special-purpose Measuring Devices
Industrial Process Control Equipment
Electronic Industrial Process Control Equipment
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Non-electronic Industrial Process Control Equipment

Hotels and Restaurants
Hotels and Camping Sites
Camping Sites
Hotels
Other Lodging
Youth Hostels
Restaurants and Bars
Bars
Other Food Service Providers
Restaurants

Household Goods
Furniture
Chairs and Seats
Kitchen Furniture
Mattresses
Office and Shop Furniture
Other Furniture
Jewellery and Related Articles
Articles of Jewellery and Parts Thereof
Industrial Diamonds
Pearls, Precious or Semi-precious Stones
Musical Instruments
Electrical Instruments
Keyboard Stringed Musical Instruments
Other Musical Instruments
String Musical Instruments
Wind Musical Instruments
Imitation Jewellery, Brushes and Other Personal Items
Brooms and Brushes
Imitation Jewellery
Other Manufacturing
Sports Goods
Athletics Equipment
Fishing Equipment
Other Sports Equipment
Ski Equipment and Roller-skates
Water-sport Equipment
Toys and Games
Figure Toys
Table and Other Non-video Games
Trains and Construction Sets
Video Game Consoles
Watches and Clocks
Watches
Clocks
Other Time of Day Recording Devices

Machinery
General Purpose Machinery
Bearings, Gears, and Driving Elements
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Ball and Roller Bearings
Gears, Gearing and Other Driving Elements
Cutlery, Hand Tools and General Hardware
Cutlery and Cutting Utensils
Hand Tools
Locks and Hinges
Mechanical and Power Tools
Engines and Turbines, Except Aircraft, Vehicle and Cycle Engines
Internal Combustion Engines
Steam and Hydraulic Turbines
Industrial and Laboratory Furnaces
Industrial and Laboratory Furnaces and Ovens
Non Industrial Furnaces
Parts of Furnaces and Installation Services
Lifting and Handling Equipment
Cranes and Forklift Trucks
Elevators, Escalators and Conveyors
Other Lifting and Handling Equipment
Pulley Tackles and Hoists
Industrial Air-conditioning, Packaging and Other General Purpose Machinery
Industrial Air-conditioning and Ventilation Equipment
Other General Purpose Machinery
Packaging Machinery
Weighing Machinery
Pumps, Compressors, Taps and Valves
Compressors
Hydraulic and Pneumatic Power Motors
Parts, Maintenance and Installation
Pumps
Taps and Valves
Steam Generators
Special Purpose Machinery
Agricultural and Forestry Machinery
Agricultural Tractors
Harvesting and Threshing Machinery
Other Agricultural and Forestry Machinery
Soil Preparation Machinery
Machine Tools
Metalworking Machine Tools
Other Machine Tools
Portable Hand-held Power Tools
Machinery for Metallurgy
Metallurgical Equipment
Metallurgical Equipment Parts
Machinery for Construction, Mining and Quarrying
Concrete Crushing and Roadworks Machinery
Earth-moving Equipment
Mining Machinery
Machinery for Food, Beverage and Tobacco Processing
Food Processing Machinery
Milk and Beverages Processing Machinery
Tobacco, Coffee and Tea Processing Machinery
Machinery for Rubber, Plastics and Paper Industries and Other Special Purpose Machinery
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Paper and Paperboard Production Machinery
Printing Machinery
Rubber and Plastics Processing Machinery
Special Purpose Industrial Robots
Other Special-purpose Machinery
Machinery for Textile and Apparel Production
Dyeing and Finishing Machinery
Industrial and Household Sewing Machines
Machinery Parts, Attachments and Accessories
Spinning, Weaving and Knitting Machinery
Weapons and Ammunition
Bombs, Missiles and Similar
Heavy Military Vehicles
Small Arms and Other Ammunition

Transport and Storage
Cargo Handling, Warehousing and Travel Agencies
Cargo Handling
Freight Forwarding and Other Supporting  Transport Activities
Storage and Warehousing
Travel Agencies
Post and Courier Services
Courier Services
National Post
Air Transport
Non-scheduled Air Transport
Scheduled Air Transport
Road Passenger and Freight Transport
Freight Transport by Road
Non-scheduled Passenger Transportation
Scheduled Passenger Transportation
Transport via Pipelines
Pipelines of Petroleum and Natural Gas
Transportation of Other Liquids
Transport via Railways
Freight Services
Other Transport Services
Passenger Services
Water Transport
Inland Water Transport
Sea and Coastal Transport

27.2.2 STATISTICS: CORE COUNTRIES
Industry level statistics available for 18 core countries
e 1997-2021 (Production value1997-2030)

Core countries data is built off an input / output structure to allow for maximum flexibility
when it comes to deconstructing and analysing supply chains. Each industry contains the
following breakdown of buyer and supplier relationships and comparable figures such as
Turnover, Total Market Size, Imports and Exports.

Industry Growth / Performance
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Market size

Production value

Production volume index 2015 = 100
Producer price index 2015 =100
Value added

Profit

Profit margin (%)

Number of employees

Average wages

Role of Imports and Exports
e Imports CIF
Top 10 Importing Countries
Imported products in total market (%)
Exports FOB
Top 10 Exporting Countries
Exported products in total product output (%)

Competitive Environment

Number of enterprises

Number of companies by employment size
Production by employment size

Top 5 Producing companies

Buyers (Market Size segmented by Buyers)
e Household Expenditure
e Government Expenditure
e Investments
o B2B expenditures (note: Detailed Buyers data is available for nine countries: Brazil,
China, France, Germany, India, Japan, Russia, UK and USA)

Suppliers (Cost structure segmented by Suppliers)
e Labour costs
e Taxes
e B2B costs (Detailed Suppliers data is available for nine countries: Brazil, China, France,
Germany, India, Japan, Russia, UK and USA)

Digital Business (is available for 27 aggregated industries)
e Business receiving orders online of total business
e Business placing orders online of total business
e Business revenue from e-commerce of total business turnover

Future Outlook
e Turnover by industry forecast

Category level statistics available for 18 core countries
Market size

Production value

Imports CIF

Exports FOB

Turnover by category forecast
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27.3 TIER 2 COUNTRIES

27.3.1 CATEGORIES: TIER 2 COUNTRIES

Industrial covers over 177 non-overlapping industries for each economy that sum to 100%
GDP.

Industrial

Food, Beverages and Tobacco (19 industries)
Machinery (16 industries)

Hi-tech Goods (14 industries)

Hotels and Restaurants (2 industries)
Transport and Storage (7 industries)

27.3.2 STATISTICS: TIER 2 COUNTRIES
1997-2021 (Production value1997-2030)

Market size
Production value

Imports CIF
Top 10 Importing Countries

Exports FOB
Top 10 Exporting Countries

27.4 ANALYSIS

Industry Reports: 22 annual global reports for key industries.

Visual Reports: More than 3,100 annual visual reports for 175 industries that cover the whole
economy in 18 largest core countries. Visual reports gain a quick view of the industry,
focusing on the main industry indicators, providing industry outlook and short analysis.

Briefings: Global, regional, strategy and spotlight briefings for major Industrial trends

27.5 EXTRA DETAIL

Detailed Buyers and Suppliers data
Available for nine countries: Brazil, China, France, Germany, India, Japan, Russia, UK and USA.

Analytics dashboard
Available for 18 core countries

Overview
Buyers (Market Size segmented by Buyers)
o Household Expenditure
e Government Expenditure
e Investments
o B2B expenditures (note: Detailed Buyers data is available for nine countries: Brazil,
China, France, Germany, India, Japan, Russia, UK and USA)

Suppliers (Cost structure segmented by Suppliers)
e Labour costs
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e Taxes

o B2B costs (Detailed Suppliers data is available for nine countries: Brazil, China, France,

Germany, India, Japan, Russia, UK and USA)

Sectors
e Market and Prices
o Market size
o Production (Turnover)
o Turnover at constant 2015 prices
o Producer price index

Trade

e [mports
o Imported products in total market (%)
o Total imports
o Top 10 importing Countries

e Exports
o Exported products in total product output (%)
o Total exports
o Top 10 exporting countries

Profitability

e Turnover
Total costs
B2B costs
TOPS5 suppliers
Taxes
Labour costs
Profit
Profit (%)
Value added (%)
Employees
Average salaries

Firmographics
e Total companies
o Micro
o Extrasmall
o Small
o Medium
o Large
e Total turnover
o Micro
o Extrasmall
o Small
o Medium
o Large

Interdependency

e Industries most dependant on selected industry in selected country as a supplier /

contractor

e Industries most dependant on selected industry in selected country as a buyer / client

© Euromonitor International

Page 66



Benchmark
e Suppliers dependency (% of suppliers total revenue)
e Buyers dependency (% of buyers total costs)

Companies
e Top 5 Producing companies

All data
e Industry trends
o Production (Turnover)

Value added
Profit
Profit margin
Producer price index
Turnover at constant 2015 prices
Number of companies
Number of employees

o Average salaries
e Market trends

o Market size

o Role of margins

O O O O O O O

Imports and exports
e Imports
o Imports
o Role of imports
o Top import partners
e Exports
o Exports
o Role of exports
o Top export partners

Firmographics
e Number of companies by size of enterprise
e Turnover by size of enterprise
e Top companies

Attractiveness index
e Attractiveness index

Business
e Business receiving orders online
e Business placing orders online
e Business revenue from E-commerce

Future outlook
e Turnover by sector forecasts

Visual dashboard
Available for 89 countries
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28. PACKAGING CATEGORY LEVEL DETAIL

28.1 GEOGRAPHIC COVERAGE

Africa and Middle East: Egypt; Israel; Morocco; Saudi Arabia*; South Africa*; United Arab

Emirates*

Asia Pacific: China*; Hong Kong, China*; India*; Indonesia*; Japan*; Malaysia*; Philippines*;

Singapore*; South Korea*; Taiwan; Thailand*; Vietnam*

Australasia: Australia*; New Zealand

Eastern Europe: Bulgaria; Czech Republic; Hungary; Poland*; Romania*; Russia*; Slovakia;

Ukraine*

North and Latin America: Argentina*; Brazil*; Canada*; Chile; Colombia*; Mexico*; Peru; US*;

Venezuela

Western Europe: Austria; Belgium; Denmark; Finland; France*; Germany*; Greece; Ireland;
[taly*; Netherlands*; Norway; Portugal; Spain*; Sweden*; Switzerland*; Turkey*; UK*

*Individually researched packaging markets

Packaging draws on in-depth packaging industry research and analysis in 34 national markets
(all those marked with an asterisk above), along with centralised research and analysis for

20 additional countries. The end product markets in all 54 of these countries are
individually researched, providing the highly detailed product sales data on which

packaging mix trends are based.

All pack types and sizes of end products in each of the 34 countries are researched.

28.2 CATEGORIES

Beauty and Personal Care Packaging
Beverages Packaging

Dog and Cat Food Packaging

Food Packaging

Home Care Packaging

28.3 STATISTICS
Retail packaging volume sales trends
e 2007-2026
e by pack size, and by pack size band

Foodservice packaging volume sales trends
e 2007-2026
e by pack size, and by pack size band

Closure volume sales trends
e 2007-2026
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e by pack size, and by pack size band

Retail multipack volume sales trends
e 2007-2026
e multipack unit and case volumes by multipack type and multipack size, by pack type

Returnables volumes
e Retail / off-trade and foodservice / on-trade data for returnable glass bottles and PET
bottles
e 2007-2026
e share of returnable versus non-returnable packaging, unit volumes

Economies

29. BUSINESS DYNAMICS

29.1 GEOGRAPHIC COVERAGE
Global: 210 countries

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia; Maldives;
Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan; Papua New
Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri Lanka; Taiwan;
Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu; Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;
Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;
Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; St Kitts and Nevis; St Lucia; St Vincent and
the Grenadines; Sint Maarten; Suriname; Trinidad and Tobago; Uruguay; US Virgin Islands;
Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;
Cabo Verde; Cameroon; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini, Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel; Jordan;
Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Mali; Mauritania;
Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar; Réunion;
Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone; Somalia;
South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United Arab
Emirates; Yemen; Zambia; Zimbabwe

North America: Canada; USA
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Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;
Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom

29.2 CATEGORIES

Business Dynamics
Access to Finance
Annual Lending Rates
Bank Claims on the Private Sector
Bank Nonperforming Loans to Total Gross Loans
Commercial Bank Branches
Capital to Assets
Regulatory Tier 1 Capital to Risk-Weighted Assets
Customer Deposits to Total Non-Interbank Loans
Foreign Currency Denominated Loans to Total Loans
Residential Real Estate Loans to Total Loans
Total Gross Loans
Gross Loans to Nonfinancial Corporation
Household Debt
International Liquidity
Foreign Assets of Deposit Banks
Foreign Liabilities of Deposit Banks
Listed Domestic Companies
Market Capitalisation
Reserves of Deposit Money Banks
Stock Market Index
Stocks Traded
Advertising and Media Access
Cinema
Annual Cinema Trips per Capita
Box Office Revenues
Cinema Attendances
Cinema Screens
Seating Capacity of Fixed Cinemas
Newspaper Circulation
Circulation of Daily Newspapers
Circulation of Non-Daily Newspapers
Free Non-Daily Newspaper Circulation
Paid-For Non-Daily Newspaper Circulation
Newspaper Titles
Daily Newspaper Titles
Non-Daily Newspaper Titles
Free Non-Daily Newspaper Titles
Paid-For Non-Daily Newspaper Titles
Total Adspend
TV Adspend
Radio Adspend
Print Adspend
Cinema Adspend
Outdoor Adspend
Online Adspend
Communications
Capital Investment in Telecommunications

© Euromonitor International

Page 70



Fixed Telephone Lines in Use
ICT Price Basket
ICT Price Basket Ranking
International Outgoing Fixed Telephone Calls
IT use in Business
Businesses using a Computer
Businesses using the Internet
Businesses using the Internet by Fixed Broadband Access
Businesses Placing Orders over the Internet
Businesses Receiving Orders over the Internet
Businesses with Local Area Network
Networked Readiness Index (NRI)
Technology Subindex
People Subindex
Governance Subindex
Impact Subindex
Networked Readiness Ranking (NRR)
Technology Subindex Ranking
People Subindex Ranking
Governance Subindex Ranking
Impact Subindex Ranking
Total Telecommunications Revenues
Mobile Telecommunication Revenues
Corruption
Corruption Perceptions Index
Corruption Perceptions Ranking
Crime
Burglary
Homicide
Motor Vehicle Theft
Persons Brought into Formal Contact with the Police
Juveniles Brought into Formal Contact with the Police
Persons Convicted
Digital Landscape
Internet
Internet Users
Percentage of Population Using The Internet
Percentage of Population Using The Internet Away from Home or Workplace
Percentage of Households with Access to Internet
Percentage of Households with Access to Broadband Internet
Frequency of Internet Access: Once a Week Including Daily
Frequency of Internet Access: Daily
Internet Use: Internet Banking
Internet Use: Selling Goods or Services
Internet Use: Telephoning or Making Video Calls
Use of a Laptop, Notebook, Netbook or Tablet to Access the Internet
Use of a Mobile Phone to Access the Internet
Use of an Other Device Other to Access the Internet
Internet Subscribers
Fixed Narrowband Subscribers
Fixed Broadband Subscribers
Fixed High-Speed Broadband above 2 Mbit/s Subscribers
Fixed High-Speed Broadband above 10 Mbit/s Subscribers
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Penetration Rates of Internet

Penetration Rates of Fixed Narrowband

Penetration Rates of Fixed Broadband

Penetration Rates of Wireless Broadband
Penetration Rates of Mobile Internet

Leading Social Media Sites

Fixed High-Speed Broadband above 30 Mbit/s Subscribers
Fixed High-Speed Broadband above 100 Mbit/s Subscribers

Wireless Broadband Subscribers
Mobile Internet Subscribers

Satellite and Terrestrial Fixed Wireless Broadband Subscribers

Penetration Rates of Satellite and Terrestrial Fixed Wireless

Broadband

Baidu Tieba
Band
Behance
Blogcu.com

Cyworld Mini Hompy

DAU
Douban
Eksisozluk
Facebook
Flickr
Google+
Gree
Instagram
Kaixin001
Kakao Story
LinkedIn
LiveJournal
Meipai
Mixit
Mobage

Moi Mir
Nasza Klasa
Nico Nico
Odnoklassniki
Orkut

Path
Pinterest

Q Zone
Reddit
Renren

Sina Weibo
Stumbleupon
Tumblr
Twitter
Uludagsozluk
Vine
VKontakte
Wykop
Xing

Yingke
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Youku/Tudou
YouTube
Foursquare
Kwali

TikTok
WeiBo

Leading Social Messaging Apps

BBM

BeeTalk
BlackBerry Messenger
Coco

Facebook Messenger
GG

Google Hangouts
ICQ

iMessenger

IMO

Kakao Talk

Kik

LINE

Mail.ru Messenger
MOMO

NateOn

QQ

Skype

Snapchat

Snow

Soma

Tango

Telegram Messenger
Tlen

Viber

VK Messenger
WeChat
Whatsapp

Apple Facetime
Douyin

Moya Messenger
Telegram

VoIP Subscribers
Mobile Telecommunications
Mobile Telephone Subscribers

Percentage of Population Covered by a Mobile-Cellular Network

Percentage of Population Covered by at least a 3G Mobile Network
Percentage of Population Covered by at least an LTE/WiMAX Mobile
Network

Mobile Telephone Calls

International Mobile Telephone Calls

Local Mobile Telephone Calls

Mobile Telephone Calls per Mobile Telephone Subscriber
Average Price of One Minute Call

Ratio of Off-Net and On-Net One Minute Call Prices

Average Price of SMS
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Economic Freedom
Index of Economic Freedom
Property Rights
Government Integrity
Judicial Effectiveness
Government Spending
Fiscal Health
Tax Burden
Business Freedom
Labour Freedom
Monetary Freedom
Trade Freedom
Investment Freedom
Financial Freedom
Index of Economic Freedom Ranking
Property Rights Ranking
Government Integrity Ranking
Judicial Effectiveness Ranking
Government Spending Ranking
Fiscal Health Ranking
Tax Burden Ranking
Business Freedom Ranking
Labour Freedom Ranking
Monetary Freedom Ranking
Trade Freedom Ranking
Investment Freedom Ranking
Financial Freedom Ranking
Education and Skills
Adult Literacy Rate
Male Adult Literacy Rate
Female Adult Literacy Rate
Completion rates
Completion rates: Primary
Completion rates: Secondary
Completion rates: Tertiary
Compulsory Education
School Commencement Age
School Leaving Age
Average Duration of Schooling
Gross Enrolment Ratios
Gross Enrolment Ratios: Pre-primary
Gross Enrolment Ratios: Primary
Gross Enrolment Ratios: Secondary
Gross Enrolment Ratios: Tertiary
Higher Education
Universities and Higher Education Establishments
Higher Education Students (Incl. Universities)
Male Students in Higher Education
Female Students in Higher Education
University Students
Students in Full-Time Higher Education
Students in Part-Time Higher Education
Foreign Students as % of All Higher Education Students
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Foreign Students in Higher Education in Host Countries
Higher Education Teaching Staff (Incl. Universities)
Total Graduates in All Programmes
Graduates in Education ISCED97 Classification 1
Graduates in Humanities and Arts ISCED97 Classification 2
Graduates in Social Sciences, Business and Law ISCED97 Classification 3
Graduates in Science ISCED97 Classification 4
Graduates in Engineering, Manufacturing and Construction ISCED97
Classification 5
Graduates in Agriculture ISCED97 Classification 6
Graduates in Health and Welfare ISCED97 Classification 7
Graduates in Services ISCED97 Classification 8
Graduates in Not Known or Unspecified Programs ISCED97 Classification 9
PISA scores
Mathematics PISA Score
Mathematics PISA Score: Male
Mathematics PISA Score: Female
Science PISA Score
Science PISA Score: Male
Science PISA Score: Female
Reading PISA Score
Reading PISA Score: Male
Reading PISA Score: Female
Population Aged 15+ by Educational Attainment
Population Aged 15+ by Educational Attainment [Primary]
Population Aged 15+ by Educational Attainment [Secondary]
Population Aged 15+ by Educational Attainment [Higher]
Population Aged 15+ by Educational Attainment [No Education]
Population Aged 15+ by Educational Attainment [Other and Unknown]
% of Population Aged 15+ with Primary Education
% of Population Aged 15+ with Secondary Education
% of Population Aged 15+ with Higher Education
Pre-Primary Education
Pre-Primary Schools
Pre-Primary School Pupils
Pre-Primary School Teaching Staff
Primary Education
Primary Schools
Primary School Pupils
Primary School Teaching Staff
Secondary Education
Secondary Schools
Secondary School Pupils
Secondary School Teaching Staff
Freedom in the World Index
Freedom of Political Rights Index
Freedom of Civil Liberties Index
Global Competitiveness
Global Competitiveness Index
Global Competitiveness Index: Institutions
Global Competitiveness Index: Infrastructure
Global Competitiveness Index: ICT Adoption
Global Competitiveness Index: Macroeconomic Stability
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Global Competitiveness Index: Health

Global Competitiveness Index: Skills

Global Competitiveness Index: Product Market
Global Competitiveness Index: Labour Market
Global Competitiveness Index: Financial System
Global Competitiveness Index: Market Size

Global Competitiveness Index: Business Dynamism
Global Competitiveness Index: Innovation Capability

Global Competitiveness Ranking

Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:
Global Competitiveness Ranking:

Institutions
Infrastructure

ICT Adoption
Macroeconomic Stability
Health

Skills

Product Market
Labour Market
Financial System
Market Size

Business Dynamism
Innovation Capability

Global Peace Index
Global Peace Ranking
Global Terrorism Index
Global Terrorism Ranking
Government Stability
Government Stability Indices
Voice and Accountability Index
Political Stability and Absence of Violence Index
Government Effectiveness Index
Regulatory Quality Index
Rule of Law Index
Control of Corruption Index
Government Stability Ranking
Voice and Accountability Ranking
Political Stability and Absence of Violence Ranking
Government Effectiveness Ranking
Regulatory Quality Ranking
Rule of Law Ranking
Control of Corruption Ranking
Health Care Resources
Active Pharmacists
Dentists
Doctors
Hospital Admissions
Hospitals and Clinics
In-Patient Beds
Midwives
Nurses
Out-Patient Contacts
Human Capital
Human Capital Index
Human Capital Index, Male
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Human Capital Index, Female

Human Capital Rank
Human Capital Index Rank, Male
Human Capital Index Rank, Female

Human Development Index

Human Development Index, Male

Human Development Index, Female

Inequality Adjusted HDI

Overall Loss in HDI due to Inequality

Gender Inequality Index

Labour

Economically Active Population
Economically Active Population Aged 0-14
Economically Active Population Aged 15-19
Economically Active Population Aged 20-24
Economically Active Population Aged 25-29
Economically Active Population Aged 30-34
Economically Active Population Aged 35-39
Economically Active Population Aged 40-44
Economically Active Population Aged 45-49
Economically Active Population Aged 50-54
Economically Active Population Aged 55-59
Economically Active Population Aged 60-64
Economically Active Population Aged 65+

Economically Active Male Population
Economically Active Male Population Aged 0-14
Economically Active Male Population Aged 15-19
Economically Active Male Population Aged 20-24
Economically Active Male Population Aged 25-29
Economically Active Male Population Aged 30-34
Economically Active Male Population Aged 35-39
Economically Active Male Population Aged 40-44
Economically Active Male Population Aged 45-49
Economically Active Male Population Aged 50-54
Economically Active Male Population Aged 55-59
Economically Active Male Population Aged 60-64
Economically Active Male Population Aged 65+

Economically Active Female Population
Economically Active Female Population Aged 0-14
Economically Active Female Population Aged 15-19
Economically Active Female Population Aged 20-24
Economically Active Female Population Aged 25-29
Economically Active Female Population Aged 30-34
Economically Active Female Population Aged 35-39
Economically Active Female Population Aged 40-44
Economically Active Female Population Aged 45-49
Economically Active Female Population Aged 50-54
Economically Active Female Population Aged 55-59
Economically Active Female Population Aged 60-64
Economically Active Female Population Aged 65+

Labour Force Participation Rate

Employed Population
Employed Population Aged 0-14
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Employed Population Aged 15-19
Employed Population Aged 20-24
Employed Population Aged 25-29
Employed Population Aged 30-34
Employed Population Aged 35-39
Employed Population Aged 40-44
Employed Population Aged 45-49
Employed Population Aged 50-54
Employed Population Aged 55-59
Employed Population Aged 60-64
Employed Population Aged 65+
Employed Male Population
Employed Male Population Aged 0-14
Employed Male Population Aged 15-19
Employed Male Population Aged 20-24
Employed Male Population Aged 25-29
Employed Male Population Aged 30-34
Employed Male Population Aged 35-39
Employed Male Population Aged 40-44
Employed Male Population Aged 45-49
Employed Male Population Aged 50-54
Employed Male Population Aged 55-59
Employed Male Population Aged 60-64
Employed Male Population Aged 65+
Employed Female Population
Employed Female Population Aged 0-14
Employed Female Population Aged 15-19
Employed Female Population Aged 20-24
Employed Female Population Aged 25-29
Employed Female Population Aged 30-34
Employed Female Population Aged 35-39
Employed Female Population Aged 40-44
Employed Female Population Aged 45-49
Employed Female Population Aged 50-54
Employed Female Population Aged 55-59
Employed Female Population Aged 60-64
Employed Female Population Aged 65+
Employment Rate
Male Employment Rate
Female Employment Rate
Youth Employment Rate
Employment by Industry
Employment in Agriculture, Hunting, Forestry and Fishing
Employment in Mining and Quarrying; Manufacturing; Electricity, Gas and Water
Supply
Employment in Mining and Quarrying
Employment in Manufacturing
Employment in Electricity, Gas and Water Supply
Employment in Construction
Employment in Wholesale and Retail Trade; Repair of Motor Vehicles, Personal and
Household Goods;
Hotels and Restaurants; Transport, Storage and Communications
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Employment in Wholesale and Retail Trade; Repair of Motor Vehicles,
Motorcycles, Personal and Household Goods
Employment in Hotels and Restaurants
Employment in Transport, Storage and Communications
Employment in Financial Intermediation; Real Estate, Renting and Business
Activities
Employment in Financial Intermediation
Employment in Real Estate, Renting and Business Activities
Employment in Public Administration and Defence; Education; Health; Community,
Social and Personal
Service Activities; Other Activities
Employment in Public Administration and Defence, Compulsory Social
Security
Employment in Education
Employment in Health and Social Work
Employment in Other Community, Social and Personal Service Activities
Employment in Activities of Households, Extraterritorial Organizations and
Undefined Sectors
Workers by Employment Status
Employers
Self Employed
Family Workers
Employees
Employment by Job Tenure Intervals
Employment by Job Tenure [<1 month]
Employment by Job Tenure [1 to <6 months]
Employment by Job Tenure [6 to <12 months]
Employment by Job Tenure [1 to <3 years]
Employment by Job Tenure [3 to <5 years]
Employment by Job Tenure [5 to <10 years]
Employment by Job Tenure [10 years and over]
Part-Time Employees
Male Part-Time Employees
Female Part-Time Employees
Number of Job Vacancies
Underemployed Population
Hours of Work
Actual Weekly Working Hours
Actual Weekly Working Hours in Manufacturing
Usual Weekly Working Hours
Employment by Weekly Hours Worked
Employed Population Working 1-14 Hours per Week
Employed Population Working 15-29 Hours per Week
Employed Population Working 30-34 Hours per Week
Employed Population Working 35-39 Hours per Week
Employed Population Working 40-48 Hours per Week
Employed Population Working 49+ Hours per Week
Employed Population Working Unidentified Hours per Week
Labour Costs
Minimum Wage per Hour
Minimum Wage per Month
Ratio of Minimum Wage to Average Wage
Unit Labour Cost Index
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Unit Labour Cost Index by Industry
Unit Labour Costs Index in Agriculture, Forestry and Fishing
Unit Labour Costs Index in Mining and Utilities
Unit Labour Costs Index in Manufacturing
Unit Labour Costs Index in Wholesale Retail Trade Accommodation Food
Services, Transportation and Storage
Unit Labour Costs Index in Information and Communication
Unit Labour Costs Index in Financial and Insurance Activities
Unit Labour Costs Index in Professional, Scientific and Technical Activities;
Administrative and Support Service Activities
Wage per Hour in Manufacturing
Wage per Hour
Labour Market Regulations
Paid annual leave (for a worker with 5 years of tenure)
Number of weeks of severence pay
Notice period for redundancy dismissal
Maximum working days per week
Public holidays
Maternity Legislation
Length of Maternity Leave
Maternity Wage Contribution by Employers
Maternity Wage Contribution by Social Security
Maternity Wage Contribution by Other
NEET Rates
Unemployed Population
Unemployed Population Aged 0-14
Unemployed Population Aged 15-19
Unemployed Population Aged 20-24
Unemployed Population Aged 25-29
Unemployed Population Aged 30-34
Unemployed Population Aged 35-39
Unemployed Population Aged 40-44
Unemployed Population Aged 45-49
Unemployed Population Aged 50-54
Unemployed Population Aged 55-59
Unemployed Population Aged 60-64
Unemployed Population Aged 65+
Unemployed Male Population
Unemployed Male Population Aged 0-14
Unemployed Male Population Aged 15-19
Unemployed Male Population Aged 20-24
Unemployed Male Population Aged 25-29
Unemployed Male Population Aged 30-34
Unemployed Male Population Aged 35-39
Unemployed Male Population Aged 40-44
Unemployed Male Population Aged 45-49
Unemployed Male Population Aged 50-54
Unemployed Male Population Aged 55-59
Unemployed Male Population Aged 60-64
Unemployed Male Population Aged 65+
Unemployed Female Population
Unemployed Female Population Aged 0-14
Unemployed Female Population Aged 15-19
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Unemployed Female Population Aged 20-24
Unemployed Female Population Aged 25-29
Unemployed Female Population Aged 30-34
Unemployed Female Population Aged 35-39
Unemployed Female Population Aged 40-44
Unemployed Female Population Aged 45-49
Unemployed Female Population Aged 50-54
Unemployed Female Population Aged 55-59
Unemployed Female Population Aged 60-64
Unemployed Female Population Aged 65+
Unemployed Population by Education Level
Unemployed Population by Education Level
Unemployed Population by Education Level
Unemployed Population by Education Level
Unemployed Population by Education Level
Unemployment Rate
Male Unemployment Rate
Female Unemployment Rate
Youth Unemployment Rate
Unemployment by Duration
Unemployment by Duration (<6 months)
Unemployment by Duration (6 months and < 12 months)
Unemployment by Duration (>=12 months)
New Businesses Registered
New Business Density
R&D and Patents
Patents
Patent Applications at National Patent Office
Patent Grants at National Patent Office
Patent Grants at the EPO
Patent Grants at the USPTO
Expenditure on R&D
Expenditure on R&D as % of GDP
Business Enterprise Funds Expenditure on R&D as % of Expenditure on R&D
Government Funds Expenditure on R&D as % of Expenditure on R&D
Higher Education Funds Expenditure on R&D as % of Expenditure on R&D
Private Non-Profit Funds Expenditure on R&D as % of Expenditure on R&D
Funds from Abroad Expenditure on R&D as % of Expenditure on R&D
Trade Mark Applications
Tax Rates
Value Added Tax (VAT)
Transport
Number of Airport Passengers
Automotive Circulation
Commercial Vehicles in Use
Passenger Cars in Use
Motorcycles and Mopeds in Use
Freight
Air Freight Traffic
Maritime Freight
Dead Weight of Merchant Shipping Fleet
Dead Weight of Oil Tankers
Dead Weight of Bulk Dry Carriers

Primary]
Secondary]
Higher]

No Education]

———r—

© Euromonitor International

Page 81



Dead Weight of General Cargo Ships
Dead Weight of Container Ships
Dead Weight of Other Types of Ships
Container Port Traffic
Liner Shipping Connectivity Index
Goods Carried by Waterways
Waterways Freight Traffic
Rail Freight
Goods Carried by Rail
Railway Freight Traffic
Road Freight
Goods Carried by Road
Road Freight Traffic
Infrastructure
Length of Public Railway Network Operated
Road Network
Motorways
National Highways
Secondary Regional Roads
Other Local Roads
Density of Road Network
Proportion of Paved Roads
Motorway Intensity
Logistics
Logistics Performance Index Rank
Logistics Performance Index Score

Logistics Performance Index: Efficiency of Customs and Border Clearance
Logistics Performance Index: Quality of Trade and Transport Infrastructure

Logistics Performance Index: Ease of Arranging International Shipments
Logistics Performance Index: Quality of Logistics Services
Logistics Performance Index: Tracking and Tracing Consignments
Logistics Performance Index: Timeliness of International Shipments
Merchant Shipping Fleet
Oil Tankers
Bulk Dry Carriers
General Cargo Ships
Container Ships
Other Types of Ships
Passengers in Public Transport
Pipelines
Length of Pipelines Operated
Goods Carried by Pipelines
Pipelines Freight Traffic
Rail Motor Vehicles
Locomotives
Road Injury Accidents

29.3 STATISTICS
64 year time series: 1977-2040

Monthly and quarterly key economic data
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29.4 ANALYSIS

Country Reports: 103 Business Dynamics briefings

Strategy Briefings (to be added at the rate of one every two months)
Articles on topical issues relevant to business dynamics

Media: Videos; Podcasts; Webinars bringing the data and themes alive

29.5 EXTRA DETAIL

Business Dynamics Dashboard

Data visualisation tool, this lets clients instantly visualise data on the business environment
page in a map format with at a glance growth statistics. This can be exported into
PowerPoint or PDF format for use in clients’ presentations.

Rank Countries
The rank countries function allows clients to instantly rank all countries globally for the most
searched for datasets on the Business Dynamics page.

30. COMMODITIES

30.1 GEOGRAPHIC COVERAGE
Global: 210 countries

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia;
Maldives; Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan;
Papua New Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri
Lanka; Taiwan; Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu;
Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;
Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;
Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; St Kitts and Nevis; St Lucia; St Vincent
and the Grenadines; Sint Maarten; Suriname; Trinidad and Tobago; Uruguay; US Virgin
Islands; Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;
Cabo Verde; Cameroon; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini; Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel;
Jordan; Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Mali;
Mauritania; Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar;
Réunion; Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone;
Somalia; South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United
Arab Emirates; Yemen; Zambia; Zimbabwe
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North America: Canada; USA

Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;
Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom

30.2 CATEGORIES

Agriculture
Agricultural Output Index
Food Output Index
Cereals Output Index
Crops Output Index
Livestock Qutput Index
Non-Food Output Index
Area (Land and Water)
Land Area
Agricultural Land
Arable Land
Permanent Cropland
Permanent Pasture Land
Forest Land
Area Harvested
Area harvested for Apples
Area harvested for Artichokes
Area harvested for Bananas
Area harvested for Cabbages and Other Brassicas
Area harvested for Cauliflower and Broccoli
Area harvested for Cereals
Area harvested for Barley
Area harvested for Buckwheat
Area harvested for Maize
Area harvested for Millet
Area harvested for Oats
Area harvested for Rice
Area harvested for Rye
Area harvested for Sorghum
Area harvested for Wheat
Area harvested for Cinnamon
Area harvested for Cocoa Beans
Area harvested for Coffee (green)
Area harvested for Garlic
Area harvested for Grapes
Area harvested for Groundnuts
Area harvested for Hops
Area harvested for Lemons and Limes
Area harvested for Oil Palm Fruit
Area harvested for Onions
Area harvested for Oranges
Area harvested for Peaches and Nectarines
Area harvested for Pears
Area harvested for Pepper
Area harvested for Pineapples
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Area harvested for Potatoes
Area harvested for Pulses
Area harvested for Quinoa
Area harvested for Rapeseed
Area harvested for Soybeans
Area harvested for Sugar Beet
Area harvested for Sugar Cane
Area harvested for Tangerines, Mandarins, Clementines
Area harvested for Tea
Area harvested for Tobacco
Area harvested for Tomatoes
Area harvested for Tree Nuts
Area harvested for Almonds
Area harvested for Cashew Nuts
Area harvested for Hazelnuts
Area harvested for Walnuts
Area harvested for Other Tree Nuts
Area harvested for Vanilla
Area harvested for Watermelons
Agricultural Yield
Yield of Apples
Yield of Artichokes
Yield of Bananas
Yield of Cabbages and Other Brassicas
Yield of Cauliflower and Broccoli
Yield of Cereals
Yield of Barley
Yield of Buckwheat
Yield of Maize
Yield of Millet
Yield of Oats
Yield of Rice
Yield of Rye
Yield of Sorghum
Yield of Wheat
Yield of Cinnamon
Yield of Cocoa Beans
Yield of Coffee (green)
Yield of Garlic
Yield of Grapes
Yield of Groundnuts
Yield of Hops
Yield of Lemons and Limes
Yield of Oil Palm Fruit
Yield of Onions
Yield of Oranges
Yield of Peaches and Nectarines
Yield of Pears
Yield of Pepper
Yield of Pineapples
Yield of Potatoes
Yield of Pulses
Yield of Quinoa
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Yield of Rapeseed
Yield of Soybeans
Yield of Sugar Beet
Yield of Sugar Cane
Yield of Tangerines, Mandarins, Clementines
Yield of Tea
Yield of Tobacco
Yield of Tomatoes
Yield of Tree Nuts
Yield of Almonds
Yield of Cashew Nuts
Yield of Hazelnuts
Yield of Walnuts
Yield of Other Tree Nuts
Yield of Vanilla
Yield of Watermelon
Production of Crops
Production of Apples
Production of Artichokes
Production of Bananas
Production of Cabbages and Other Brassicas
Production of Cauliflower and Broccoli
Production of Cauliflower and Broccoli
Production of Cereals
Production of Barley
Production of Buckwheat
Production of Maize
Production of Millet
Production of Oats
Production of Rice
Production of Rye
Production of Sorghum
Production of Wheat
Production of Cinnamon
Production of Cocoa Beans
Production of Coffee (green)
Production of Garlic
Production of Grapes
Production of Groundnuts
Production of Hops
Production of Lemons and Limes
Production of Oil Palm Fruit
Production of Onions
Production of Oranges
Production of Peaches and Nectarines
Production of Pears
Production of Pepper
Production of Pineapples
Production of Potatoes
Production of Pulses
Production of Quinoa
Production of Rapeseed
Production of Soybeans
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Production of Sugar Beet
Production of Sugar Cane
Production of Tangerines, Mandarins, Clementines
Production of Tea
Production of Tobacco
Production of Tomatoes
Production of Tree Nuts
Production of Almonds
Production of Cashew Nuts
Production of Hazelnuts
Production of Walnuts
Production of Other Tree Nuts
Production of Vanilla
Production of Watermelons
Production of Processed Crops
Production of Coconut Oil
Production of Cottonseed Oil
Production of Groundnut Oil
Production of Linseed Oil
Production of Maize Oil
Production of Palm Kernel Qil
Production of Palm Qil
Production of Rapeseed Oil
Production of Sesame 0il
Production of Soya Bean 0il
Production of Sunflower Qil
Production of Olive Oil
Production of Beer
Production of Wine
Production of Dairy, Eggs and Honey
Production of Butter and Ghee
Production of Cheese
Production of Dried Cows' Milk
Production of Evaporated Milk
Production of Fresh Cows' Milk
Production of Hen Eggs
Production of Honey
Fish and Seafood Catch
Production of Meat and Poultry
Production of Beef and Veal
Production of Goat Meat
Production of Horse Meat
Production of Mutton and Lamb
Production of Pig Meat
Production of Poultry
Forestry Production
Production of Fuelwood and Charcoal
Production of Household and Sanitary Paper
Production of Newsprint
Production of Paper and Paperboard
Production of Printing and Writing Paper
Production of Roundwood
Production of Sawnwood and Sleepers
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Production of Wood Pulp
Livestock Numbers
Asses
Cattle
Chickens
Goats
Horses
Pigs
Sheep
Producer Prices of Agriculture Products
Cost of Apples per Tonne
Cost of Bananas per Tonne
Cost of Barley per Tonne
Cost of Beans per Tonne
Cost of Cattle Meat per Tonne
Cost of Chicken Meat per Tonne
Cost of Cocoa Beans per Tonne
Cost of Fresh Cow Milk per Tonne
Cost of Grapes per Tonne
Cost of Greasy Wool per Tonne
Cost of Green Coffee per Tonne
Cost of Groundnuts With Shell per Tonne
Cost of Maize per Tonne
Cost of Oranges per Tonne
Cost of Palm Oil per Tonne
Cost of Pig Meat per Tonne
Cost of Potatoes per Tonne
Cost of Rice per Tonne
Cost of Rye per Tonne
Cost of Seed Cotton per Tonne
Cost of Sheep Meat per Tonne
Cost of Soybeans per Tonne
Cost of Sugar Cane per Tonne
Cost of Sugar Beet per Tonne
Cost of Tea per Tonne
Cost of Tomatoes per Tonne
Cost of Unmanufactured Tobacco per Tonne
Cost of Wheat per Tonne
Production of Textile Raw Materials
Production of Cotton Lint
Production of Jute
Production of Silk
Production of Wool
Organic Farms
Land Used in Organic Farming
Fertilisers
Fertiliser consumption
Use of Fertilisers: Nitrogen
Use of Fertilisers: Phosphate
Use of Fertilisers: Potash
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Biodiversity

Threatened Amphibian Species

Threatened Bird Species

Threatened Fish Species

Threatened Mammal Species

Threatened Reptile Species

Threatened Vascular Plant Species

Protected Biosphere Reserves: Sites

Protected Biosphere Reserves: Area

Wetlands Under Protection: Sites

Wetlands Under Protection: Area

Marine and Terrestrial Protected Areas
Terrestrial Protected Areas
Marine Protected Areas

Marine and Terrestrial Protected Areas as % of Total Area
Terrestrial Protected Areas as % of Total Area
Marine Protected Areas as % of Total Area

Climate

Mean Maximum Temperature
Mean Minimum Temperature
Mean Temperature

Total Precipitation

Commodity Prices
Commodity Price Indices
Commodity Fuel (Energy) Index
Metals Index
Agricultural Raw Materials Index
Beverages Index
Food Index
Agricultural Raw Material Prices
Cotton Price
Hard Logs Prices
Hard Sawnwood Price
Pulp Price
Rubber Price
Tobacco Price
Wool Price
Energy prices
Coal Price
Crude Oil (Europe Brent) Spot Price
Crude Oil (WTI Cushing) Spot Price
Natural Gas Price, Europe
Natural Gas Price, Japan
Natural Gas Price, USA
Food prices
Almond Price
Apple Price
Banana Price
Barley Price
Beef Price
Cardamom Price
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Chicken Price
Cocoa Price
Coconut Oil Price
Coffee Price
Coriander Price
Corn Price
Cumin Price
Grapefruit Price
Lamb Price
Lemon Price
Lime Price
Milk Price, European Union
Milk Price, New Zealand
Milk Price, USA
Orange Juice Price
Orange Price
Peanut Price
Palm Oil Price
Pepper Price
Pork Price
Red Chili Price
Rice Price
Salmon Price
Soybeans Price
Strawberry Price
Sugar Price, European Union
Sugar Price, USA
Sugar Price, World
Tea Price
Turmeric Price
Wheat Price

Metal and Mineral Prices
Aluminium Price
Copper Price
Gold Price
Iron Ore Price
Lead Price
Nickel Price
Silver Price
Steel Price, China
Steel Price, USA
Steel Price, Western Europe
Tin Price
Zinc Price

Energy
Primary Energy Supply
Primary Energy Supply of Coal, Peat and Oil Shale
Primary Production of Coal, Peat and Oil Shale
Imports of Coal, Peat and Oil Shale
Exports of Coal, Peat and Oil Shale
Primary Energy Supply of Crude Oil and Natural Gas Liquids (NGL)
Primary Production of Crude Oil and Natural Gas Liquids (NGL)
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Imports of Crude Oil and Natural Gas Liquids (NGL)
Exports of Crude Oil and Natural Gas Liquids (NGL)
Primary Energy Supply of Oil Products
Imports of Oil Products
Exports of Oil Products
Primary Energy Supply of Natural Gas
Primary Production of Natural Gas
Imports of Natural gas
Exports of Natural gas
Primary Energy Supply of Nuclear Energy
Primary Production of Nuclear Energy
Primary Energy Supply of Hydro Energy
Primary Production of Hydro Energy
Primary Energy Supply of Geothermal Energy
Primary Production of Geothermal Energy
Primary Energy Supply of Solar, Wind and Other Energy
Primary Production of Solar, Wind and Other Energy
Primary Energy Supply of Biofuels and Waste
Primary Production of Biofuels and Waste
Imports of Biofuels and Waste
Exports of Biofuels and Waste
Primary Energy Supply of Electricity
Imports of Electricity
Exports of Electricity
Primary Energy Supply of Heat
Energy Efficiency
Energy Intensity
Electric Power Transmission and Distribution Losses
Electric Power Transmission and Distribution Losses as % of Output
Final Consumption of Energy
Final Consumption of Energy by Product
Final Consumption of Coal, Peat and Oil Shale
Final Consumption of Crude Oil and Natural Gas Liquids (NGL)
Final Consumption of Oil Products
Final Consumption of Natural Gas
Final Consumption of Geothermal
Final Consumption of Solar, Wind and etc.
Final Consumption of Biofuels and Waste
Final Consumption of Electricity
Final Consumption of Heat
Final Consumption of Energy by Sector
Final Consumption of Energy by Industry
Final Consumption of Energy by Transport
Final Consumption of Energy by Residents
Residential Consumption of Electricity
Residential Consumption of Gas
Final Consumption of Energy by Commerce
Final Consumption of Energy by Other Industries
Non Energy Final Consumption
Electricity Output
Electricity Output from Combustible Renewables and Waste Generation
Electricity Output from Fossil Fuels
Electricity Output from Geothermal Generation
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Electricity Output from Hydroelectric Generation
Electricity Output from Nuclear Generation
Electricity Output from Solar Generation
Electricity Output from Wind-Powered Generation
Electricity Output from Other Sources
Heat Output
Refinery Products
Production of Refinery Products
Production of Aviation Fuels
Production of Biofuels
Production of Biogasoline
Production of Biodiesel
Production of Other Liquid Biofuels
Production of Diesel/Gasoil
Production of Liquefied Gases
Production of Motor Gasoline
Consumption of Refinery Products
Consumption of Aviation Fuels
Consumption of Biofuels
Consumption of Biogasoline
Consumption of Biodiesel
Consumption of Other Liquid Biofuels
Consumption of Diesel /Gasoil
Consumption of Liquefied Gases
Consumption of Motor Gasoline
Energy Reserves
Coal Reserves
Ratio of Proven Coal Reserves to Production
Proven Coal Reserves (Year-End)
Share of World Coal Reserves
Oil Reserves
Ratio of Proven Oil Reserves to Production
Proven Oil Reserves (Year-End, '000 Million Barrels)
Proven Oil Reserves (Year-End)
Natural Gas Reserves
Ratio of Proven Natural Gas Reserves to Production
Proven Natural Gas Reserves (Year-End)
Investment in Energy with Private Participation
Residential and Industrial Energy prices
Residential Electricity Price per MWh
Residential Gas Price per MWh
Residential Heating Oil Price per 1000 litres
Industry Electricity Price per MWh
Industry Gas Price per MWh
Industry Fuel Oil Price per 1000 litres
Nuclear Reactors
Capacity of Nuclear Reactors in Operation
Capacity of Nuclear Reactors Under Construction
Nuclear Reactors in Operation
Nuclear Reactors Under Construction
Population with Access to Electricity
Rural Population with Access to Electricity
Urban Population with Access to Electricity
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Population with Access to Clean Fuels and Technologies for Cooking

Material Resources
Domestic Material Consumption

Domestic Extraction

Import of Materials

Export of Materials
Domestic Material Consumption of Biomass
Domestic Material Consumption of Metal Ores
Domestic Material Consumption of Non-Metallic Minerals
Domestic Material Consumption of Fossil Energy
Domestic Material Consumption of Other Products
Material Resource Productivity

Mining of Metals and Minerals
Production of Aluminium
Production of Antimony
Production of Arsenic
Production of Asbestos
Production of Barite
Production of Bauxite
Production of Bismuth
Production of Boron
Production of Bromine
Production of Cadmium
Production of Chromium
Production of Cobalt
Production of Copper Ore
Production of Crude Steel
Production of Diatomite
Production of Feldspar
Production of Fluorspar
Production of Gallium
Production of Germanium
Production of Gold
Production of Graphite
Production of Gypsum
Production of Indium
Production of lodine
Production of Iron Ore
Production of Kaolin
Production of Lead Ore
Production of Lithium
Production of Magnesite
Production of Magnesium
Production of Mercury
Production of Mica
Production of Nickel
Production of Perlite
Production of Phosphate Rock
Production of Pig Iron
Production of Platinum Group Metals
Production of Palladium

© Euromonitor International Page 93



Production of Platinum
Production of Potash
Production of Rare Earth Oxides
Production of Refined Copper
Production of Refined Lead
Production of Rhenium
Production of Selenium
Production of Sillimanite
Production of Silver
Production of Slab Zinc
Production of Smelter Copper
Production of Smelter Tin
Production of Sodium Carbonate
Production of Strontium
Production of Talc
Production of Tantalum and Niobium
Production of Tin Ore
Production of Tungsten
Production of Vanadium
Production of Vermiculite
Production of Wollastonite
Production of Zinc Ore
Production of Zirconium

Natural Disasters
Climatological Disasters
Geophysical Disasters
Hydrological Disasters
Meteorological Disasters
World Risk Index
Exposure Index
Susceptibility Index
Lack of Coping Capacities Index
Lack of Adaptive Capacities Index
World Risk Ranking
Exposure Ranking
Susceptibility Ranking
Lack of Coping Capacities Ranking
Lack of Adaptive Capacities Ranking

Natural Resources Rents
Coal Rents

Forest Rents

Mineral Rents

Natural Gas Rents

Oil Rents

Pollution
Air Pollution of Cities
Annual Average Concentrations
CO Annual Mean
SO02 Annual Mean
NO2 Annual Mean
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PM2.5 Annual Mean
PM10 Annual Mean
Annual Peak Concentrations
CO Annual Peak
SO2 Annual Peak
NO2 Annual Peak
PMZ2.5 Annual Peak
PM10 Annual Peak
Consumption of All Ozone Depleting Substances
CO2 Emissions
CO2 Emissions from the Consumption and Flaring of Fossil Fuels
CO2 Emissions from the Consumption and Flaring of Natural Gases
CO2 Emissions from the Consumption of Coal
CO2 Emissions from the Consumption of Petroleum
CO2 Emissions per Unit of Output
CO2 Emissions from Transport
Emissions of Other Gases and Substances
CO Emissions
NOx Emissions
PM10 Emissions
SO2 Emissions
Methane Emissions
Methane Emissions from Agriculture
Greenhouse Gas Emissions
Greenhouse Gas Emissions from Energy
Greenhouse Gas Emissions from Transport
Greenhouse Gas Emissions from Industry
Greenhouse Gas Emissions from Agriculture
Greenhouse Gas Emissions from Waste
Greenhouse Gas Emissions Efficiency
Greenhouse Gas Emissions Intensity

Waste
Electrical and Electronic Equipment Waste
Electronic Products Put on Market
Electronic Waste Collected
Electronic Waste Recovered
Waste Generated by Type
Hazardous Industrial Waste
Municipal Waste
Nuclear Waste: Spent Fuel Arising
Recyclable Waste Generated
Metal Waste Generated
Glass Waste Generated
Paper and Cardboard Waste Generated
Rubber Waste Generated
Plastic Waste Generated
Wood Waste Generated
Textile Waste Generated
Waste Generated by Sector
Waste Generated by Agriculture, Forestry and Fishing
Waste Generated by Mining and Quarrying
Waste Generated by Manufacturing
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Waste Generated by Electricity, Gas, Steam and Air Conditioning Supply
Waste Generated by Water Supply, Sewerage, Waste Management

Waste Generated by Construction
Waste Generated by Services
Waste Generated by Households

Waste Generated by Wholesale of Waste and Scrap

Waste Intensity

Waste Intensity in Agriculture, Forestry and Fishing

Waste Intensity in Mining and Quarrying
Waste Intensity in Manufacturing
Waste Intensity in Construction
Municipal Waste Treatment
Recycling
Composting
Incineration
Landfill
Waste Management Plants
Incineration Plants
Landfill Sites
Wastewater Treatment Plants
Waste Recycled
Metal Waste Recycled
Glass Waste Recycled
Paper and cardboard Waste Recycled
Rubber Waste Recycled
Plastic Waste Recycled
Wood Waste Recycled
Textile Waste Recycled

Water
Renewable Water Resources
Internal Renewable Water Resources
External Renewable Water Resources
Reliance (dependency) on External Water Resources
Exploitable Water Resources
Exploitable: Regular Renewable Surface Water
Exploitable: Irregular Renewable Surface Water
Exploitable: Total Renewable Surface Water
Exploitable: Regular Renewable Groundwater
Dam Capacity
Water Withdrawal by Sector
Agricultural Water Withdrawal
Industrial Water Withdrawal
Municipal Water Withdrawal
Freshwater Withdrawal By Source
Fresh Surface Water Withdrawal
Fresh Groundwater Withdrawal
Water Stress
Water Productivity
Water Intensity
Water Quality

Population Using at least Basic Drinking Water Services
Rural Population Using at least Basic Drinking Water Services
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Urban Population Using at least Basic Drinking Water Services
Population Using at least Basic Sanitation Services  Rural Population Using at least Basic
Sanitation Services
Urban Population Using at least Basic Sanitation Services
Length of Marine Coastline
Wastewater
Produced Municipal Wastewater
Collected Municipal Wastewater
Treated Municipal Wastewater
[rrigation
Irrigated Land
Agricultural Water Managed Area
% of Agricultural Water Managed Area Equipped for Irrigation
Harvested Irrigated Crop Area
Harvested Irrigated Crop Area as % of Full Control Irrigation Area Actually Irrigated

30.3 STATISTICS
64 year time series: 1977-2040

Monthly and quarterly commodity price and climate data

30.4 EXTRA DETAIL

Sustainability Dashboard
e Data visualisation tool, this lets clients instantly visualise data on the
sustainability page in a map format with at a glance growth statistics. This can be
exported into PowerPoint or PDF format for use in clients’ presentations.

Commodity Price Model
e This interactive tool provides forecasts of energy, metals, food, agriculture and
beverage prices by simulating a range of scenarios.

30.5 ANALYSIS

Global Overviews exploring market trends in the key commodity sectors
Strategy Briefings exploring trends driving the commodities supply

Articles on topical issues relevant to commodities supply

Media: Videos; Podcasts; Webinars bringing the data and themes alive

30.6 EXTRA DETAIL

Commodity Price Model
This interactive tool provides forecasts of energy, metals, food, agriculture and beverage prices
by simulating a range of scenarios.

31. ECONOMY, FINANCE AND TRADE

31.1 GEOGRAPHIC COVERAGE
Global: 210 countries

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia;
Maldives; Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan;
Papua New Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri
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Lanka; Taiwan; Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu;
Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;
Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;
Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; Sint Maarten; St Kitts and Nevis; St
Lucia; St Vincent and the Grenadines; Suriname; Trinidad and Tobago; Uruguay; US Virgin
Islands; Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;
Cabo Verde; Cameroon; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini; Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel;
Jordan; Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Mali;
Mauritania; Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar;
Réunion; Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone;
Somalia; South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United
Arab Emirates; Yemen; Zambia; Zimbabwe

North America: Canada; USA

Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;
Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom

31.2 CATEGORIES

Economy, Finance and Trade
Balance of Payments
Current Account Balance
Current Account Balance as % of GDP
Balance of Goods and Services
Goods
Exports of Goods
Imports of Goods
Services
Exports of Services
Imports of Services
Primary Income
Primary Income Credit
Primary Income Debit
Secondary Income
Secondary Income Credit
Secondary Income Debit
Capital Account Balance
Financial Account Balance
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Direct Investment
Portfolio Investment
Financial derivatives (other than reserves) and ESOs
Other investment
Reserve Assets
Remittance Inflows
Remittance Outflows
Confidence Indicators
Business Confidence Index
Business Confidence Index, Standardised
Consumer Confidence Index
Consumer Confidence Index, Standardised
Exchange and Interest Rates
Exchange Rates Against US Dollar
Exchange Rates Against ECU/Euro
Exchange Rates Against Japanese Yen
Exchange Rates Against Swiss Franc
Exchange Rates Against Pound Sterling
Purchasing Power Parity Conversion Factor
Central Bank Policy Rate
Long-Term Interest Rate
Overnight Interbank Rate
Price Level Indices
External debt
External debt as % of GDP
Foreign Direct Investment (FDI)
Foreign Direct Investment Inflows
Foreign Direct Investment Inward Stocks
Foreign Direct Investment Outflows
Foreign Direct Investment Outward Stocks
FDI Intensity
Mergers & Acquisitions: Purchases
Mergers & Acquisitions: Sales
Foreign Trade
Exports
Exports (fob) by Destination
Exports (fob) to Africa and the Middle East
Exports (fob) to Africa
Exports (fob) to Algeria
Exports (fob) to Angola
Exports (fob) to Benin
Exports (fob) to Botswana
Exports (fob) to Burkina Faso
Exports (fob) to Burundi
Exports (fob) to Cameroon

Exports (fob) to Cabo Verde
Exports (fob) to Central African Republic
Exports (fob) to Chad
Exports (fob) to Comoros
Exports (fob) to Congo, Democratic Republic
Exports (fob) to Congo-Brazzaville
Exports (fob) to Cote d'Ivoire
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Exports (fob) to Djibouti
Exports (fob) to Equatorial Guinea
Exports (fob) to Eritrea

Exports (fob) to Eswatini

Exports (fob) to Ethiopia
Exports (fob) to Gabon
Exports (fob) to Gambia
Exports (fob) to Ghana
Exports (fob) to Guinea
Exports (fob) to Guinea-Bissau
Exports (fob) to Kenya
Exports (fob) to Lesotho
Exports (fob) to Liberia
Exports (fob) to Madagascar
Exports (fob) to Malawi
Exports (fob) to Mali
Exports (fob) to Mauritania
Exports (fob) to Mauritius
Exports (fob) to Morocco
Exports (fob) to Mozambique
Exports (fob) to Namibia
Exports (fob) to Niger
Exports (fob) to Nigeria
Exports (fob) to Rwanda
Exports (fob) to Sao Tomé e Principe
Exports (fob) to Senegal
Exports (fob) to Seychelles
Exports (fob) to Sierra Leone
Exports (fob) to Somalia
Exports (fob) to South Africa
Exports (fob) to Sudan
Exports (fob) to Tanzania
Exports (fob) to Togo
Exports (fob) to Tunisia
Exports (fob) to Uganda
Exports (fob) to Zambia
Exports (fob) to Zimbabwe

Exports (fob) to Other African Countries
Exports (fob) to Middle East

Exports (fob) to Bahrain
Exports (fob) to Egypt
Exports (fob) to Iran

Exports (fob) to Iraq

Exports (fob) to Israel
Exports (fob) to Jordan
Exports (fob) to Kuwait
Exports (fob) to Lebanon
Exports (fob) to Libya
Exports (fob) to Oman
Exports (fob) to Qatar
Exports (fob) to Saudi Arabia
Exports (fob) to Syria
Exports (fob) to United Arab Emirates
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Exports (fob) to Yemen
Exports (fob) to Other Middle Eastern Countries

Exports (fob) to Asia Pacific
Exports (fob) to Afghanistan
Exports (fob) to American Samoa
Exports (fob) to Armenia
Exports (fob) to Azerbaijan
Exports (fob) to Bangladesh
Exports (fob) to Bhutan
Exports (fob) to Brunei Darussalam
Exports (fob) to Cambodia
Exports (fob) to China
Exports (fob) to Fiji
Exports (fob) to French Polynesia
Exports (fob) to Guam
Exports (fob) to Hong Kong, China
Exports (fob) to India
Exports (fob) to Indonesia
Exports (fob) to Japan
Exports (fob) to Kazakhstan
Exports (fob) to Kiribati
Exports (fob) to Kyrgyzstan
Exports (fob) to Laos
Exports (fob) to Macau, China
Exports (fob) to Malaysia
Exports (fob) to Maldives
Exports (fob) to Mongolia
Exports (fob) to Myanmar
Exports (fob) to Nauru
Exports (fob) to Nepal
Exports (fob) to New Caledonia
Exports (fob) to North Korea
Exports (fob) to Pakistan
Exports (fob) to Papua New Guinea
Exports (fob) to Philippines
Exports (fob) to Samoa
Exports (fob) to Singapore
Exports (fob) to Solomon Islands
Exports (fob) to South Korea
Exports (fob) to Sri Lanka
Exports (fob) to Taiwan
Exports (fob) to Tajikistan
Exports (fob) to Thailand
Exports (fob) to Tonga
Exports (fob) to Turkmenistan
Exports (fob) to Tuvalu
Exports (fob) to Uzbekistan
Exports (fob) to Vanuatu
Exports (fob) to Vietnam

Exports (fob) to Other Asian/Pacific Countries

Exports (fob) to Australasia
Exports (fob) to Australia
Exports (fob) to New Zealand
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Exports (fob) to Other Australasian Countries
Exports (fob) to Europe

Exports (fob) to Albania

Exports (fob) to Belarus

Exports (fob) to Bosnia and Herzegovina

Exports (fob) to EU-27
Exports (fob) to Austria
Exports (fob) to Belgium
Exports (fob) to Bulgaria
Exports (fob) to Croatia
Exports (fob) to Cyprus
Exports (fob) to Czech Republic
Exports (fob) to Denmark
Exports (fob) to Estonia
Exports (fob) to Finland
Exports (fob) to France
Exports (fob) to Germany
Exports (fob) to Greece
Exports (fob) to Hungary
Exports (fob) to Ireland
Exports (fob) to Italy
Exports (fob) to Latvia
Exports (fob) to Lithuania
Exports (fob) to Luxembourg
Exports (fob) to Malta
Exports (fob) to Netherlands
Exports (fob) to Poland
Exports (fob) to Portugal
Exports (fob) to Romania
Exports (fob) to Slovakia
Exports (fob) to Slovenia
Exports (fob) to Spain
Exports (fob) to Sweden

Exports (fob) to United Kingdom

Exports (fob) to Georgia

Exports (fob) to Gibraltar

Exports (fob) to Iceland

Exports (fob) to Kosovo

Exports (fob) to North Macedonia Exports (fob) to
Moldova

Exports (fob) to Montenegro

Exports (fob) to Norway

Exports (fob) to Russia

Exports (fob) to Serbia

Exports (fob) to Switzerland

Exports (fob) to Turkey

Exports (fob) to Ukraine

Exports (fob) to Other European Countries

Exports (fob) to Latin America

Exports (fob) to Antigua and Barbuda

Exports (fob) to Argentina

Exports (fob) to Aruba

Exports (fob) to Bahamas
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Exports (fob) to Barbados
Exports (fob) to Belize
Exports (fob) to Bermuda
Exports (fob) to Bolivia
Exports (fob) to Brazil
Exports (fob) to Chile
Exports (fob) to Colombia
Exports (fob) to Costa Rica
Exports (fob) to Cuba
Exports (fob) to Dominica
Exports (fob) to Dominican Republic
Exports (fob) to Ecuador
Exports (fob) to El Salvador
Exports (fob) to Grenada
Exports (fob) to Guatemala
Exports (fob) to Guyana
Exports (fob) to Haiti
Exports (fob) to Honduras
Exports (fob) to Jamaica
Exports (fob) to Mexico
Exports (fob) to Nicaragua
Exports (fob) to Panama
Exports (fob) to Paraguay
Exports (fob) to Peru
Exports (fob) to St Kitts and Nevis
Exports (fob) to St Lucia
Exports (fob) to St Vincent and the Grenadines
Exports (fob) to Suriname
Exports (fob) to Trinidad and Tobago
Exports (fob) to Uruguay
Exports (fob) to Venezuela
Exports (fob) to Other Latin American
Countries
Exports (fob) to North America
Exports (fob) to Canada
Exports (fob) to USA
Exports (fob) to Other Countries
Exports (fob) by Commodity
Exports (fob) of Animal and Animal Products, HS Classification 01-
05
Exports (fob) of Live Animals
Exports (fob) of Meat and Edible Meat Offal
Exports (fob) of Fish, Crustaceans, Molluscs and Aquatic
Invertebrates
Exports (fob) of Dairy Products, Eggs, Honey, and Other
Edible Animal Products
Exports (fob) of Other Products of Animal Origin
Exports (fob) of Vegetable Products, HS Classification 06-15
Exports (fob) of Live Trees, Plants, Bulbs, Roots, Cut
Flowers
Exports (fob) of Edible Vegetables and Certain Roots and
Tubers
Exports (fob) of Edible Fruit, Nuts, Peel of Citrus Fruit
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Preparations

Exports (fob) of Coffee, Tea, Mate and Spices
Exports (fob) of Cereals
Exports (fob) of Milling Products, Malt, Starches, Inulin and
Wheat Glute
Exports (fob) of Oil Seed, Oleagic Fruits, Grain, Seed
Exports (fob) of Lac, Gums, Resins, Vegetable Saps and Other
Extracts
Exports (fob) of Vegetable Plaiting Materials and Other
Vegetable Products
Exports (fob) of Animal, Vegetable Fats and Oils
Exports (fob) of Foodstuffs, HS Classification 16-24
Exports (fob) of Other Meat, Fish and Seafood Food

Exports (fob) of Sugars and Sugar Confectionery

Exports (fob) of Cocoa and Cocoa Preparations

Exports (fob) of Cereal, Flour, Starch, Milk Preparations and
Products

Exports (fob) of Vegetable, Fruit and Nut

Exports (fob) of Miscellaneous Edible Preparations

Exports (fob) of Beverages, Spirits and Vinegar

Exports (fob) of Residues, Wastes of Food Industry, Animal
Fodder

Exports (fob) of Tobacco and Manufactured Tobacco
Substitutes

Exports (fob) of Mineral Products, HS Classification 25-27

Exports (fob) of Salt, Sulphur, Earth, Stone, Plaster, Lime and
Cement
Exports (fob) of Ores, Slag and Ash
Exports (fob) of Mineral Fuels, Oils, Distillation Products
Exports (fob) of Chemicals, HS Classification 28-38
Exports (fob) of Inorganic Chemicals, Precious Metal
Compound, Isotope
Exports (fob) of Organic Chemicals
Exports (fob) of Pharmaceutical Products
Exports (fob) of Fertilizers
Exports (fob) of Tanning, Dyeing Extracts, Tannins, Derivs
and Pigments
Exports (fob) of Essential Qils, Perfumes, Cosmetics and
Toileteries
Exports (fob) of Soaps, Lubricants, Waxes, Candles and
Modelling Pastes
Exports (fob) of Albuminoids, Modified Starches, Glues and
Enzymes
Exports (fob) of Explosives, Pyrotechnics and Matches
Exports (fob) of Photographic or Cinematographic Goods
Exports (fob) of Miscellaneous Chemical Products

Exports (fob) of Plastics and Rubbers, HS Classification 39-40

Exports (fob) of Plastics and Articles Thereof
Exports (fob) of Rubber and Articles Thereof

Exports (fob) of Raw Hides, Skins, Leather and Furs, HS
Classification 41-43

Exports (fob) of Raw Hides and Skins (Other Than Furskins)
and Leather
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Exports (fob) of Articles of Leather, Animal Gut, Harness and
Travel Good
Exports (fob) of Furskins and Artificial Fur
Exports (fob) of Wood and Wood Products, HS Classification 44-49
Exports (fob) of Wood and Articles of Wood, Wood Charcoal
Exports (fob) of Cork and Articles of Cork
Exports (fob) of Manufactures of Plaiting Material,
Basketwork
Exports (fob) of Pulp of Wood, Fibrous Cellulosic Material
Exports (fob) of Paper and Paperboard, Articles of Pulp,
Paper and Board
Exports (fob) of Printed Books and Newspapers
Exports (fob) of Textiles, HS Classification 50-63
Exports (fob) of Silk
Exports (fob) of Wool, Animal Hair, Horsehair Yarn and
Fabric Thereof
Exports (fob) of Cotton
Exports (fob) of Other Vegetable Textile Fibres, Paper yarn
and Woven Fabri
Exports (fob) of Manmade Filaments
Exports (fob) of Manmade Staple Fibres
Exports (fob) of Wadding, Felt, Nonwovens, Yarns, Twine
and Cordage
Exports (fob) of Carpets and Other Textile Floor Coverings
Exports (fob) of Special Woven or Tufted Fabric, Lace and
Tapestry
Exports (fob) of Impregnated, Coated or Laminated Textile
Fabric
Exports (fob) of Knitted or Crocheted Fabric
Exports (fob) of Articles of Apparel, Accessories, Knit or
Crochet
Exports (fob) of Articles of Apparel, Accessories, Not Knit or
Crochet
Exports (fob) of Other Made Textile Articles, Sets and Worn
Clothing
Exports (fob) of Footwear and Headgear, HS Classification 64-67
Exports (fob) of Footwear, Gaiters and The Like
Exports (fob) of Headgear and Parts Thereof
Exports (fob) of Umbrellas, Walking-sticks, Seat-sticks,
Whips
Exports (fob) of Bird Skin, Feathers, Artificial Flowers and
Human Hair
Exports (fob) of Stone and Glass, HS Classification 68-71
Exports (fob) of Stone, Plaster, Cement, Asbestos and Mica
Exports (fob) of Ceramic Products
Exports (fob) of Glass and Glassware
Exports (fob) of Pearls, Precious stones, Metals and Coins
Exports (fob) of Metals, HS Classification 72-83
Exports (fob) of Iron and Steel
Exports (fob) of Articles of Iron or Steel
Exports (fob) of Copper and Articles Thereof
Exports (fob) of Nickel and Articles Thereof
Exports (fob) of Aluminium and Articles Thereof
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Exports (fob) of Lead and Articles Thereof
Exports (fob) of Zinc and Articles Thereof
Exports (fob) of Tin and Articles Thereof
Exports (fob) of Other Base Metals, Cermets and Articles
Thereof
Exports (fob) of Tools, Implements, Cutlery of Base Metal
Exports (fob) of Miscellaneous Articles of Base Metal
Exports (fob) of Machinery and Electrical, HS Classification 84-85
Exports (fob) of Nuclear Reactors, Boilers and Machinery
Exports (fob) of Air Conditioning Equipment
Exports (fob) of Refrigerators, Rreezers and Other
Heat Pumps
Exports (fob) of Machinery for Dish Washing
Exports (fob) of Automatic Data Processing Machines
(Computers)
Exports (fob) of Electrical, Electronic Equipment
Exports (fob) of Electric Motors and Generators
Exports (fob) of Electric Accumulators
Exports (fob) of Video Recording and Reproducing
Apparatus
Exports (fob) of Radio and TV Transmitters,
Television Cameras
Exports (fob) of Television Receivers, Video
Monitors, Projectors
Exports (fob) of Transportation, HS Classification 86-89
Exports (fob) of Railway, Tramway Locomotives, Rolling
Stock
Exports (fob) of Road Vehicles
Exports (fob) of Buses and Microbuses
Exports (fob) of Passenger Cars
Exports (fob) of Commercial Vehicles
Exports (fob) of Motorcycles, Bicycles With Auxiliary
Motor
Exports (fob) of Trailers and Semi-trailers
Exports (fob) of Aircraft, Spacecraft, and Parts Thereof
Exports (fob) of Aircraft, Spacecraft and Satellites
Exports (fob) of Ships, Boats and Other Floating Structures
Exports (fob) of Passenger and Goods Transport
Ships and Boats
Exports (fob) of Fishing Vessels and Factory Ships
Exports (fob) of Yachts, Pleasure, Sports Vessels,
Rowing Boats and Canoe
Exports (fob) of Miscellaneous, HS Classification 90-99
Exports (fob) of Optical, Photo, Technical, Medical
Apparatus
Exports (fob) of Clocks and Watches and Parts Thereof
Exports (fob) of Musical Instruments, Parts and Accessories
Exports (fob) of Arms and Ammunition, Parts and
Accessories Thereof
Exports (fob) of Furniture, Lighting, Signs and Prefabricated
Buildings
Exports (fob) of Toys, Games and Sports Requisites
Exports (fob) of Miscellaneous Manufactured Articles
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Imports
Imports (cif) by Origin
Imports (cif) from Africa and the Middle East

Exports (fob) of Works of Art, Collectors Pieces and
Antiques
Exports (fob) of Other Commodities

Imports (cif) from Africa

Imports (cif) from Algeria

Imports (cif) from Angola

Imports (cif) from Benin

Imports (cif) from Botswana

Imports (cif) from Burkina Faso

Imports (cif) from Burundi

Imports (cif) from Cameroon

Imports (cif) from Cabo Verde

Imports (cif) from Central African Republic
Imports (cif) from Chad

Imports (cif) from Comoros

Imports (cif) from Congo, Democratic Republic
Imports (cif) from Congo-Brazzaville
Imports (cif) from Cote d'Ivoire

Imports (cif) from Djibouti

Imports (cif) from Equatorial Guinea
Imports (cif) from Eritrea

Imports (cif) from Eswatini

Imports (cif) from Ethiopia
Imports (cif) from Gabon
Imports (cif) from Gambia
Imports (cif) from Ghana
Imports (cif) from Guinea
Imports (cif) from Guinea-Bissau
Imports (cif) from Kenya
Imports (cif) from Lesotho
Imports (cif) from Liberia
Imports (cif) from Madagascar
Imports (cif) from Malawi
Imports (cif) from Mali

Imports (cif) from Mauritania
Imports (cif) from Mauritius
Imports (cif) from Morocco
Imports (cif) from Mozambique
Imports (cif) from Namibia
Imports (cif) from Niger
Imports (cif) from Nigeria
Imports (cif) from Rwanda
Imports (cif) from Sao Tomé e Principe
Imports (cif) from Senegal
Imports (cif) from Seychelles
Imports (cif) from Sierra Leone
Imports (cif) from Somalia
Imports (cif) from South Africa
Imports (cif) from Sudan
Imports (cif) from Tanzania
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Imports (cif) from Togo

Imports (cif) from Tunisia

Imports (cif) from Uganda

Imports (cif) from Zambia

Imports (cif) from Zimbabwe

Imports (cif) from Other African Countries

Imports (cif) from Middle East

Imports (cif) from Bahrain

Imports (cif) from Egypt

Imports (cif) from Iran

Imports (cif) from Iraq

Imports (cif) from Israel

Imports (cif) from Jordan

Imports (cif) from Kuwait

Imports (cif) from Lebanon

Imports (cif) from Libya

Imports (cif) from Oman

Imports (cif) from Qatar

Imports (cif) from Saudi Arabia

Imports (cif) from Syria

Imports (cif) from United Arab Emirates
Imports (cif) from Yemen

Imports (cif) from Other Middle Eastern Countries

Imports (cif) from Asia Pacific

Imports (cif) from Afghanistan
Imports (cif) from American Samoa
Imports (cif) from Armenia
Imports (cif) from Azerbaijan
Imports (cif) from Bangladesh
Imports (cif) from Bhutan

Imports (cif) from Brunei Darussalam
Imports (cif) from Cambodia
Imports (cif) from China

Imports (cif) from Fiji

Imports (cif) from French Polynesia
Imports (cif) from Guam

Imports (cif) from Hong Kong, China
Imports (cif) from India

Imports (cif) from Indonesia
Imports (cif) from Japan

Imports (cif) from Kazakhstan
Imports (cif) from Kiribati

Imports (cif) from Kyrgyzstan
Imports (cif) from Laos

Imports (cif) from Macau, China
Imports (cif) from Malaysia
Imports (cif) from Maldives
Imports (cif) from Mongolia
Imports (cif) from Myanmar
Imports (cif) from Nauru

Imports (cif) from Nepal

Imports (cif) from New Caledonia
Imports (cif) from North Korea

© Euromonitor International

Page 108



Europe

Imports (cif) from Pakistan

Imports (cif) from Papua New Guinea
Imports (cif) from Philippines
Imports (cif) from Samoa

Imports (cif) from Singapore

Imports (cif) from Solomon Islands
Imports (cif) from South Korea
Imports (cif) from Sri Lanka

Imports (cif) from Taiwan

Imports (cif) from Tajikistan

Imports (cif) from Thailand

Imports (cif) from Tonga

Imports (cif) from Turkmenistan
Imports (cif) from Tuvalu

Imports (cif) from Uzbekistan
Imports (cif) from Vanuatu

Imports (cif) from Vietnam

Imports (cif) from Other Asian/Pacific Countries

Imports (cif) from Australasia

Imports (cif) from Australia
Imports (cif) from New Zealand

Imports (cif) from Other Australasian Countries Imports (cif) from

Imports (cif) from Albania
Imports (cif) from Belarus
Imports (cif) from Bosnia and Herzegovina
Imports (cif) from EU-27
Imports (cif) from Austria
Imports (cif) from Belgium
Imports (cif) from Bulgaria
Imports (cif) from Croatia
Imports (cif) from Cyprus
Imports (cif) from Czech Republic
Imports (cif) from Denmark
Imports (cif) from Estonia
Imports (cif) from Finland
Imports (cif) from France
Imports (cif) from Germany
Imports (cif) from Greece
Imports (cif) from Hungary
Imports (cif) from Ireland
Imports (cif) from Italy
Imports (cif) from Latvia
Imports (cif) from Lithuania
Imports (cif) from Luxembourg
Imports (cif) from Malta

Imports (cif) from Netherlands
Imports (cif) from Poland
Imports (cif) from Portugal
Imports (cif) from Romania
Imports (cif) from Slovakia
Imports (cif) from Slovenia
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Imports (cif) from Spain

Imports (cif) from Sweden
Imports (cif) from United Kingdom
Imports (cif) from Georgia
Imports (cif) from Gibraltar
Imports (cif) from Iceland
Imports (cif) from Kosovo
Imports (cif) from North Macedonia
Imports (cif) from Moldova
Imports (cif) from Montenegro
Imports (cif) from Norway
Imports (cif) from Russia
Imports (cif) from Serbia
Imports (cif) from Switzerland
Imports (cif) from Turkey
Imports (cif) from Ukraine
Imports (cif) from Other European Countries

Imports (cif) from Latin America

Imports (cif) from Antigua and Barbuda
Imports (cif) from Argentina

Imports (cif) from Aruba

Imports (cif) from Bahamas

Imports (cif) from Barbados

Imports (cif) from Belize

Imports (cif) from Bermuda

Imports (cif) from Bolivia

Imports (cif) from Brazil

Imports (cif) from Chile

Imports (cif) from Colombia

Imports (cif) from Costa Rica

Imports (cif) from Cuba

Imports (cif) from Dominica

Imports (cif) from Dominican Republic
Imports (cif) from Ecuador

Imports (cif) from El Salvador

Imports (cif) from Grenada

Imports (cif) from Guatemala

Imports (cif) from Guyana

Imports (cif) from Haiti

Imports (cif) from Honduras

Imports (cif) from Jamaica

Imports (cif) from Mexico

Imports (cif) from Nicaragua

Imports (cif) from Panama

Imports (cif) from Paraguay

Imports (cif) from Peru

Imports (cif) from St Kitts and Nevis
Imports (cif) from St Lucia

Imports (cif) from St Vincent and the Grenadines
Imports (cif) from Suriname

Imports (cif) from Trinidad and Tobago
Imports (cif) from Uruguay

Imports (cif) from Venezuela
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Imports (cif) from Other Latin American Countries
Imports (cif) from North America
Imports (cif) from Canada
Imports (cif) from USA
Imports (cif) from Other Countries
Imports (cif) by Commodity
Imports (cif) of Animal and Animal Products, HS Classification 01-05
Imports (cif) of Live Animals
Imports (cif) of Meat and Edible Meat Offal
Imports (cif) of Fish, Crustaceans, Molluscs and Aquatic
Invertebrates
Imports (cif) of Dairy Products, Eggs, Honey, and Other Edible
Animal Products
Imports (cif) of Other Products of Animal Origin
Imports (cif) of Vegetable Products, HS Classification 06-15
Imports (cif) of Live Trees, Plants, Bulbs, Roots, Cut Flowers
Imports (cif) of Edible Vegetables and Certain Roots and Tubers
Imports (cif) of Edible Fruit, Nuts, Peel of Citrus Fruit
Imports (cif) of Coffee, Tea, Mate and Spices
Imports (cif) of Cereals
Imports (cif) of Milling Products, Malt, Starches, Inulin and Wheat
Glute
Imports (cif) of Oil Seed, Oleagic Fruits, Grain, Seed
Imports (cif) of Lac, Gums, Resins, Vegetable Saps and Other
Extracts
Imports (cif) of Vegetable Plaiting Materials and Other Vegetable
Products
Imports (cif) of Animal, Vegetable Fats and Oils
Imports (cif) of Foodstuffs, HS Classification 16-24
Imports (cif) of Other Meat, Fish and Seafood Food Preparations
Imports (cif) of Sugars and Sugar Confectionery
Imports (cif) of Cocoa and Cocoa Preparations
Imports (cif) of Cereal, Flour, Starch, Milk Preparations and
Products
Imports (cif) of Vegetable, Fruit and Nut
Imports (cif) of Miscellaneous Edible Preparations
Imports (cif) of Beverages, Spirits and Vinegar
Imports (cif) of Residues, Wastes of Food Industry, Animal Fodder
Imports (cif) of Tobacco and Manufactured Tobacco Substitutes
Imports (cif) of Mineral Products, HS Classification 25-27
Imports (cif) of Salt, Sulphur, Earth, Stone, Plaster, Lime and
Cement
Imports (cif) of Ores, Slag and Ash
Imports (cif) of Mineral Fuels, Oils, Distillation Products
Imports (cif) of Chemicals, HS Classification 28-38
Imports (cif) of Inorganic Chemicals, Precious Metal Compound,
Isotope
Imports (cif) of Organic Chemicals
Imports (cif) of Pharmaceutical Products
Imports (cif) of Fertilizers
Imports (cif) of Tanning, Dyeing Extracts, Tannins, Derivs and
Pigments
Imports (cif) of Essential Oils, Perfumes, Cosmetics and Toileteries
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Imports (cif) of Soaps, Lubricants, Waxes, Candles and Modelling
Pastes
Imports (cif) of Albuminoids, Modified Starches, Glues and Enzymes
Imports (cif) of Explosives, Pyrotechnics and Matches
Imports (cif) of Photographic or Cinematographic Goods
Imports (cif) of Miscellaneous Chemical Products
Imports (cif) of Plastics and Rubbers, HS Classification 39-40
Imports (cif) of Plastics and Articles Thereof
Imports (cif) of Rubber and Articles Thereof
Imports (cif) of Raw Hides, Skins, Leather and Furs, HS Classification 41-43
Imports (cif) of Raw Hides and Skins (Other Than Furskins) and
Leather
Imports (cif) of Articles of Leather, Animal Gut, Harness and Travel
Good
Imports (cif) of Furskins and Artificial Fur
Imports (cif) of Wood and Wood Products, HS Classification 44-49
Imports (cif) of Wood and Articles of Wood, Wood Charcoal
Imports (cif) of Cork and Articles of Cork
Imports (cif) of Manufactures of Plaiting Material, Basketwork
Imports (cif) of Pulp of Wood, Fibrous Cellulosic Material
Imports (cif) of Paper and Paperboard, Articles of Pulp, Paper and
Board
Imports (cif) of Printed Books and Newspapers
Imports (cif) of Textiles, HS Classification 50-63
Imports (cif) of Silk
Imports (cif) of Wool, Animal Hair, Horsehair Yarn and Fabric
Thereof
Imports (cif) of Cotton
Imports (cif) of Other Vegetable Textile Fibres, Paper yarn and
Woven Fabri
Imports (cif) of Manmade Filaments
Imports (cif) of Manmade Staple Fibres
Imports (cif) of Wadding, Felt, Nonwovens, Yarns, Twine and
Cordage
Imports (cif) of Carpets and Other Textile Floor Coverings
Imports (cif) of Special Woven or Tufted Fabric, Lace and Tapestry
Imports (cif) of Impregnated, Coated or Laminated Textile Fabric
Imports (cif) of Knitted or Crocheted Fabric
Imports (cif) of Articles of Apparel, Accessories, Knit or Crochet
Imports (cif) of Articles of Apparel, Accessories, Not Knit or Crochet
Imports (cif) of Other Made Textile Articles, Sets and Worn Clothing
Imports (cif) of Footwear and Headgear, HS Classification 64-67
Imports (cif) of Footwear, Gaiters and The Like
Imports (cif) of Headgear and Parts Thereof
Imports (cif) of Umbrellas, Walking-sticks, Seat-sticks, Whips
Imports (cif) of Bird Skin, Feathers, Artificial Flowers and Human
Hair
Imports (cif) of Stone and Glass, HS Classification 68-71
Imports (cif) of Stone, Plaster, Cement, Asbestos and Mica
Imports (cif) of Ceramic Products
Imports (cif) of Glass and Glassware
Imports (cif) of Pearls, Precious stones, Metals and Coins
Imports (cif) of Metals, HS Classification 72-83
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Imports (cif) of Iron and Steel
Imports (cif) of Articles of Iron or Steel
Imports (cif) of Copper and Articles Thereof
Imports (cif) of Nickel and Articles Thereof
Imports (cif) of Aluminium and Articles Thereof
Imports (cif) of Lead and Articles Thereof
Imports (cif) of Zinc and Articles Thereof
Imports (cif) of Tin and Articles Thereof
Imports (cif) of Other Base Metals, Cermets and Articles Thereof
Imports (cif) of Tools, Implements, Cutlery of Base Metal
Imports (cif) of Miscellaneous Articles of Base Metal
Imports (cif) of Machinery and Electrical, HS Classification 84-85
Imports (cif) of Nuclear Reactors, Boilers and Machinery
Imports (cif) of Air Conditioning Equipment
Imports (cif) of Refrigerators, Rreezers and Other Heat
Pumps
Imports (cif) of Machinery for Dish Washing
Imports (cif) of Automatic Data Processing Machines
(Computers)
Imports (cif) of Electrical, Electronic Equipment
Imports (cif) of Electric Motors and Generators
Imports (cif) of Electric Accumulators
Imports (cif) of Video Recording and Reproducing
Apparatus
Imports (cif) of Radio and TV Transmitters, Television
Cameras
Imports (cif) of Television Receivers, Video Monitors,
Projectors
Imports (cif) of Transportation, HS Classification 86-89
Imports (cif) of Railway, Tramway Locomotives, Rolling Stock
Imports (cif) of Road Vehicles
Imports (cif) of Buses and Microbuses
Imports (cif) of Passenger Cars
Imports (cif) of Commercial Vehicles
Imports (cif) of Motorcycles, Bicycles With Auxiliary Motor
Imports (cif) of Trailers and Semi-trailers
Imports (cif) of Aircraft, Spacecraft, and Parts Thereof
Imports (cif) of Aircraft, Spacecraft and Satellites
Imports (cif) of Ships, Boats and Other Floating Structures
Imports (cif) of Passenger and Goods Transport Ships and
Boats
Imports (cif) of Fishing Vessels and Factory Ships
Imports (cif) of Yachts, Pleasure, Sports Vessels, Rowing
Boats and Canoe
Imports (cif) of Miscellaneous, HS Classification 90-99
Imports (cif) of Optical, Photo, Technical, Medical Apparatus
Imports (cif) of Clocks and Watches and Parts Thereof
Imports (cif) of Musical Instruments, Parts and Accessories
Imports (cif) of Arms and Ammunition, Parts and Accessories
Thereof
Imports (cif) of Furniture, Lighting, Signs and Prefabricated
Buildings
Imports (cif) of Toys, Games and Sports Requisites
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Imports (cif) of Miscellaneous Manufactured Articles
Imports (cif) of Works of Art, Collectors Pieces and Antiques
Imports (cif) of Other Commodities
Trade Balance
Trade Balance as % of GDP
Export Price Index
Import Price Index
Tariff Rate on Goods
Tariff Rate on Vehicles other than Railway or Tramway Rolling Stock, and Parts and
Accessories thereof, HS Classification 87
Tariff Rate on Apparel and Clothing Accessories, Knitted or Crocheted, HS
Classification 61
Tariff Rate on Apparel and Clothing Accessories, not Knitted or Crocheted, HS
Classification 62
GDP
GDP (Production Approach)
Gross Value Added
GVA from Agriculture, Hunting, Forestry and Fishing
GVA from Agriculture, Hunting and Forestry
GVA from Fishing
GVA from Mining and Quarrying; Manufacturing; Electricity, Gas and Water
Supply
GVA from Mining and Quarrying
GVA from Mining and Quarrying of Energy Producing
Materials
GVA from Mining and Quarrying Except Energy Producing
Materials
GVA from Manufacturing
GVA from Manufacture of Food Products; Beverages and
Tobacco
GVA from Manufacture of Textiles and Textile Products
GVA from Manufacture of Leather and Leather
Products
GVA from Manufacture of Wood and Wood Products
GVA from Manufacture of Pulp, Paper and Paper Products;
Publishing and Printing
GVA from Manufacture of Coke, Refined Petroleum Products
and Nuclear Fuel
GVA from Manufacture of Chemicals, Chemical Products and
Man-Made Fibers
GVA from Manufacture of Rubber and Plastic Products
GVA from Manufacture of Other Non-Metallic Mineral
Products
GVA from Manufacture of Basic Metals and Fabricated Metal
Products
GVA from Manufacture of Machinery and Equipment
GVA from Manufacture of Electrical and Optical Equipment
GVA from Manufacture of Transport Equipment
GVA from Manufacturing N.E.C.
GVA from Electricity, Gas and Water Supply
GVA from Construction
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GVA from Wholesale and Retail Trade; Repair of Motor Vehicles, Personal
and Household Goods; Hotels and Restaurants; Transport, Storage and
Communications

GVA from Wholesale and Retail Trade; Repair of Motor Vehicles,
Motorcycles, Personal and Household Goods
GVA from Sale, Maintenance and Repair of Motor Vehicles and
Motorcycles; Retail Sale of Automotive Fuel
GVA from Wholesale Trade and Commission Trade, Except of Motor
Vehicles and Motorcycles
GVA from Retail Trade, Except of Motor Vehicles and Motorcycles;
Repair of Personal and Household Goods
GVA from Hotels and Restaurants
GVA from Transport, Storage and Communications
GVA from Transport and Storage
GVA from Land Transport; Transport Via Pipelines
GVA from Water Transport
GVA from Air Transport
GVA from Supporting and Auxiliary Transport Activities;
Activities of Travel Agencies
GVA from Post and Telecommunications

GVA from Financial Intermediation, Real Estate, Renting and Business

Activities
GVA from Financial Intermediation
GVA from Real Estate, Renting and Business Activities
GVA from Public Administration and Defence; Education; Health;
Community, Social and Personal Service Activities; Other Activities
GVA from Public Administration and Defence; Compulsory Social
Security
GVA from Education, Health, Social Work and Other Community,
Social, Personal Service Activities
GVA from Education
GVA from Health and Social Work
GVA from Other Community, Social, Personal Service
Activities
GVA from Activities of Households, Extraterritorial Organizations and
Undefined Sectors
Taxes Less Subsidies on Products
Manufacturing as a % of GVA
Services as a % of GVA
GDP (Expenditure Approach)
Domestic Demand
Government Final Consumption Expenditure
Private Final Consumption Expenditure
Increases in Stocks
Gross Fixed Capital Formation
Net Exports of Goods and Services
Exports of Goods and Services
Imports of Goods and Services
GDP Measured at Purchasing Power Parity
Real GDP Growth
GDP Deflator
Government Finance
Government Expenditure
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Government Expenditure by Function
Government Expenditure on General Public Services
Government Expenditure on Defence
Government Expenditure on Education
Government Expenditure on Health
Government Expenditure on Social Security and Welfare
Government Expenditure on Housing and Community Amenities
Government Expenditure on Other Community/Social Services
Government Expenditure on Economic Services
Government Expenditure on Other Purposes
Government Expenditure by Economic Type
Compensation of Employees
Use of Goods and Services
Consumption of Fixed Capital
Interest
Subsidies
Grants
Social Benefits
Other Expense
Government Revenue
Taxes
Taxes on Income, Profits, and Capital Gains
Taxes on Payroll and Workforce
Taxes on Goods and Services
Other Taxes
Social Contributions
Other Revenue
Government Net Lending/Borrowing
Government Net Lending/Borrowing as % of GDP
International Reserves
Foreign Exchange Reserves
Gold Reserves
Public Debt
Foreign Debt
Public Debt as % of GDP

Gross National Income (GNI)
Industrial Production Index

Manufacturing Production Index
Mining Production Index

Money Supply
Net Capital Stock
Non-Residential Construction

Non-Residential Building Completions
Non-Residential Building Permits

Producer Price Index, Manufacturing
Productivity

Productivity in Agriculture, Hunting, Forestry and Fishing

Productivity in Mining and Quarrying

Productivity in Manufacturing

Productivity in Electricity, Gas and Water Supply
Productivity in Construction

Productivity in Mining and Quarrying; Manufacturing; Electricity, Gas and Water Supply
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Productivity in Wholesale and Retail Trade; Repair of Motor Vehicles, Personal and
Household Goods; Hotels and Restaurants; Transport, Storage and Communications
Productivity in Wholesale and Retail Trade; Repair of Motor Vehicles, Motorcycles,
Personal and Household Goods
Productivity in Hotels and Restaurants
Productivity in Transport, Storage and Communications
Productivity in Financial Intermediation; Real Estate, Renting and Business Activities
Productivity in Financial Intermediation
Productivity in Real Estate, Renting and Business Activities
Productivity in Public Administration and Defence; Education; Health; Community, Social
and Personal Service Activities; Other Activities
Productivity in Public Administration and Defence, Compulsory Social Security
Productivity in Education
Productivity in Health and Social Work
Productivity in Other Community, Social and Personal Service Activities
Productivity in Activities of Households, Extraterritorial Organizations and
Undefined Sectors
Productivity per Hour Worked
Retail Sales
Retail Sales Index
Retail Sales Index, Real

31.3 STATISTICS
64-year time series: 1977-2040

Annual, quarterly and monthly data

31.4 REPORTS
210 Country PEST Analysis Reports

103 Economy, Finance and Trade Country Briefings

Strategy Briefings (including quarterly reports on the Global Economic Forecasts and Global
Inflation Trackers)

31.5 ARTICLES

Regular articles on topical issues relevant to economy, finance and trade

Visuals and multimedia content bring the data and themes alive

31.6 EXTRA DETAIL

Economy, Finance and Trade Dashboard

The Economy, Finance and Trade dashboard is an interactive tool that enables the creation of
instant maps, bar charts and scatter plots in order to visualise data with ease and make
cross-country and regional comparisons. The dashboard includes download and export
functionality.

Macro Model

Our Macro Model provides forecasts of GDP, inflation, interest rates and unemployment for the
world’s major economies. The model measures spillover effects and provides alternative
“what-if” scenarios.
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Economic Barometer

The Economic Barometer is an interactive dashboard that provides an overview of the latest
monthly and quarterly macro-economic data in a single, easy-to-use location. It enables
quick identification of the strongest and weakest economies and the latest positive and
negative changes.

Consumers

32. HOUSEHOLDS
32.1 GEOGRAPHIC COVERAGE

Global: 210 countries (103 core countries for majority of categories)
1127 sub-national regions

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia;
Maldives; Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan;
Papua New Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri
Lanka; Taiwan; Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu;
Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;
Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;
Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; St Kitts and Nevis; St Lucia; St Vincent
and the Grenadines; Sint Maarten; Suriname; Trinidad and Tobago; Uruguay; US Virgin
Islands; Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;
Cabo Verde; Cameroon; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini; Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel;
Jordan; Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Malj;
Mauritania; Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar;
Réunion; Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone;
Somalia; South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United
Arab Emirates; Yemen; Zambia; Zimbabwe

North America: Canada; USA
Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;

Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom
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32.2 CATEGORIES
Households
Average Household Size
Average Number of Children per Household
Average Size of Urban Household
Average Size of Rural Household
Number of Households
Households by Number of Persons
Households by Number of Persons [1]
Households by Number of Persons [2]
Households by Number of Persons [3]
Households by Number of Persons [4]
Households by Number of Persons [5]
Households by Number of Persons [6
Households by Number of Rooms
Households by Number of Rooms [1]
Households by Number of Rooms [2]
Households by Number of Rooms [3]
[4]
+

+]

Households by Number of Rooms
Households by Number of Rooms [5+]
Households by Age of Head of Household
Households by Age of Head of Household [Less Than 20]
Households by Age of Head of Household [20-29]
Households by Age of Head of Household [30-39]
Households by Age of Head of Household [40-49]
Households by Age of Head of Household [50-59]
Households by Age of Head of Household [60+]
Households by Education of Head of Household
Households by Education of Head of Household
Households by Education of Head of Household
Households by Education of Head of Household
Households by Education of Head of Household
Households by Sex of Head of Household
Households by Sex of Head of Household [Male]
Households by Sex of Head of Household [Female]
Households by Economic Status of Head of Household
Households by Economic Status of Head of Household [Employee]
Households by Economic Status of Head of Household [Employer and Self-Employed]
Households by Economic Status of Head of Household [Unemployed]
Households by Economic Status of Head of Household [Other]
Households by Type
Households by Type [Single Person]
Households by Type [Couple Without Children]
Households by Type [Couple with Children]
Households by Type [Single-Parent Family]
Households by Type [Other]
Households by Number of Children
Households without Children
Households with 1 Child
Households with 2 Children
Households with 3 Children
Households with 4 and more Children
Households by Urban/Rural Location

Primary and No Education]
Secondary]

Higher]

Other]

© Euromonitor International Page 119



Urban Households
Rural Households
Households by Tenure
Households by Tenure [Home Owner]
Households by Tenure [Home Owner, Without Mortgage]
Households by Tenure [Home Owner, with Mortgage]
Households by Tenure [Rented]
Households by Tenure [Other]
Households by Type of Dwelling
Households by Type of Dwelling [House]
Households by Type of Dwelling [Detached House]
Households by Type of Dwelling [Semi-Detached and Terraced House]
Households by Type of Dwelling [Apartment]
Households by Type of Dwelling [Other]
Households by Size of Dwelling
Households by Size of Dwelling [Under 15 sq m]
Households by Size of Dwelling [15 - 29 sq m]
Households by Size of Dwelling [Under 30 sq m]
Households by Size of Dwelling [30 - 39 sq m]
Households by Size of Dwelling [40 - 49 sq m]
Households by Size of Dwelling [50 - 59 sq m]
Households by Size of Dwelling [60 - 69 sq m]
Households by Size of Dwelling [70 and more sq m]
Households by Size of Dwelling [70 - 99 sq m]
Households by Size of Dwelling [100 - 149 sq m]
Households by Size of Dwelling [150 and more sq m]
Households by Construction Material of Outer Walls
Households by Construction Material of Outer Walls [Concrete]
Households by Construction Material of Outer Walls [Brick]
Households by Construction Material of Outer Walls [Wood]
Households by Construction Material of Outer Walls [Adobe]
Households by Construction Material of Outer Walls [Other]
House Prices
House Price Index
House Rent Price Index
House Price to Income Ratio
House Price to Rent Ratio
Housing Stock
Housing Permits
Housing Completions
Housing Stock by Year of Construction
Housing Stock by Year of Construction (1979 and before)
Housing Stock by Year of Construction (1980-1989)
Housing Stock by Year of Construction (1990-1999)
Housing Stock by Year of Construction (2000-2004)
Housing Stock by Year of Construction (2005-2009)
Housing Stock by Year of Construction (2010-2014)
Housing Stock by Year of Construction (2015-2019)
Housing Stock by Year of Construction (2020 and over)
Household Facilities
Households with Bath or Shower (% of Total)
Households with Central Heating (% of Total)
Households with Electricity (% of Total)
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Households with Flush Toilet (% of Total)

Households with Kitchen (% of Total)

Households with Water Supply (% of Total)
Households by Main Source of Drinking Water

Households by Main Source of Drinking Water [Piped Water Inside Housing Unit]

Households by Main Source of Drinking Water [Piped Water Outside Housing Unit But

Within 200 Metres]

Households by Main Source of Drinking Water [Tanker Trucks]

Households by Main Source of Drinking Water [Other]
Households by Main Type of Fuel Used For Cooking
Households by Main Type of Fuel Used for Cooking [Gas]

Households by Main Type of Fuel Used for Cooking [Electricity]

Households by Main Type of Fuel Used for Cooking [Other]
Possession of Digital Devices
Possession of Mobile Telephone
Possession of Personal Computer
Possession of Laptop
Possession of Smartphone
Possession of Tablet
Possession of Household Durables
Possession of Air Conditioner
Possession of Bicycle
Possession of Black and White TV Set
Possession of Cable TV
Possession of Camera
Possession of Cassette/Radio Player
Possession of CD Player
Possession of Colour TV Set
Possession of Cooker
Possession of Dishwasher
Possession of DVD Player/Recorder
Possession of Freezer
Possession of Hi-Fi Stereo
Possession of Microwave Oven
Possession of Motorcycle
Possession of Passenger Car
Possession of Printer
Possession of Refrigerator
Possession of Satellite TV System
Possession of Telephone
Possession of Tumble Dryer
Possession of Vacuum Cleaner
Possession of Video Camera
Possession of Video Game Console
Possession of Videotape Recorder
Possession of Washing Machine

32.3 STATISTICS
64 years time series: 1977-2040

Household Ownership of Durable Goods and Digital Devices by:

o Age of Head of Household
e Economic Status of Head of Household
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Income Decile

Number of Household Members
Tenure

Type of Household

Region

32.4 ANALYSIS

Country Reports: 103 Households briefings
Media: Videos; Podcasts; Webinars

32.5 EXTRA DETAIL
Households Dashboard
e A wide-ranging, interactive tool that enables the comparison of numerous data points
in clear and distinct chart formats. With a download and export function, the
dashboard allows users to compare countries, regions and indicators.

33. INCOME AND EXPENDITURE

33.1 GEOGRAPHIC COVERAGE

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia;
Maldives; Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan;
Papua New Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri
Lanka; Taiwan; Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu;
Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;
Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;
Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; St Kitts and Nevis; St Lucia; St Vincent
and the Grenadines; Sint Maarten; Suriname; Trinidad and Tobago; Uruguay; US Virgin
Islands; Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;
Cameroon; Cabo Verde; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini; Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel;
Jordan; Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Malj;
Mauritania; Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar;
Réunion; Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone;
Somalia; South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United
Arab Emirates; Yemen; Zambia; Zimbabwe

North America: Canada; USA

Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;
Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom
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33.2CATEGORIES

Consumer Expenditure
Consumer Expenditure by Category
Consumer Expenditure on Food and Non-Alcoholic Beverages
Consumer Expenditure on Food
Consumer Expenditure on Bread and Cereals
Consumer Expenditure on Meat
Consumer Expenditure on Fish and Seafood
Consumer Expenditure on Milk, Cheese and Eggs
Consumer Expenditure on Oils and Fats
Consumer Expenditure on Fruit
Consumer Expenditure on Vegetables
Consumer Expenditure on Sugar and Confectionery
Consumer Expenditure on Other Food
Consumer Expenditure on Non-Alcoholic Beverages
Consumer Expenditure on Coffee, Tea and Cocoa
Consumer Expenditure on Mineral Waters, Soft Drinks, Fruit and Vegetable Juices
Consumer Expenditure on Alcoholic Beverages and Tobacco
Consumer Expenditure on Alcoholic Drinks
Consumer Expenditure on Spirits
Consumer Expenditure on Wine
Consumer Expenditure on Beer
Consumer Expenditure on Tobacco
Consumer Expenditure on Clothing and Footwear
Consumer Expenditure on Clothing
Consumer Expenditure on Clothing Materials
Consumer Expenditure on Garments
Consumer Expenditure on Other Articles of Clothing and Clothing Accessories
Consumer Expenditure on Cleaning, Repair and Hire of Clothing
Consumer Expenditure on Footwear
Consumer Expenditure on Housing
Consumer Expenditure on Actual Rentals For Housing
Consumer Expenditure on Imputed Rentals For Housing
Consumer Expenditure on Maintenance and Repair of Dwellings
Consumer Expenditure on Water and Miscellaneous Domestic Services
Consumer Expenditure on Electricity, Gas and Other Fuels
Consumer Expenditure on Electricity
Consumer Expenditure on Gas
Consumer Expenditure on Liquid Fuels
Consumer Expenditure on Solid Fuels
Consumer Expenditure on Heat Energy
Consumer Expenditure on Household Goods and Services
Consumer Expenditure on Furniture and Furnishings, Carpets and Other Floor Coverings
Consumer Expenditure on Household Textiles
Consumer Expenditure on Household Appliances
Consumer Expenditure on Glassware, Tableware and Household Utensils
Consumer Expenditure on Hardware and DIY Goods
Consumer Expenditure on Household and Domestic Services
Consumer Expenditure on Health Goods and Medical Services
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Consumer Expenditure on Pharmaceutical Products, Medical Appliances and Equipment
Consumer Expenditure on Outpatient Services
Consumer Expenditure on Hospital Services
Consumer Expenditure on Transport
Consumer Expenditure on Purchase of Cars, Motorcycles and Other Vehicles
Consumer Expenditure on Operation of Personal Transport Equipment
Consumer Expenditure on Transport Services
Consumer Expenditure on Rail Travel
Consumer Expenditure on Buses, Coaches and Taxis
Consumer Expenditure on Air Travel
Consumer Expenditure on Other Travel
Consumer Expenditure on Communications
Consumer Expenditure on Postal Services
Consumer Expenditure on Telecommunications Equipment
Consumer Expenditure on Telecommunications Services
Consumer Expenditure on Leisure and Recreation
Consumer Expenditure on Audio-Visual, Photographic and Information Processing
Equipment
Consumer Expenditure on Other Major Durables For Recreation and Culture
Consumer Expenditure on Other Recreational Items and Equipment, Gardens and Pets
Consumer Expenditure on Recreational and Cultural Services
Consumer Expenditure on Newspapers, Magazines, Books and Stationery
Consumer Expenditure on Package Holidays
Consumer Expenditure on Education
Consumer Expenditure on Hotels and Catering
Consumer Expenditure on Catering
Consumer Expenditure on Accommodation
Consumer Expenditure on Miscellaneous Goods and Services
Consumer Expenditure on Personal Care
Consumer Expenditure on Jewellery, Silverware, Watches and Clocks, Travel Goods
Consumer Expenditure on Social Protection
Consumer Expenditure on Insurance
Consumer Expenditure on Financial Services
Consumer Expenditure on Other Goods and Services
Consumer Expenditure by Commodity Type
Consumer Expenditure on Durable Goods
Consumer Expenditure on Semi-Durable Goods
Consumer Expenditure on Non-Durable Goods
Consumer Expenditure on Services
Direct Purchases Abroad by Resident Households
Direct Purchases in the Domestic Market by Non-Resident Households
Consumer Expenditure by Resident Households
Consumer Expenditure by Not-For-Profit Institutions Serving Households
Consumer Expenditure as % of GDP
Consumer Expenditure by Urban/Rural Split
Urban Consumer Expenditure
Rural Consumer Expenditure
Index of Consumer Prices
Index of Item Prices
Index of Food and Non-Alcoholic Beverage Prices
Index of Food Prices
Index of Bread and Cereals Prices
Index of Meat Prices
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Index of Fish and Seafood Prices
Index of Milk, Cheese and Eggs Prices
Index of Oils and Fats Prices
Index of Fruit Prices
Index of Vegetables Prices
Index of Sugar and Confectionery Prices
Index of Other Food Prices
Index of Non-Alcoholic Beverages Prices
Index of Coffee, Tea and Cocoa Prices
Index of Mineral Waters, Soft Drinks, Fruit and Vegetable Juices Prices
Index of Alcoholic Beverage and Tobacco Prices
Index of Alcoholic Drinks Prices
Index of Spirits Prices
Index of Wine Prices
Index of Beer Prices
Index of Tobacco Prices
Index of Clothing and Footwear Prices
Index of Clothing Prices
Index of Clothing Materials Prices
Index of Garments Prices
Index of Other Articles of Clothing and Clothing Accessories Prices
Index of Cleaning, Repair and Hire of Clothing Prices
Index of Footwear Prices
Index of Housing Prices
Index of Actual Rentals For Housing Prices
Index of Imputed Rentals For Housing Prices
Index of Maintenance and Repair of Dwellings Prices
Index of Water and Miscellaneous Domestic Services Prices
Index of Electricity, Gas and Other Fuels Prices
Index of Electricity Prices
Index of Gas Prices
Index of Liquid Fuels Prices
Index of Solid Fuels Prices
Index of Heat Energy Prices
Index of Household Goods and Services Prices
Index of Furniture and Furnishings, Carpets and Other Floor Coverings Prices
Index of Household Textiles Prices
Index of Household Appliances Prices
Index of Glassware, Tableware and Household Utensils Prices
Index of Hardware and DIY Goods Prices
Index of Household and Domestic Services Prices
Index of Health Goods and Medical Services Prices
Index of Pharmaceutical Products, Medical Appliances and Equipment Prices
Index of Outpatient Services Prices
Index of Hospital Services Prices
Index of Transport Prices
Index of Purchase of Cars, Motorcycles and Other Vehicles Prices
Index of Operation of Personal Transport Equipment Prices
Index of Transport Services Prices
Index of Rail Travel Prices
Index of Buses, Coaches and Taxis Prices
Index of Air Travel Prices
Index of Other Travel Prices
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Index of Communication Prices
Index of Postal Services Prices
Index of Telecommunications Equipment Prices
Index of Telecommunications Services Prices
Index of Leisure and Recreation Prices
Index of Audio-Visual, Photographic and Information Processing Equipment Prices
Index of Other Major Durables For Recreation and Culture Prices
Index of Other Recreational Items and Equipment, Gardens and Pets Prices
Index of Recreational and Cultural Services Prices
Index of Newspapers, Magazines, Books and Stationery Prices
Index of Package Holidays Prices
Index of Education Prices
Index of Hotel and Catering Prices
Index of Catering Prices
Index of Accommodation Prices
Index of Miscellaneous Goods and Services Prices
Index of Personal Care Prices
Index of Jewellery, Silverware, Watches and Clocks, Travel Goods Prices
Index of Social Protection Prices
Index of Insurance Prices
Index of Financial Services Prices
Index of Other Goods and Services Prices
Index of Prices by Commodity Type of Goods
Index of Durable Goods Prices
Index of Semi-Durable Goods Prices
Index of Non-Durable Goods Prices
Index of Services Prices
Index of Prices of Direct Purchases Abroad by Resident Households
Index of Prices of Direct Purchases in the Domestic Market by Non-Resident Households
Index of Prices of Resident Households Expenditure
Index of Prices of Not-For-Profit Institutions Expenditure
Gini Index
Gross Income
Average Gross Income by Age
Average Gross Income of Population Aged 15-19
Average Gross Income of Population Aged 20-24
Average Gross Income of Population Aged 25-29
Average Gross Income of Population Aged 30-34
Average Gross Income of Population Aged 35-39
Average Gross Income of Population Aged 40-44
Average Gross Income of Population Aged 45-49
Average Gross Income of Population Aged 50-54
Average Gross Income of Population Aged 55-59
Average Gross Income of Population Aged 60-64
Average Gross Income of Population Aged 65+
Population by Income Band and Age
Current US$
Population with Income of US$0-500 (Current)
Population with Income of US$0-500: 15-19 Year Olds (Current)
Population with Income of US$0-500: 20-24 Year Olds (Current)
Population with Income of US$0-500: 25-29 Year Olds (Current)
Population with Income of US$0-500: 30-34 Year Olds (Current)
Population with Income of US$0-500: 35-39 Year Olds (Current)
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Population with Income of US$0-500: 40-44 Year Olds (Current)
Population with Income of US$0-500: 45-49 Year Olds (Current)
Population with Income of US$0-500: 50-54 Year Olds (Current)
Population with Income of US$0-500: 55-59 Year Olds (Current)
Population with Income of US$0-500: 60-64 Year Olds (Current)

Population with Income of US$0-500: 65+

Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:
Population with Income of US$501-1,000:

Year Olds (Current)

Population with Income of US$501-1,000 (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$1,001-1,500 (Current)

Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,501-2,500 (Current)
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$2,501-3,500 (Current)
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
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Population with Income of US$2,501-3,500:

Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:

Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:

65+ Year Olds (Current)

Population with Income of US$3,501-5,000 (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$5,001-7,500 (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$7,501-10,000 (Current)
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$10,001-15,000 (Current)

Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:

Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$15,001-20,000 (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
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Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:

30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$20,001-30,000 (Current)

Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$30,001-40,000 (Current)

Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$40,001-50,000 (Current)

Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$50,001-60,000 (Current)

Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
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Population with Income of US$50,001-60,000: 55-59 Year Olds (Current)
Population with Income of US$50,001-60,000: 60-64 Year Olds (Current)
Population with Income of US$50,001-60,000: 65+ Year Olds (Current)
Population with Income of US$60,001-70,000 (Current)
Population with Income of US$60,001-70,000: 15-19 Year Olds (Current)
Population with Income of US$60,001-70,000: 20-24 Year Olds (Current)
Population with Income of US$60,001-70,000: 25-29 Year Olds (Current)
Population with Income of US$60,001-70,000: 30-34 Year Olds (Current)
Population with Income of US$60,001-70,000: 35-39 Year Olds (Current)
Population with Income of US$60,001-70,000: 40-44 Year Olds (Current)
Population with Income of US$60,001-70,000: 45-49 Year Olds (Current)
Population with Income of US$60,001-70,000: 50-54 Year Olds (Current)
Population with Income of US$60,001-70,000: 55-59 Year Olds (Current)
Population with Income of US$60,001-70,000: 60-64 Year Olds (Current)
Population with Income of US$60,001-70,000: 65+ Year Olds (Current)
Population with Income of US$70,001-80,000 (Current)
Population with Income of US$70,001-80,000: 15-19 Year Olds (Current)
Population with Income of US$70,001-80,000: 20-24 Year Olds (Current)
Population with Income of US$70,001-80,000: 25-29 Year Olds (Current)
Population with Income of US$70,001-80,000: 30-34 Year Olds (Current)
Population with Income of US$70,001-80,000: 35-39 Year Olds (Current)
Population with Income of US$70,001-80,000: 40-44 Year Olds (Current)
Population with Income of US$70,001-80,000: 45-49 Year Olds (Current)
Population with Income of US$70,001-80,000: 50-54 Year Olds (Current)
Population with Income of US$70,001-80,000: 55-59 Year Olds (Current)
Population with Income of US$70,001-80,000: 60-64 Year Olds (Current)
Population with Income of US$70,001-80,000: 65+ Year Olds (Current)
Population with Income of US$80,001-100,000 (Current)

Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:

Population with Income of US$125,001-150,000

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$100,001-125,000 (Current)
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$100,001-125,000:
Population with Income of US$125,001-150,000 (Current)

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

: 15-19 Year Olds (Current)
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Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:
Population with Income of US$125,001-150,000:

20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$150,001-US$250,000 (Current)

Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Population with Income of US$250,001+ (Current)

Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:

15-19 Year Olds (Current)
20-24 Year Olds (Current)
25-29 Year Olds (Current)
30-34 Year Olds (Current)
35-39 Year Olds (Current)
40-44 Year Olds (Current)
45-49 Year Olds (Current)
50-54 Year Olds (Current)
55-59 Year Olds (Current)
60-64 Year Olds (Current)
65+ Year Olds (Current)

Constant US$

Population with Income of US$0-500 (Constant)

Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:
Population with Income of US$0-500:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$501-1,000 (Constant)
Population with Income of US$501-1,000: 15-19 Year Olds (Constant)
Population with Income of US$501-1,000: 20-24 Year Olds (Constant)
Population with Income of US$501-1,000: 25-29 Year Olds (Constant)
Population with Income of US$501-1,000: 30-34 Year Olds (Constant)
Population with Income of US$501-1,000: 35-39 Year Olds (Constant)
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Population with Income of US$501-1,000: 40-44 Year Olds (Constant)
Population with Income of US$501-1,000: 45-49 Year Olds (Constant)
Population with Income of US$501-1,000: 50-54 Year Olds (Constant)
Population with Income of US$501-1,000: 55-59 Year Olds (Constant)
Population with Income of US$501-1,000: 60-64 Year Olds (Constant)
Population with Income of US$501-1,000: 65+ Year Olds (Constant)
Population with Income of US$1,001-1,500 (Constant)

Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,001-1,500:
Population with Income of US$1,501-2,500 (Constant)
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$1,501-2,500:
Population with Income of US$2,501-3,500 (Constant)
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$2,501-3,500:
Population with Income of US$3,501-5,000 (Constant)
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:
Population with Income of US$3,501-5,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
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Population with Income of US$3,501-5,000:

Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:
Population with Income of US$5,001-7,500:

65+ Year Olds (Constant)

Population with Income of US$5,001-7,500 (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$7,501-10,000 (Constant)
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:
Population with Income of US$7,501-10,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$10,001-15,000 (Constant)

Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:
Population with Income of US$10,001-15,000:

Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:
Population with Income of US$15,001-20,000:

Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$15,001-20,000 (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$20,001-30,000 (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
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Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:
Population with Income of US$20,001-30,000:

30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$30,001-40,000 (Constant)

Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:
Population with Income of US$30,001-40,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$40,001-50,000 (Constant)

Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:
Population with Income of US$40,001-50,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$50,001-60,000 (Constant)

Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:
Population with Income of US$50,001-60,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$60,001-70,000 (Constant)

Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
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Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:
Population with Income of US$60,001-70,000:

Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:
Population with Income of US$70,001-80,000:

55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$70,001-80,000 (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$80,001-100,000 (Constant)

Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$80,001-100,000:
Population with Income of US$100,001-125,000 (Constant)

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Population with Income of US$100,001-125,000: 15-19 Year Olds (Constant)
Population with Income of US$100,001-125,000: 20-24 Year Olds (Constant)
Population with Income of US$100,001-125,000: 25-29 Year Olds (Constant)
Population with Income of US$100,001-125,000: 30-34 Year Olds (Constant)
Population with Income of US$100,001-125,000: 35-39 Year Olds (Constant)
Population with Income of US$100,001-125,000: 40-44 Year Olds (Constant)
Population with Income of US$100,001-125,000: 45-49 Year Olds (Constant)
Population with Income of US$100,001-125,000: 50-54 Year Olds (Constant)
Population with Income of US$100,001-125,000: 55-59 Year Olds (Constant)
Population with Income of US$100,001-125,000: 60-64 Year Olds (Constant)
Population with Income of US$100,001-125,000: 65+ Year Olds (Constant)

Population with Income of US$125,001-150,000 (Constant)

Population with Income of US$125,001-150,000: 15-19 Year Olds (Constant)
Population with Income of US$125,001-150,000: 20-24 Year Olds (Constant)
Population with Income of US$125,001-150,000: 25-29 Year Olds (Constant)
Population with Income of US$125,001-150,000: 30-34 Year Olds (Constant)
Population with Income of US$125,001-150,000: 35-39 Year Olds (Constant)
Population with Income of US$125,001-150,000: 40-44 Year Olds (Constant)
Population with Income of US$125,001-150,000: 45-49 Year Olds (Constant)
Population with Income of US$125,001-150,000: 50-54 Year Olds (Constant)
Population with Income of US$125,001-150,000: 55-59 Year Olds (Constant)
Population with Income of US$125,001-150,000: 60-64 Year Olds (Constant)

Population with Income of US$125,001-150,000: 65+ Year Olds (Constant)

Population with Income of US$150,001-US$250,000 (Constant)
Population with Income of US$150,001-US$250,000: 15-19 Year Olds (Constant)
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Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:
Population with Income of US$150,001-US$250,000:

Population with Income of US$250,001+ (Constant)

Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:
Population with Income of US$250,001+:

15-19 Year Olds (Constant)
20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)

Purchasing Power Parity (PPP)- Age breakdowns as beforre

Population with Income of US$0-500 (PPP)

Population with Income of US$501-1,000 (PPP)
Population with Income of US$1,001-1,500 (PPP)
Population with Income of US$1,501-2,500 (PPP)
Population with Income of US$2,501-3,500 (PPP)
Population with Income of US$3,501-5,000 (PPP)
Population with Income of US$5,001-7,500 (PPP)
Population with Income of US$7,501-10,000 (PPP)
Population with Income of US$10,001-15,000 (PPP)
Population with Income of US$15,001-20,000 (PPP)
Population with Income of US$20,001-30,000 (PPP)
Population with Income of US$30,001-40,000 (PPP)
Population with Income of US$40,001-50,000 (PPP)
Population with Income of US$50,001-60,000 (PPP)
Population with Income of US$60,001-70,000 (PPP)
Population with Income of US$70,001-80,000 (PPP)
Population with Income of US$80,001-100,000 (PPP)
Population with Income of US$100,001-125,000 (PPP)
Population with Income of US$125,001-150,000 (PPP)
Population with Income of US$150,001-US$250,000 (PPP)
Population with Income of US$250,001+ (PPP)

Social Class (ABCDE) by Age
Social Class A

A: 15-19 Year Olds

A: 20-24 Year Olds

A: 25-29 Year Olds

A: 30-34 Year Olds

A:35-39 Year Olds

A: 40-44 Year Olds

A: 45-49 Year Olds

20-24 Year Olds (Constant)
25-29 Year Olds (Constant)
30-34 Year Olds (Constant)
35-39 Year Olds (Constant)
40-44 Year Olds (Constant)
45-49 Year Olds (Constant)
50-54 Year Olds (Constant)
55-59 Year Olds (Constant)
60-64 Year Olds (Constant)
65+ Year Olds (Constant)
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A: 50-54 Year Olds
A: 55-59 Year Olds
A: 60-64 Year Olds
A: 65+ Year Olds

Social Class B
Age breakdowns as before

Social Class C
Age breakdowns as before

A

Social Class D
Age breakdowns as before

Social Class E
Age breakdowns as before

Gross Income by Source

Gross Income from Benefits

Gross Income from Employment

Gross Income from Investments

Gross Income from Other Sources

Tax and Social Security Contributions

Tax and Social Security Contributions as % of Gross Income

Disposable Income

Average Disposable Income by Sex

Disposable Income per Capita by Sex [Male]

Disposable Income per Capita by Sex [Female]

Disposable Income by Urban/Rural Split

Urban Disposable Income

Rural Disposable Income

Households by Disposable Income Band

Households by Current US$ Disposable Income Band
Households with a Disposable Income Over US$500 (Current)
Households with a Disposable Income Over US$750 (Current)
Households with a Disposable Income Over US$1,000 (Current)
Households with a Disposable Income Over US$1,750 (Current)
Households with a Disposable Income Over US$2,500 (Current)
Households with a Disposable Income Over US$5,000 (Current)
Households with a Disposable Income Over US$7,500 (Current)
Households with a Disposable Income Over US$10,000 (Current)
Households with a Disposable Income Over US$15,000 (Current)
Households with a Disposable Income Over US$25,000 (Current)
Households with a Disposable Income Over US$35,000 (Current)
Households with a Disposable Income Over US$45,000 (Current)
Households with a Disposable Income Over US$55,000 (Current)
Households with a Disposable Income Over US$65,000 (Current)
Households with a Disposable Income Over US$75,000 (Current)
Households with a Disposable Income Over US$100,000 (Current)
Households with a Disposable Income Over US$125,000 (Current)
Households with a Disposable Income Over US$150,000 (Current)
Households with a Disposable Income Over US$200,000 (Current)
Households with a Disposable Income Over US$250,000 (Current)
Households with a Disposable Income Over US$300,000 (Current)

Households by Constant US$ Disposable Income Band
Households with a Disposable Income Over US$500 (Constant)
Households with a Disposable Income Over US$750 (Constant)
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Households with a Disposable Income Over US$1,000 (Constant)
Households with a Disposable Income Over US$1,750 (Constant)
Households with a Disposable Income Over US$2,500 (Constant)
Households with a Disposable Income Over US$5,000 (Constant)
Households with a Disposable Income Over US$7,500 (Constant)
Households with a Disposable Income Over US$10,000 (Constant)
Households with a Disposable Income Over US$15,000 (Constant)
Households with a Disposable Income Over US$25,000 (Constant)
Households with a Disposable Income Over US$35,000 (Constant)
Households with a Disposable Income Over US$45,000 (Constant)
Households with a Disposable Income Over US$55,000 (Constant)
Households with a Disposable Income Over US$65,000 (Constant)
Households with a Disposable Income Over US$75,000 (Constant)
Households with a Disposable Income Over US$100,000 (Constant)
Households with a Disposable Income Over US$125,000 (Constant)
Households with a Disposable Income Over US$150,000 (Constant)
Households with a Disposable Income Over US$200,000 (Constant)
Households with a Disposable Income Over US$250,000 (Constant)
Households with a Disposable Income Over US$300,000 (Constant)

Households by PPP Disposable Income Band

Households with a Disposable Income Over US$500 (PPP)
Households with a Disposable Income Over US$750 (PPP)
Households with a Disposable Income Over US$1,000 (PPP)
Households with a Disposable Income Over US$1,750 (PPP)
Households with a Disposable Income Over US$2,500 (PPP)
Households with a Disposable Income Over US$5,000 (PPP)
Households with a Disposable Income Over US$7,500 (PPP)
Households with a Disposable Income Over US$10,000 (PPP)
Households with a Disposable Income Over US$15,000 (PPP)
Households with a Disposable Income Over US$25,000 (PPP)
Households with a Disposable Income Over US$35,000 (PPP)
Households with a Disposable Income Over US$45,000 (PPP)
Households with a Disposable Income Over US$55,000 (PPP)
Households with a Disposable Income Over US$65,000 (PPP)
Households with a Disposable Income Over US$75,000 (PPP)
Households with a Disposable Income Over US$100,000 (PPP)
Households with a Disposable Income Over US$125,000 (PPP)
Households with a Disposable Income Over US$150,000 (PPP)
Households with a Disposable Income Over US$200,000 (PPP)
Households with a Disposable Income Over US$250,000 (PPP)
Households with a Disposable Income Over US$300,000 (PPP)

Households (% of Total) by Current US$ Disposable Income Band
Households (% of Total) with a Disposable Income Over US$500 (Current)
Households (% of Total) with a Disposable Income Over US$750 (Current)
Households (% of Total) with a Disposable Income Over US$1,000 (Current)
Households (% of Total) with a Disposable Income Over US$1,750 (Current)
Households (% of Total) with a Disposable Income Over US$2,500 (Current)
Households (% of Total) with a Disposable Income Over US$5,000 (Current)
Households (% of Total) with a Disposable Income Over US$7,500 (Current)
Households (% of Total) with a Disposable Income Over US$10,000 (Current)
Households (% of Total) with a Disposable Income Over US$15,000 (Current)
Households (% of Total) with a Disposable Income Over US$25,000 (Current)
Households (% of Total) with a Disposable Income Over US$35,000 (Current)
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Households (% of Total) with a Disposable Income Over US$45,000 (Current)
Households (% of Total) with a Disposable Income Over US$55,000 (Current)
Households (% of Total) with a Disposable Income Over US$65,000 (Current)
Households (% of Total) with a Disposable Income Over US$75,000 (Current)
Households (% of Total) with a Disposable Income Over US$100,000 (Current)
Households (% of Total) with a Disposable Income Over US$125,000 (Current)
Households (% of Total) with a Disposable Income Over US$150,000 (Current)
Households (% of Total) with a Disposable Income Over US$200,000 (Current)
Households (% of Total) with a Disposable Income Over US$250,000 (Current)
Households (% of Total) with a Disposable Income Over US$300,000 (Current)
Households (% of Total) by Constant US$ Disposable Income Band
Households (% of Total) with a Disposable Income Over US$500 (Constant)
Households (% of Total) with a Disposable Income Over US$750 (Constant)
Households (% of Total) with a Disposable Income Over US$1,000 (Constant)
Households (% of Total) with a Disposable Income Over US$1,750 (Constant)
Households (% of Total) with a Disposable Income Over US$2,500 (Constant)
Households (% of Total) with a Disposable Income Over US$5,000 (Constant)
Households (% of Total) with a Disposable Income Over US$7,500 (Constant)
Households (% of Total) with a Disposable Income Over US$10,000 (Constant)
Households (% of Total) with a Disposable Income Over US$15,000 (Constant)
Households (% of Total) with a Disposable Income Over US$25,000 (Constant)
Households (% of Total) with a Disposable Income Over US$35,000 (Constant)
Households (% of Total) with a Disposable Income Over US$45,000 (Constant)
Households (% of Total) with a Disposable Income Over US$55,000 (Constant)
Households (% of Total) with a Disposable Income Over US$65,000 (Constant)
Households (% of Total) with a Disposable Income Over US$75,000 (Constant)
Households (% of Total) with a Disposable Income Over US$100,000 (Constant)
Households (% of Total) with a Disposable Income Over US$125,000 (Constant)
Households (% of Total) with a Disposable Income Over US$150,000 (Constant)
Households (% of Total) with a Disposable Income Over US$200,000 (Constant)
Households (% of Total) with a Disposable Income Over US$250,000 (Constant)
Households (% of Total) with a Disposable Income Over US$300,000 (Constant)
Households (% of Total) by PPP Disposable Income Band
Households (% of Total) with a Disposable Income Over US$500 (PPP)
Households (% of Total) with a Disposable Income Over US$750 (PPP)
Households (% of Total) with a Disposable Income Over US$1,000 (PPP)
Households (% of Total) with a Disposable Income Over US$1,750 (PPP)
Households (% of Total) with a Disposable Income Over US$2,500 (PPP)
Households (% of Total) with a Disposable Income Over US$5,000 (PPP)
Households (% of Total) with a Disposable Income Over US$7,500 (PPP)
Households (% of Total) with a Disposable Income Over US$10,000 (PPP)
Households (% of Total) with a Disposable Income Over US$15,000 (PPP)
Households (% of Total) with a Disposable Income Over US$25,000 (PPP)
Households (% of Total) with a Disposable Income Over US$35,000 (PPP)
Households (% of Total) with a Disposable Income Over US$45,000 (PPP)
Households (% of Total) with a Disposable Income Over US$55,000 (PPP)
Households (% of Total) with a Disposable Income Over US$65,000 (PPP)
Households (% of Total) with a Disposable Income Over US$75,000 (PPP)
Households (% of Total) with a Disposable Income Over US$100,000 (PPP)
Households (% of Total) with a Disposable Income Over US$125,000 (PPP)
Households (% of Total) with a Disposable Income Over US$150,000 (PPP)
Households (% of Total) with a Disposable Income Over US$200,000 (PPP)
Households (% of Total) with a Disposable Income Over US$250,000 (PPP)
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Households (% of Total) with a Disposable Income Over US$300,000 (PPP)
Household Disposable Income Deciles
Average Household Disposable Income by Decile (Current US$)
Average Household Disposable Income by Decile (Current US$): Decile 1
Average Household Disposable Income by Decile (Current US$): Decile 2
Average Household Disposable Income by Decile (Current US$): Decile 3
Average Household Disposable Income by Decile (Current US$): Decile 4
Average Household Disposable Income by Decile (Current US$): Decile 5
Average Household Disposable Income by Decile (Current US$): Decile 6
Average Household Disposable Income by Decile (Current US$): Decile 7
Average Household Disposable Income by Decile (Current US$): Decile 8
Average Household Disposable Income by Decile (Current US$): Decile 9
Average Household Disposable Income by Decile (Current US$): Decile 10
Average Household Disposable Income by Decile (Constant US$)
Average Household Disposable Income by Decile (PPP)
% of Household Disposable Income by Decile
Disposable Income of a Decile 1 Household as a percentage of Decile 5
Disposable Income of a Decile 1 Household as a percentage of Decile 10
Median Disposable Income per Household
Middle Class Households (% of Total)
Middle Class Households
Poverty
Population Living Below International Poverty Line ($1.90 a Day)
Population Living Below International Poverty Line ($3.10 a Day)
Population Living Below National Poverty Line
Urban Population Living Below National Urban Poverty Line
Rural Population Living Below National Rural Poverty Line
Poverty Gap at $1.90 a Day
Poverty Gap at $3.10 a Day
Savings
Savings Ratio
Wealth
Wealth Index
Wealth Index: Wealth
Wealth Index: Number of Wealthy Adults
Wealth Index: Share of Wealthy Adults
Wealth Index: Share of Total Wealth
Wealth Index: Wealth per Wealthy Adult
Wealth Index: Expenditure
Wealth index: Assets
Wealth Index Ranking
Wealth Index Ranking: Wealth
Wealth Index Ranking: Number of Wealthy Adults
Wealth Index Ranking: Share of Wealthy Adults
Wealth Index Ranking: Share of Total Wealth
Wealth Index Ranking: Wealth per Wealthy Adult
Wealth Index Ranking: Expenditure
Wealth index Ranking: Assets
Number of Wealthy Adults
Number of Ultra-HNWIs
Number of HNWIs
Number of Affluent Adults
Share of Wealthy Adults
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Share of Ultra-HNWIs
Share of HNWIs
Share of Affluent Adults
Share of Total Wealth
Wealth of Ultra-HNWIs
Wealth of HNWIs
Wealth of Affluent Adults
Average Wealth
Average Wealth of Ultra-HNWIs
Average Wealth of HNWIs
Average Wealth of Affluent Adults

33.3 STATISTICS
64 year time series: 1977-2040

Consumer Expenditure (total and 12 main categories) by:
e Age of Household Head
e Economic Status of Household Head
e Income
e Number of Household Members
Tenure
Type of Household
e Region

33.4 ANALYSIS

Country Reports: 103 Income and Expenditure briefings

Strategy Briefings

Articles on topical issues relevant to income and expenditure

Media: Videos; Podcasts; Webinars bringing the data and themes alive

33.5 EXTRA DETAIL

Income and Expenditure Dashboard

This dashboard is an interactive tool which enables clients to create instant maps, bar charts
and scatter plots in order to visualise data with ease and make cross-country and regional
comparisons. The dashboard tool covers every income and consumer expenditure
indicator and includes download and export functionality.

Income and Wealth Distribution Model

The Income and Wealth Distribution Model is an interactive visual tool showcasing disposable
income, net wealth and joint income-wealth across 85 countries. This innovative
dashboard provides a complete view of the personal economic resources to finance
consumption, giving insight on consumer behaviour and purchasing decisions.

Consumer Spending by Income Band Analysis Tool

The Consumer Spending by Income Band Analysis Tool allows you to explore how spending on
consumer goods and services varies across households’ income levels, countries and time.
The tool captures consumer expenditure data on 12 key categories including food,
clothing and housing in 85 countries through to 2030. Use the tool to identify product
potential and target consumer groups by sizing the population for different income bands.
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See what families are spending their income on and how discretionary versus non-
discretionary spending varies by Top, Middle and Bottom socioeconomic classes.

34. LIFESTYLES
34.1 GEOGRAPHIC COVERAGE

Africa and the Middle East: Egypt, Morocco, Nigeria, Saudi Arabia, South Africa, United Arab
Emirates

Asia Pacific: Australia, China, Hong Kong (China), India, Indonesia, Japan, Malaysia, New
Zealand, Philippines, Singapore, South Korea, Taiwan, Thailand, Vietnam

Europe: Belgium, Denmark, France, Germany, Italy, Netherlands, Poland, Romania (added
2023), Russia (excluded since 2021), Spain, Sweden, Turkey, United Kingdom
Latin America: Argentina, Brazil, Chile, Colombia, Mexico, Peru

North America: Canada, USA

34.2 CATEGORIES

The system contains online consumer survey data from the following surveys:

34.2.1 VOICE OF CONSUMER: LIFESTYLES SURVEY

In September 2011, Euromonitor began conducting an online tracking survey of consumer
attitudes and behaviours to explore key consumer lifestyle areas and influencers: healthy
living, food and drink, technology, shopping, leisure activities, and personal traits and
values.

Data and analysis from the Voice of the Consumer: Lifestyles Survey are available in the
Lifestyles system.

In 2016, the Voice of the Consumer: Lifestyles Survey expanded from 9 to 20 countries and will
continue to be updated annually. In 2017, Canada was added, bringing coverage up to 21
countries. In 2019, the Voice of the Consumer: Lifestyles Survey expanded to 40 countries
(39 for 2022).

Question Topics

The Voice of the Consumer: Lifestyles Survey contains unique sub-questions, relating to the
following themes:

Eating and Drinking

Healthy and Ethical Living

House and Home

Leisure and Recreation

Path to Purchase

Personal Traits and Values

Shopping

Spending and Saving

Technology

Geographic Coverage 2011-2015 (10)
Asia Pacific: China; India; Japan
Eastern Europe: Russia (2013 and 2015 only)
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Latin America: Brazil

North America: Canada, USA

Western Europe: France; Germany; United Kingdom

Geographic Coverage 2016-2017 (20)

Africa and the Middle East: “Middle East” (pooled responses from Egypt; Qatar; Saudi Arabia;
United Arab Emirates); South Africa

Asia Pacific: China; India; Japan; Indonesia; South Korea; Thailand

Australasia: Australia

Eastern Europe: Poland; Russia

Latin America: Brazil; Colombia; Mexico

North America: USA

Europe: France; Germany; Italy; Turkey; United Kingdom

Geographic Coverage 2019 - onwards (40)

Africa and the Middle East: Egypt, Morocco, Nigeria, Saudi Arabia, South Africa, United Arab
Emirates

Asia Pacific: Australia, China, Hong Kong (China), India, Indonesia, Japan, Malaysia, New
Zealand, Philippines, Singapore, South Korea, Taiwan, Thailand, Vietnam

Europe: Belgium, Denmark, France, Germany, Italy, Netherlands, Poland, Russia (not included
in 2022), Spain, Sweden, Turkey, United Kingdom

Latin America: Argentina, Brazil, Chile, Colombia, Mexico, Peru

North America: Canada, USA

Sample and Statistical Data Detail
2015 and previous: 1,800+ responses in each of 9 countries (2013, 2015); 2,000 responses in
each of 8 countries (2011).

2016-onward: 1000+ responses in each of the markets surveyed.

Online panellists participating in the Voice of the Consumer: Lifestyles Survey were pre-
screened to ensure the sample was representative of each country under review for a) age
and b) gender.

Data was reviewed to ensure that only unique, complete responses to the questionnaires were
used in analysis, that response times were appropriate for the number of questions
provided and that repeat or illegible open responses were removed.

Demographic Detail

All topics in the Voice of the Consumer: Lifestyles Survey can be segmented by the following
demographic indicators:

Country

Region

Market Development

Age Group

Age Group (Adults 18+ only)

Age by Decile

Age by Generation

Age in Detail

Gender

Income

Household Members

Parent Status

Ages of Children
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Race and Ethnicity

Size of City

Home Ownership
Employment Status
Education Level
Smartphone Ownership

34.3 STATISTICS

Data from the Voice of the Consumer: Lifestyles Survey is accessible via visualisations via an
online dashboard as well as Excel exports.

Survey responses are displayed in a variety of ways, from overall to country comparisons to
demographic and other consumer type segmentations. Users may customise the
dashboard view to showcase the segments of their choice.

Respondent counts as well as percent responding to each answer option are shown for each
sub-question.

On request, subscribers are also entitled to copies of the Voice of the Consumer: Lifestyles
Survey data in its original form: un-tabulated datasets in csv or SPSS format, with
accompanying codebook.

The Voice of the Consumer: Lifestyles Survey has time series data from 2011, 2013, 2015,
2016,2017 and 2019 with annual updates going forward.

Voice of the Consumer: Lifestyles Survey data in the dashboard is organized according to the
following themes and sub-themes:
e Eating and Drinking
o Dietary Preferences
o Eating Habits
o Food Preparation Habits
o Meals and Snack Times
e Healthy and Ethical Living
o Behaviours and Activism
o Importance of Green Labels
o Habits
o Sustainable Packaging
o Understanding of Green Labels
¢ House and Home
o Car Access and Activities
o Home Features and Activities
o Pet Ownership and Attitude
e Leisure and Recreation
o Frequency and Types of Travel
o Leisure Activities
o Travel Preferences
e Path to Purchase
Apparel and Personal Accessories
Beauty and Personal Care Products
Consumer Electronics and Appliances
Food
Food and Beverages

O O O O O
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Household Essentials
Leisure and Entertainment
Second-hand Products
Travel
e Personal Traits and Values
o Personal Traits and Attitudes
o Social and Work Life
o Status and Consumerism

O O O O

e Shopping
o Attitudes and Motivations
o Habits

o Purchase Factors

o Retail Channel Preferences
e Spending and Saving

o Spending and Saving Priorities
e Technology

o Device Ownership and Usage

o Future Technology

o Online Activities

o Shopping Activities

o Trustand Privacy Concerns

34.4 REPORTS

Lifestyles contains analysis pertaining to social and lifestyle changes, trends and developments
in consumer behaviour, attitudes and habits. This analysis is published in the form of
reports, articles, opinion pieces, datagraphics, multimedia (podcasts, videocasts), and
visual applications.

Country Reports: 4 reports focusing on a particular country examining how people live and
the factors influencing lifestyle choices in that geographic market: eating and drinking, ,
healthy and sustainable living, house and home, leisure and recreation, shopping and
spending and saving. These reports are available for all 40 countries available through the
Lifestyles system.

Briefings: Written from global and regional perspectives, these reports reveal major and
emerging trends in consumer behaviour, which will have an impact on sales and
marketing of all consumer products. They present detail on Euromonitor International’s
proprietary Consumer Types research.

Top 10 Global Consumer Trends: Learn which emerging fast moving trends are expected to
gain traction in the year ahead, driven by changing consumer values, priorities and
behaviour.

Megatrends: In-depth analysis on the most influential megatrends shaping consumer
attitudes and behaviour today and in the future.

35. POPULATION

35.1 GEOGRAPHIC COVERAGE
Global: 210 countries

Asia Pacific: Afghanistan; American Samoa; Armenia; Azerbaijan; Bangladesh; Bhutan; Brunei
Darussalam; Cambodia; China; Fiji; French Polynesia; Guam; Hong Kong, China; India;
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Indonesia; Japan; Kazakhstan; Kiribati; Kyrgyzstan; Laos; Macau, China; Malaysia;
Maldives; Mongolia; Myanmar; Nauru; Nepal; New Caledonia; North Korea; Pakistan;
Papua New Guinea; Philippines; Samoa; Singapore; Solomon Islands; South Korea; Sri
Lanka; Taiwan; Tajikistan; Thailand; Tonga; Turkmenistan; Tuvalu; Uzbekistan; Vanuatu;
Vietnam

Australasia: Australia; New Zealand

Eastern Europe: Albania; Belarus; Bosnia and Herzegovina; Bulgaria; Croatia; Czech Republic;

Estonia; Georgia; Hungary; Kosovo; Latvia; Lithuania; Moldova; Montenegro; North
Macedonia; Poland; Romania; Russia; Serbia; Slovakia; Slovenia; Ukraine

Latin America: Anguilla; Antigua and Barbuda; Argentina; Aruba; Bahamas; Barbados; Belize;

Bermuda; Bolivia; Brazil; British Virgin Islands; Cayman Islands; Chile; Colombia; Costa
Rica; Cuba; Curacao; Dominica; Dominican Republic; Ecuador; El Salvador; French Guiana;
Grenada; Guadeloupe; Guatemala; Guyana; Haiti; Honduras; Jamaica; Martinique; Mexico;
Nicaragua; Panama; Paraguay; Peru; Puerto Rico; St Kitts and Nevis; St Lucia; St Vincent
and the Grenadines; Sint Maarten; Suriname; Trinidad and Tobago; Uruguay; US Virgin
Islands; Venezuela

Middle East and Africa: Algeria; Angola; Bahrain; Benin; Botswana; Burkina Faso; Burundi;

Cabo Verde; Cameroon; Central African Republic; Chad; Comoros; Congo, Democratic
Republic; Congo-Brazzaville; Cote d'Ivoire; Djibouti; Egypt; Equatorial Guinea; Eritrea;
Eswatini; Ethiopia; Gabon; Gambia; Ghana; Guinea; Guinea-Bissau; Iran; Iraq; Israel;
Jordan; Kenya; Kuwait; Lebanon; Lesotho; Liberia; Libya; Madagascar; Malawi; Malj;
Mauritania; Mauritius; Morocco; Mozambique; Namibia; Niger; Nigeria; Oman; Qatar;
Réunion; Rwanda; Sao Tomé e Principe; Saudi Arabia; Senegal; Seychelles; Sierra Leone;
Somalia; South Africa; South Sudan; Sudan; Syria; Tanzania; Togo; Tunisia; Uganda; United
Arab Emirates; Yemen; Zambia; Zimbabwe

North America: Canada; USA

Western Europe: Andorra; Austria; Belgium; Cyprus; Denmark; Finland; France; Germany;

Gibraltar; Greece; Iceland; Ireland; Italy; Liechtenstein; Luxembourg; Malta; Monaco;
Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United Kingdom

35.2 CATEGORIES

Population
Total Population

Population Aged 0-14

Population Aged 0-4
Population Aged 0
Population Aged 1
Population Aged 2
Population Aged 3
Population Aged 4

Population Aged 5-9
Population Aged 5
Population Aged 6
Population Aged 7
Population Aged 8
Population Aged 9

Population Aged 10-14
Population Aged 10
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Population Aged 11
Population Aged 12
Population Aged 13
Population Aged 14
Population Aged 15-64
Population Aged 15-19
Population Aged 15
Population Aged 16
Population Aged 17
Population Aged 18
Population Aged 19
Population Aged 20-24
Population Aged 20
Population Aged 21
Population Aged 22
Population Aged 23
Population Aged 24
Population Aged 25-29
Population Aged 25
Population Aged 26
Population Aged 27
Population Aged 28
Population Aged 29
Population Aged 30-34
Population Aged 30
Population Aged 31
Population Aged 32
Population Aged 33
Population Aged 34
Population Aged 35-39
Population Aged 35
Population Aged 36
Population Aged 37
Population Aged 38
Population Aged 39
Population Aged 40-44
Population Aged 40
Population Aged 41
Population Aged 42
Population Aged 43
Population Aged 44
Population Aged 45-49
Population Aged 45
Population Aged 46
Population Aged 47
Population Aged 48
Population Aged 49
Population Aged 50-54
Population Aged 50
Population Aged 51
Population Aged 52
Population Aged 53
Population Aged 54
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Population Aged 55-59

Population Aged 55
Population Aged 56
Population Aged 57
Population Aged 58
Population Aged 59

Population Aged 60-64

Population Aged 60
Population Aged 61
Population Aged 62
Population Aged 63
Population Aged 64

Population Aged 65+
Population Aged 65-69

Population Aged 65
Population Aged 66
Population Aged 67
Population Aged 68
Population Aged 69

Population Aged 70-74

Population Aged 70
Population Aged 71
Population Aged 72
Population Aged 73
Population Aged 74

Population Aged 75-79

Population Aged 75
Population Aged 76
Population Aged 77
Population Aged 78
Population Aged 79

Population Aged 80+

Population Aged 80-84

Population Aged 80
Population Aged 81
Population Aged 82
Population Aged 83
Population Aged 84

Population Aged 85-89

Male Population

Population Aged 85
Population Aged 86
Population Aged 87
Population Aged 88
Population Aged 89
Population Aged 90+

Male Population Aged 0-14
Male Population Aged 0-4
Male Population Aged 0
Male Population Aged 1
Male Population Aged 2
Male Population Aged 3
Male Population Aged 4
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Male Population Aged 5-9
Male Population Aged 5
Male Population Aged 6
Male Population Aged 7
Male Population Aged 8
Male Population Aged 9
Male Population Aged 10-14
Male Population Aged 10
Male Population Aged 11
Male Population Aged 12
Male Population Aged 13
Male Population Aged 14
Male Population Aged 15-64
Male Population Aged 15-19
Male Population Aged 15
Male Population Aged 16
Male Population Aged 17
Male Population Aged 18
Male Population Aged 19
Male Population Aged 20-24
Male Population Aged 20
Male Population Aged 21
Male Population Aged 22
Male Population Aged 23
Male Population Aged 24
Male Population Aged 25-29
Male Population Aged 25
Male Population Aged 26
Male Population Aged 27
Male Population Aged 28
Male Population Aged 29
Male Population Aged 30-34
Male Population Aged 30
Male Population Aged 31
Male Population Aged 32
Male Population Aged 33
Male Population Aged 34
Male Population Aged 35-39
Male Population Aged 35
Male Population Aged 36
Male Population Aged 37
Male Population Aged 38
Male Population Aged 39
Male Population Aged 40-44
Male Population Aged 40
Male Population Aged 41
Male Population Aged 42
Male Population Aged 43
Male Population Aged 44
Male Population Aged 45-49
Male Population Aged 45
Male Population Aged 46
Male Population Aged 47
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Male Population Aged 48
Male Population Aged 49
Male Population Aged 50-54
Male Population Aged 50
Male Population Aged 51
Male Population Aged 52
Male Population Aged 53
Male Population Aged 54
Male Population Aged 55-59
Male Population Aged 55
Male Population Aged 56
Male Population Aged 57
Male Population Aged 58
Male Population Aged 59
Male Population Aged 60-64
Male Population Aged 60
Male Population Aged 61
Male Population Aged 62
Male Population Aged 63
Male Population Aged 64
Male Population Aged 65+
Male Population Aged 65-69
Male Population Aged 65
Male Population Aged 66
Male Population Aged 67
Male Population Aged 68
Male Population Aged 69
Male Population Aged 70-74
Male Population Aged 70
Male Population Aged 71
Male Population Aged 72
Male Population Aged 73
Male Population Aged 74
Male Population Aged 75-79
Male Population Aged 75
Male Population Aged 76
Male Population Aged 77
Male Population Aged 78
Male Population Aged 79
Male Population Aged 80+
Male Population Aged 80-84
Male Population Aged 80
Male Population Aged 81
Male Population Aged 82
Male Population Aged 83
Male Population Aged 84
Male Population Aged 85-89
Male Population Aged 85
Male Population Aged 86
Male Population Aged 87
Male Population Aged 88
Male Population Aged 89
Male Population Aged 90+
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Female Population
Female Population Aged 0-14

Female Population Aged 0-4
Female Population Aged 0
Female Population Aged 1
Female Population Aged 2
Female Population Aged 3
Female Population Aged 4

Female Population Aged 5-9
Female Population Aged 5
Female Population Aged 6
Female Population Aged 7
Female Population Aged 8
Female Population Aged 9

Female Population Aged 10-14
Female Population Aged 10
Female Population Aged 11
Female Population Aged 12
Female Population Aged 13
Female Population Aged 14

Female Population Aged 15-64

Female Population Aged 15-19
Female Population Aged 15
Female Population Aged 16
Female Population Aged 17
Female Population Aged 18
Female Population Aged 19

Female Population Aged 20-24
Female Population Aged 20
Female Population Aged 21
Female Population Aged 22
Female Population Aged 23
Female Population Aged 24

Female Population Aged 25-29
Female Population Aged 25
Female Population Aged 26
Female Population Aged 27
Female Population Aged 28
Female Population Aged 29

Female Population Aged 30-34
Female Population Aged 30
Female Population Aged 31
Female Population Aged 32
Female Population Aged 33
Female Population Aged 34

Female Population Aged 35-39
Female Population Aged 35
Female Population Aged 36
Female Population Aged 37
Female Population Aged 38
Female Population Aged 39

Female Population Aged 40-44
Female Population Aged 40
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Female Population Aged 41
Female Population Aged 42
Female Population Aged 43
Female Population Aged 44
Female Population Aged 45-49
Female Population Aged 45
Female Population Aged 46
Female Population Aged 47
Female Population Aged 48
Female Population Aged 49
Female Population Aged 50-54
Female Population Aged 50
Female Population Aged 51
Female Population Aged 52
Female Population Aged 53
Female Population Aged 54
Female Population Aged 55-59
Female Population Aged 55
Female Population Aged 56
Female Population Aged 57
Female Population Aged 58
Female Population Aged 59
Female Population Aged 60-64
Female Population Aged 60
Female Population Aged 61
Female Population Aged 62
Female Population Aged 63
Female Population Aged 64
Female Population Aged 65+
Female Population Aged 65-69
Female Population Aged 65
Female Population Aged 66
Female Population Aged 67
Female Population Aged 68
Female Population Aged 69
Female Population Aged 70-74
Female Population Aged 70
Female Population Aged 71
Female Population Aged 72
Female Population Aged 73
Female Population Aged 74
Female Population Aged 75-79
Female Population Aged 75
Female Population Aged 76
Female Population Aged 77
Female Population Aged 78
Female Population Aged 79
Female Population Aged 80+
Female Population Aged 80-84
Female Population Aged 80
Female Population Aged 81
Female Population Aged 82
Female Population Aged 83
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Female Population Aged 84
Female Population Aged 85-89
Female Population Aged 85
Female Population Aged 86
Female Population Aged 87
Female Population Aged 88
Female Population Aged 89
Female Population Aged 90+

Population by Urban / Rural Location

Urban Population
Rural Population

Population Density
Median Age of Population

Median Age of Male Population
Median Age of Female Population

Dependency Ratio

Index of Ageing
Youth Dependency Ratio
Old-Age Dependency Ratio

Fertility

Average Age of Women at First Childbirth
Average Age of Women at Childbirth
Births Outside Marriage

Birth Rates

Fertility Rates

Live Births

Mortality

Death Rates
Deaths
Deaths from Diseases
Deaths from Certain Infectious and Parasitic Diseases
Deaths from Certain Infectious and Parasitic Diseases: Male
Deaths from Certain Infectious and Parasitic Diseases: Female
Deaths from Tuberculosis
Deaths from Tuberculosis: Male
Deaths from Tuberculosis: Female
Deaths from HIV
Deaths from HIV: Male
Deaths from HIV: Female
Deaths from Malignant Neoplasms
Deaths from Malignant Neoplasms: Male
Deaths from Malignant Neoplasms: Female
Deaths from Malignant Neoplasms: Stomach
Deaths from Malignant Neoplasms: Stomach: Male
Deaths from Malignant Neoplasms: Stomach: Female
Deaths from Malignant Neoplasms: Colon
Deaths from Malignant Neoplasms: Colon: Male
Deaths from Malignant Neoplasms: Colon: Female
Deaths from Malignant Neoplasms: Rectum, Rectosigmoid Junction and Anus
Deaths from Malignant Neoplasms: Rectum, Rectosigmoid Junction and
Anus: Male
Deaths from Malignant Neoplasms: Rectum, Rectosigmoid Junction and
Anus: Female
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Deaths from Malignant Neoplasms: Trachea Bronchus and Lung
Deaths from Malignant Neoplasms: Trachea Bronchus and Lung: Male
Deaths from Malignant Neoplasms: Trachea Bronchus and Lung:
Female
Deaths from Malignant Neoplasms: Breast
Deaths from Malignant Neoplasms: Breast: Female
Deaths from Malignant Neoplasms: Cervix Uteri
Deaths from Malignant Neoplasms: Cervix Uteri: Female
Deaths from Malignant Neoplasms: Prostate
Deaths from Malignant Neoplasms: Prostate: Male
Deaths from Diabetes Mellitus
Deaths from Diabetes Mellitus: Male
Deaths from Diabetes Mellitus: Female
Deaths from Mental and Behavioural Disorders
Deaths from Mental and Behavioural Disorders: Male
Deaths from Mental and Behavioural Disorders: Female
Deaths from Diseases of Circulatory System
Deaths from Diseases of Circulatory System: Male
Deaths from Diseases of Circulatory System: Female
Deaths from Ischaemic Heart Diseases
Deaths from Ischaemic Heart Diseases: Male
Deaths from Ischaemic Heart Diseases: Female
Deaths from Cerebrovascular Diseases
Deaths from Cerebrovascular Diseases: Male
Deaths from Cerebrovascular Diseases: Female
Deaths from Diseases of Respiratory System
Deaths from Diseases of Respiratory System: Male
Deaths from Diseases of Respiratory System: Female
Deaths from Pneumonia
Deaths from Pneumonia: Male
Deaths from Pneumonia: Female
Deaths from Bronchitis and Asthma
Deaths from Bronchitis and Asthma: Male
Deaths from Bronchitis and Asthma: Female
Deaths from Diseases of Digestive System
Deaths from Diseases of Digestive System: Male
Deaths from Diseases of Digestive System: Female
Deaths from Gastric, Duodenal and Peptic Ulcer
Deaths from Gastric, Duodenal and Peptic Ulcer: Male
Deaths from Gastric, Duodenal and Peptic Ulcer: Female
Deaths from Chronic Liver Diseases
Deaths from Chronic Liver Diseases: Male
Deaths from Chronic Liver Diseases: Female
Deaths from Certain Conditions Originating in the Perinatal Period
Deaths from Diseases of the Perinatal Period: Male
Deaths from Diseases of the Perinatal Period: Female
Deaths from Congenital Malformations, Deformations and Chromosomal Abnormalities
Deaths from Congenital Abnormalities: Male
Deaths from Congenital Abnormalities: Female
Deaths from External Causes of Mortality
Deaths from Transport Accidents
Deaths from Transport Accidents: Male
Deaths from Transport Accidents: Female
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Deaths from Accidental Poisoning
Deaths from Accidental Poisoning: Male
Deaths from Accidental Poisoning: Female
Deaths from Accidental Falls
Deaths from Accidental Falls: Male
Deaths from Accidental Falls: Female
Deaths from Accidental Drowning and Submersion
Deaths from Accidental Drowning and Submersion: Male
Deaths from Accidental Drowning and Submersion: Female
Deaths from Intentional Self-Harm
Deaths from Intentional Self-Harm: Male
Deaths from Intentional Self-Harm: Female
Deaths from Assault
Deaths from Assault: Male
Deaths from Assault: Female
Infant Deaths
Infant Mortality Rates
Life Expectancy at Birth
Life Expectancy at Birth: Males
Life Expectancy at Birth: Females
Healthy Life Expectancy at Birth
Healthy Life Expectancy at Birth: Males
Healthy Life Expectancy at Birth: Females
Survival to Age 65
Survival to Age 65: Males
Survival to Age 65: Females
Migration and Natural Population Change
Foreign Citizens
Net Migration
Net Migration Rate
Refugees and Asylum Seekers
Natural Change
Rate of Natural Change
Marital Status
Population by Marital Status [Married]
Population by Marital Status [Divorced]
Population by Marital Status [Widowed]
Population by Marital Status [Single]
Population by Marital Status [Unknown]
Divorce Rates
Marriage Rates
Number of Divorces
Number of Marriages
Average Age of Women at First Marriage
Average Age of Men at First Marriage
Average Age of Men at Marriage
Average Age of Women at Marriage
Population Segmentation
Segmentation by Age Group
Babies / Infants (aged 0-2)
Kids (aged 3-7)
Tweens (aged 8-12)
Teens (aged 13-17)
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Young Adults (aged 18-29)
Middle Youth (aged 30-44)
Mid-Lifers (aged 45-64)
Later-Lifers (aged 65-79)
Seniors (80+)
Segmentation by Generation
Generation Alpha
Generation Z
Millennials
Generation X
Baby Boomers
Silent Generation
Health
Allergy Prevalence
Dental Health
Diabetes Prevalence
Health Risk Factors
High Blood Glucose Prevalence
Male High Blood Glucose Prevalence
Female High Blood Glucose Prevalence
High Blood Pressure Prevalence
Male High Blood Pressure Prevalence
Female High Blood Pressure Prevalence
Prevalence of Insufficient Physical Activity Among Adults
Male Prevalence of Insufficient Physical Activity Among Adults
Female Prevalence of Insufficient Physical Activity Among Adults
Raised Cholesterol Prevalence
Male Raised Cholesterol Prevalence
Female Raised Cholesterol Prevalence
Mean BMI (kg / sq m)
Mean Male BMI (kg / sq m)
Mean Female BMI (kg / sq m)
Nutrition
Availability of Fruit and Vegetables
Average Supply of Food Calories per Day
Average Supply of Protein per Day
Average Supply of Fat per Day
Obese Population (BMI 30kg / sq m or More)
Male Obese population (BMI 30kg / sq m or More)
Female Obese Population (BMI 30kg / sq m or More)
Overweight Population (BMI 25-30kg / sq m)
Male Overweight Population (BMI 25-30kg / sq m)
Female Overweight Population (BMI 25-30kg / sq m)
Infectious Diseases
Incidence of AIDS
Incidence of HIV
Diphtheria Incidence
Measles Incidence
Polio Incidence
Population Practising Open Defecation
Urban Population Practising Open Defecation
Rural Population Practising Open Defecation
Vaccination Rates
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DTP 1 and 2 Vaccination Rate
MMR Vaccination Rate
Polio Vaccination Rate
Vegetarian Population
Urban Population Living in Slums

35.3 STATISTICS
64 year’s time series: 1977-2040

Population by Diversity

e Population by Citizenship
Population by Country of Birth
Population by Ethnicity and Race
Population by Religion
Population by Language
City Proper Population

35.4 STATISTICS
64 year’2 time series: 1977-2040

Population by Diversity

e Population by Citizenship
Population by Country of Birth
Population by Ethnicity and Race
Population by Religion
Population by Language
City Proper Population

35.5 ANALYSIS

Country Reports: 109 Future Demographic reports: 103 country reports, 5 regional reports, 1
world

Briefings: Global and Regional Trends; Strategic Themes; Opinions

Media: Videos; Podcasts; Webinars

35.6 EXTRA DETAIL

Population Dashboard

This dashboard is a visual, interactive tool which maps out every indicator of the page
providing at-a-glance analysis. It enables country and regional comparisons and includes
download and export functionality.

Future Demographics Model

An interactive visual app which brings unique functionality showcasing our cross-country
comparable demographic data together with innovative data-dense visuals. Examine the
demographic structure of countries around the world and search for similarities.
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Channels

36. DIGITAL CONSUMER
36.1 GEOGRAPHIC COVERAGE

36.1.1 DIGITAL CONSUMER (GOODS AND SERVICES)
Global: 30 countries

Asia Pacific: China; Hong Kong; India; Indonesia; Japan; Philippines; Singapore; South Korea;

Taiwan; Thailand
Australasia: Australia
Eastern Europe: Czech Republic; Poland; Russia
Latin America: Brazil; Chile; Colombia; Mexico
Middle East and Africa: Saudi Arabia; South Africa; United Arab Emirates
North America: Canada; USA

Western Europe: France; Germany; Italy; Spain; Sweden; Turkey; United Kingdom

36.2 CATEGORIES

Digital Consumer
E-Commerce (Goods and Services)
Voice Platform E-Commerce
Livestreaming E-Commerce
Social Commerce (S-Commerce)
Retail E-Commerce
Retail E-Commerce by Type
Marketplace E-Commerce
First-Party (1P) Marketplace E-Commerce
Third-Party (3P) Marketplace E-Commerce
Grocery E-Commerce
General Merchandiser E-Commerce
Apparel and Footwear Specialist E-Commerce
Appliances and Electronics Specialist E-Commerce
Health and Beauty Specialist E-Commerce
Home Products Specialist E-Commerce
Leisure and Personal Goods Specialist E-Commerce
Other E-Commerce Retailers
Retail E-Commerce By Product
Fashion E-Commerce
Health and Beauty E-Commerce
Appliances and Electronics E-Commerce
Drinks and Tobacco E-Commerce
Foods E-Commerce
Home Products E-Commerce
Other Products E-Commerce
Retail E-Commerce By Fulfilment
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Retail - Delivery vs Pickup E-Commerce
Retail - Click-and-Collect E-Commerce
Fashion - Click-and-Collect E-Commerce
Health and Beauty - Click-and-Collect E-Commerce
Appliances and Electronics - Click-and-Collect E-
Commerce
Drinks and Tobacco - Click-and-Collect E-Commerce
Foods - Click-and-Collect E-Commerce
Home Products - Click-and-Collect E-Commerce
Other Products - Click-and-Collect E-Commerce
Retail - Delivery E-Commerce
Third-Party Delivery - Retail E-Commerce
Other Delivery - Retail E-Commerce
Cross-Border Retail E-Commerce
Cross-Border E-Commerce
Domestic E-Commerce
Retail E-Commerce By Device and Platform
Retail M-Commerce
Retail M-Commerce By Platform
Retail - App M-Commerce
Retail - Mobile Web M-Commerce
Retail M-Commerce By Device
Retail - Mobile Phone M-Commerce
Retail - Tablet M-Commerce
Retail PC E-Commerce
Retail Other Device E-Commerce
Direct-to-Consumer (DTC) Retail E-Commerce
Foodservice E-Commerce
Foodservice E-Commerce By Type
Cafés/Bars E-Commerce
Full-Service Restaurants E-Commerce
Limited-Service Restaurants E-Commerce
Self-Service Cafeterias E-Commerce
Street Stalls/Kiosks E-Commerce
Foodservice E-Commerce By Fulfilment
Foodservice - Delivery vs Pickup E-Commerce
Foodservice - Click-and-Collect E-Commerce
Foodservice - Delivery E-Commerce
Third-Party Delivery - Foodservice E-Commerce
Other Delivery - Foodservice E-Commerce
Foodservice E-Commerce By Device and Platform
Foodservice M-Commerce
Foodservice M-Commerce By Platform
Foodservice - App M-Commerce
Foodservice - Mobile Web M-Commerce
Foodservice M-Commerce By Device
Foodservice - Mobile Phone M-Commerce
Foodservice - Tablet M-Commerce
Foodservice PC E-Commerce
Foodservice Other Device E-Commerce
Travel E-Commerce
Travel E-Commerce By Type
Air Travel Online
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Car Rental Online
Cruise Online
Experiences and Attractions Online
Lodging (Source) Online
Packages Online
Surface Travel Online
Other Travel Products Online
Travel E-Commerce By Device and Platform
Travel M-Commerce
Travel M-Commerce By Platform
Travel - App M-Commerce
Travel - Mobile Web M-Commerce
Travel M-Commerce By Device
Travel - Mobile Phone M-Commerce
Travel - Tablet M-Commerce
Travel PC E-Commerce
Travel Other Device E-Commerce
Mobility E-Commerce
Mobility E-Commerce By Type
Shared Mobility E-Commerce
Other Mobility E-Commerce
Mobility E-Commerce By Device and Platform
Mobility M-Commerce
Mobility M-Commerce By Platform
Mobility - App M-Commerce
Mobility - Mobile Web M-Commerce
Mobility M-Commerce By Device
Mobility - Mobile Phone M-Commerce
Mobility - Tablet M-Commerce
Mobility PC E-Commerce
Mobility Other Device E-Commerce
Ticketed Entertainment E-Commerce
Ticketed Entertainment E-Commerce By Device and Platform
Ticketed Entertainment M-Commerce
Ticketed Entertainment M-Commerce By Platform
Ticketed Entertainment - App M-Commerce
Ticketed Entertainment - Mobile Web M-
Commerce
Ticketed Entertainment M-Commerce By Device
Ticketed Entertainment - Mobile Phone M-Commerce
Ticketed Entertainment - Tablet M-Commerce
Ticketed Entertainment PC E-Commerce
Ticketed Entertainment Other Device E-Commerce
Streaming Services E-Commerce
Streaming Services E-Commerce By Device and Platform
Streaming Services M-Commerce
Streaming Services M-Commerce By Platform
Streaming Services - App M-Commerce
Streaming Services - Mobile Web M-Commerce
Streaming Services M-Commerce By Device
Streaming Services - Mobile Phone M-Commerce
Streaming Services - Tablet M-Commerce
Streaming Services PC E-Commerce
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Streaming Services Other Device E-Commerce
Bill Payments E-Commerce
Bill Payments E-Commerce By Device and Platform
Bill Payments M-Commerce
Bill Payments M-Commerce By Platform
Bill Payments - App M-Commerce
Bill Payments - Mobile Web M-Commerce
Bill Payments M-Commerce By Device
Bill Payments - Mobile Phone M-Commerce
Bill Payments - Tablet M-Commerce
Bill Payments PC E-Commerce
Bill Payments Other Device E-Commerce
Other E-Commerce
Other E-Commerce By Device and Platform
Other M-Commerce
Other M-Commerce By Platform
Other - App M-Commerce
Other - Mobile Web M-Commerce
Other M-Commerce By Device
Other - Mobile Phone M-Commerce
Other - Tablet M-Commerce
Other PC E-Commerce
Other - Other Device E-Commerce

36.3 STATISTICS

36.3.1 DIGITAL CONSUMER: E-COMMERCE (GOODS AND SERVICES)
14-year time series: 2014-2027

36.4 ANALYSIS

Reports published on a regular basis exploring the macro trends driving these digital shifts
and their impact on commerce. This includes flagship content (Top Five Digital Consumer
Trends and Commerce 2040), an annual series of disruptors (Digital Disruptors) as well as
regular strategy briefings on emerging trends.

37. RETAIL
37.1 GEOGRAPHIC COVERAGE

Western Europe: Austria; Belgium; Denmark; Finland; France; Germany; Greece; Ireland;
Italy; Netherlands; Norway; Portugal; Spain; Sweden; Switzerland; Turkey; United
Kingdom

Eastern Europe: Belarus*; Bosnia-Herzegovina; Bulgaria; Croatia; Czech Republic; Estonia;
Georgia; Hungary; Latvia; Lithuania; Macedonia; Poland; Romania; Russia*; Serbia;
Slovakia; Slovenia; Ukraine*

North America: Canada; USA

Latin America: Argentina; Bolivia; Brazil; Chile; Colombia; Costa Rica; Dominican Republic;
Ecuador; El Salvador; Guatemala; Honduras; Mexico; Panama; Paraguay; Peru; Uruguay
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Asia Pacific: Azerbaijan; Bangladesh; Cambodia; China; Hong Kong, China; India; Indonesia;
Japan; Kazakhstan; Laos; Malaysia; Myanmar; Pakistan; Philippines; Singapore; South
Korea; Sri Lanka; Taiwan; Thailand; Uzbekistan; Vietnam

Australasia: Australia; New Zealand

Africa and Middle East: Algeria; Angola; Cameroon; Cote d'Ivoire; Egypt; Ethiopia; Ghana;
Iraq; Israel; Jordan; Kenya; Kuwait; Lebanon; Morocco; Nigeria; Oman; Qatar; Saudi
Arabia; South Africa; Tanzania; Tunisia; United Arab Emirates

*Note: Since Russia’s invasion of Ukraine, Euromonitor has paused in country research in Russia
and Belarus. Data for Russia and Belarus is built in-house using mixed methods. Data for
Ukraine is similarly researched until the end of military invasion or till business resumes as
normal.

37.2 CATEGORIES
Retail Offline
Grocery Retailers
Convenience Retailers
Supermarkets
Hypermarkets
Discounters
Warehouse Clubs
Food/Drink/Tobacco Specialists
Small Local Grocers
Non-Grocery Retailers
General Merchandise Stores
Apparel and Footwear Specialists
Appliances and Electronics Specialists
Home Products Specialists
Health and Beauty Specialists
Leisure and Personal Goods Specialists
Other Non-Grocery Retailers
Vending
Fashion Vending*
Health and Beauty Vending*
Appliances and Electronics Vending*
Drinks and Tobacco Vending*
Foods Vending*
Home Products Vending*
Other Products Vending*
Direct Selling
Fashion Direct Selling*
Health and Beauty Direct Selling*
Appliances and Electronics Direct Selling*
Drinks and Tobacco Direct Selling*
Foods Direct Selling*
Home Products Direct Selling*
Other Products Direct Selling*

Retail E-Commerce
Retail E-Commerce by Product*
Fashion E-Commerce*
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Health and Beauty E-Commerce*
Appliances and Electronics E-Commerce*
Drinks and Tobacco E-Commerce*
Foods E-Commerce*
Home Products E-Commerce*
Other Products E-Commerce*
Retail E-Commerce by Type
Marketplace E-Commerce**
Grocery E-Commerce**
General Merchandiser E-Commerce**
Apparel and Footwear Specialist E-Commerce**
Appliances and Electronics Specialist E-Commerce**
Home Products Specialist E-Commerce**
Health and Beauty Specialist E-Commerce**
Leisure and Personal Goods Specialist E-Commerce**
Other E-Commerce Retailers**

* Market sizes only; company/brand shares not available

** Market sizes and company/brand shares only available for 2014-2022

37.3 STATISTICS

Retail value sales*
e 2008-2027
o retail selling price (RSP), excluding sales tax / VAT
o retail selling price (RSP), including sales tax / VAT

Number of retail outlets / sites
e 2008-2027

Retail selling space
e 2008-2027

Company shares/ Brand shares*

2013-2022

retail selling price (RSP), including sales tax / VAT
retail selling price (RSP), excluding sales tax / VAT
outlets

*Vending, direct selling, and retail e-commerce sizes and shares are only available in value sales
terms; no outlet or selling space data is given for these channels and corresponding sub-
channels

37.4 ANALYSIS

Briefings: Global and Regional Trends; Strategic Themes; Opinion
Country Category Briefings
Global Company Profiles: Alibaba Group Holding Ltd; Aldi Group; Carrefour SA; JD.com Inc;

Casino Guichard-Perrachon SA; Costco Wholesale Corp; Inter IKEA Systems BV; Schwarz
Beteiligungs GmbH; Seven & I Holdings Co, Ltd; Walmart Inc; Walgreens Boots Alliance Inc
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Additional Company Profiles: The “Retailer Corporate Strategies” series details the corporate
strategy of other leading retailers along themes such as private label, marketplaces and
sustainability. This content includes profiles on a variety of additional companies such as
Alibaba Group Holding Ltd, Allegro.pl Sp zoo, Amazon.com Inc, Best Buy Co Inc, Casino
Guichard-Perrachon SA, Falabella SACI, Loblaws (George Weston Ltd), JD.com Inc,
Patagonia, Inc, Pick 'n' Pay Stores Ltd, Kaufland (Schwarz Beteiligungs GmbH), Walmart Inc,

and Woolworths Group Ltd.

37.5 EXTRA DETAIL
Country reports contain information on the operating environments to provide further insight
into the market data:
e Informal retailing
e Opening hours for physical retail
e Seasonality
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